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MY VALUES

PASSIONATE

WHAT | BELIEVE T CHANGE AND INSPIRE PEOPLE T0 THE BETTER.



01/ about me
EDUCATION

OH HE! ! O I 2018-2022 Thammasat University
) o Faculty of Journalism and Mass Communication

(Advertising Major /Photography and Film Minor)

1
IT S POBPORN UMBOON 2015-2017 Mahasarakham University Demonstration School

« English-Gifted Program ( French Major )

EXPERIENCES/AWARDS
| Consider myse[f as a right—brained thinker Who iS 2023 Dear and More coffee shop and lifestyle selected store
passionate about Art, Advertising, Branding and | , -
. . ) o ) 2022 Intership as an art director and graphic designer at CJ WORX
Graphic Design with an advertising and marketing company
background Worklng Wlth COﬂCeptS and brmglng 2020 X Campus Ads Idea Contest 2020 - (Third Place in the contest)
ideas to life.
2018 Personal Page / Independent Tattoo designer
(@kdyyyyy2 / @mieorangeandhismoonlight)
STRENGTHS o Creativity « Graphic and Advertising design skills
Get in TOUCh' » Problem Solving o Strong Communication

« Conceptual Thinking
+66 8095611911

INTEREST « Reading « Drawing / Digital Art
: « Walking « Architecture and Interior Design
< pobpohnb5@gmail.com > . Writing

Film / Podcast


https://www.x-campuscontest.com/
https://www.linkedin.com/pulse/major-differences-between-architecture-interior-design-aashish-sharma
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O1. LAVITA

Advertising and Marketing Communication
Campaign Planning

Head of creative team

e Developed Concept and Content

e Brainstormed ideas for Story Board
e Designed Campaign Executions

e Designed Product Packaging


https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/

ABO UT LAVITA By Phayathai Life is a premium multivitamins
> and nutritional supplement brand which is suitable

L A\/‘T A for different types of lifestyle. LI TA

BY PHYATHAI LIFE

CAMPAIGN : e B -
IT'S EASY TO LOVE (8 & ® e |
YOURSELF MORE (& = O F

e Developed Core Concept and Contents
e Designed Product Packaging
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’ 02. CAMILA

Strategic branding Campaign

-- gt%? - CAMILA %%

CAMILA

HEATING PATCH

EATING PATCH
MENSTRUAL CRAMPS

L ; TEAM OIS
HEATING PATCH /o~
FOR MENSTRUAL CRAMPS = Lo

Head of creative and graphic team

e Brainstormed and Developed Core Concept

e Developed Brand Strategy

e Designed Brand Logo,Brand Icons, Brand
Packagings and Website



https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/

Camila is a heating patch for menstrual cramps. This campaign is a part of Strategic branding
Communication Class. Our main task was to create our own brand, product and to design the brand
communication. We designed our brand focusing on women inspired by the understanding of menstrual
cramps, a monthly struggle for a lot of women.

g&%‘f — C\\l!l\—a-%i i ﬁa ivee Iy
HEATING PAT EATING PATCH

FOR MENSTRUAL C MENSTRUAL CRAMPS
—— CAMILA ——

Brand Core
Concept

HEATING PATCH
FOR MENSTRUAL CRAMPS

"1 WISH YOU *
e
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yavIhaU


https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
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https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/

’ 03. WELL-LY

Innovation in advertising

_

TEAM ROLES

Head of graphic team and a member of
creative team

e Designed Brand Logo,Brainstormed and
Developed Core Concept
e Designed and Created Branded Contents



https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/

Brand Logo

What's WELL-LY ?

Well-Ly is your post-party buzz just got more fun with
this refreshing jelly supplement. It has all the goodness
to relieve hangovers and keep your liver happy.

yuzu flavor mixed berry flavor




e Designed and Created

Branded Contents
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? 04. AJINOMOTO

Innovation in Advertising

Team Roles

Head of graphic team and a member of
creative team

e Designed Brand Logo,Brainstormed and
Developed Core Concept
e Designed and Created Branded Contents



https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/

e Brainstormed and Developed Core Concept

“1 step daduasasuuuiialus”

BIG IDEA

1 step anduasoguuuiiolus

mslawvysa Ajinomoto p:miksavIfioIkIsuovALU asagnaunaouy
WevlA 1 duaaulumsysvairis AauisamiknAnIuaIKISUDVAL
auysaduuuagividalus



https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/

STRATEGIC FRAMEWORK

= - 1 a 2 x = - =
Gen Z [ tension 31 msignoysalilavatiiamisiaviu uaudoidanawnaningu
dvdudievliuthalinguithknesdnd mslinvysa Ajinomoto dnauA 1 duaaurhiksandaims
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Consideration

Aamstimvysaldumsiiuanugven @enaiuinnduau

barrier

room/ nguithkneiauBatutudIaYgy doduinduithkusasamaikisaanuildisama
opportunity agwAMaKIV/GovmsAvstianNuMANTIUGI Y

doanskiu Food Content Creators uu Tiktok/Youtube ua: Social Platform 8us) 31svysa Ajinomoto (ludagion
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strategic task/
commu task

Storyboard
. )y.z. /

Messb&'u{)‘

1step dnwnisunuadalis

Designed and Created Branded Contents

ONLINE VIDEO [0 SEC.

OBJECTIVE: Awareness, inform, Image Perception
PLACEMENT : Youtube Non-Skippable Ads 15 sec., Line
tv, Viu, Wetv, iqiyi

Mood and Tone : Slice of Life, funny
Duration: uAas1AL-IULIEU

Content :

[u3dle155ui WomeaRkagoiuauiamsdalkinsauazauniumsiens @AV v LaIMsHIKISUEVLISIN
$3nkiiausrmiavuswiusigmsrioms laslunaugames:dmsidnvysaonalu:lu:ld:lusmisuavisa thoRa KIS
vavIsasaeikiauwwiislUsiigvuAwu3naiaulumsusosa

Remarks : MoluAaud:iMsaoalNsSAIN0aNIAYIAUIKOMSAISKIWMIKIS (Expectation vs Reality) dlUWa Wy
ddunnuauntkauvdluyan

tsanaus:nau : msrivialondwdaaBavinaulduazaunaunu uaztinauaiio@avAtlunuy slice of life tRausadndv
aduithkuauatu msriddlendilamaunilomalumsilu Viral Content [ddndoe

OBJECTIVE: Awareness, Inform,Drive Sale

PLACEMENT : Spotify, Joox
DURATION: unsiAu/iuwau

Jingle tusUuuuwavwavudw Sovlas Daad(MILLI) losidorm
wava:liulkinaANUauata:=nasve Dmswadv Core Idea
“laladganwasesuvuialus’ tunauwavuaszimstamedoe
davmumista iiavoin msid JingleAtduwav Rap lums
doasawnsahivnauidkueldduasidomgviniiu
daaAdavAuPlatform msWowwavdados
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EVERYTHING IS CAKE

Strawberry
Cheesecake
ansoluoss Baifn

ICE CREAM

EVERYTHINB IS CAKE

Strawberry
Cheesecake
fnsoiuods Harn

Brand : ETE Ice-cream
Product : ETE Ice-cream Strawberry Cheesecake

Concept : Everything is CAKE
Subject : JC381 Retouching for Digital Photography


https://www.wongnai.com/reviews/17a30001494247acb3f75aae7ab1151d
https://www.wongnai.com/reviews/17a30001494247acb3f75aae7ab1151d

Brand : Sealect
Product : Sealect Tuna Steak in Spring Water

Concept : The Real Taste of the sea
Subject : JC381 Retouching for Digital Photography

THE REAL TASTE OF THE SEA



https://www.tops.co.th/en/sealect-tuna-steak-in-spring-water-80g-8852021707084
https://www.tops.co.th/en/sealect-tuna-steak-in-spring-water-80g-8852021707084
https://www.tops.co.th/en/sealect-tuna-steak-in-spring-water-80g-8852021707084
https://www.tops.co.th/en/sealect-tuna-steak-in-spring-water-80g-8852021707084
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Here

Here

Here

Brand : Apple
Product : AirTag

Concept : "HERE"

Subject : JC381 Retouching for Digital Photography


https://www.apple.com/th/airtag/
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HOMERPRGE FERTURE

Brand : LG

Product : LG OED C1

Concept : Lit The Game Begin

Subject : JC366 ADVERTISING DESIGN




HOMEPRGE FERATURE HOMEPRGE FERATURE HOMERPRGE FERATURE HOMERPRGE FEATURE

COonNTARACT SHOP NoW ConNTARACT SiHOP AoW CoNTARACT SiHOP AoW

HOmMePRGEE FERTURE HOMERPRGE FERTURE HOMERPRGE FEATURE HOMERPRGEE FEATURE
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HOMEPRGE FEATURE HOMERPRGE FERTURE HOMERPRGE FERTURE
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Lit The Game Begin

SiHOP NoW
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Type : Editorial Photography

Style : DIY Tabletop Photography / Food Photography

Concept : Authentic food




Type : Product Photography

Style : Advertising Photography
Concept : Shinning

Product : Full Moon White Wine Cooler

Type : Product Photography
Style : Advertising Photography
Concept : Enriched Coffee

Product : a bottle of life (Personal project)




Type : Portrait and Stage Photography

Style : Photography with concept

Concept : Capitalism




Type : Portrait Photography (Experimental)

Style: Photography with Concept

Concept : Power of Woman




Type : Portrait Photography Usznauuna>iwdagais ) Type : Fashion Photography (Experimental) (C ) Type : Fashion Photography (Experimental)

Style : Magazine (a day magazine ) . Style : Magazine . Style : Magazine
Concept : Thai Future Concept : Confined Space (The Night ) Concept : Confined Space (Lost in Wonderland )
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PERSONAL PAGE - g —

“Art brings people together so | put my passion
into the artworks to connect with them”

Not only to kill my boredom but | want to create a
comfort space and safe place where people can
experience a small happiness and heal their soul
through my artwork.

kdyyyyy2 A

287 25.3K 1,181

Posts Followers Following

— Sunrise

@s.unsetttled stickers and stuff
@mieorangeandhismoonlight tattoos and lovers :9
t.co/OIUTWKOG3R?amp

Followed by jiinn_yy, kkmu._ and 33 others

Following v Message

!

how to #iau  democracy how, Il

>

mieorangeandhismoonlight Q

108 3,014 2
Posts Followers Following

Orange and his moonlight
Artist

| draw to give people hope by creating a symbol from
their stories.

(tattoo design start from 500 baht.)
Copyright® All Right Reserved... more

D" Followed by kdyyyyy2, onyours__p
and 35 others

Following v Message

A)

On your ski... tattoo previ...

R
.




MINI-BOOK DESIGN

a Mini-Book Donate Gift for Johnny birthday project 2021/ JCCT

| designed the book based on earthy tones used in my designing style to give

a friendly, soft and cozy vibe which is inspired by the way | feel about Johnny’s

(PERSONAL PROJECT)
personality.
Sl 7 ROOKIES

st

| @
2
S

s Anedn

——

=

Sl 24 s 02013

regular
irregular

: .I T_ : = |
WAKEY WAKEY




dear & more

Dear & more is a tiny coffee shop and lifestyle selected shop
based in Patio, Yasothorn inspired by its owner's passion in coffee
and fashion aims to bring good quality of coffee the small town and
to make specialty coffee a little more friendly and accessible. With
the concept " From passion to something more " The designs ,
brand identity convey the uniqueness of dear & more in a
minimalist style, but still with a friendly and fun touch.

the logo design inspired by the symbols of the what does dear and
maorelness) is in varies of simple shapes which consists of 1. (D) is drinks
and also the name of its owner , Dear. 2. (a rectangle shape) is Space
and also the design of our shop where you can enjoy your drinks here 3.
(M) shape is other goods |, the experiences and more.

O
AL 10 NoT BE fR®

we keep the design in a minimal style but not too minimal so it could be
friendly and fun too.

dear & more

09.00-17.00 MEDIUM
- ROASTlED 250 G

CONCEPT : FROM PASSION TO SOMETHING MORE . .




ACTIVITY
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X Campus Ads Idea Contest 2020

e \Won third Place in the contest

AWARDS e Portrayed creative team leader with core concept development, content development and
advertising executions design



https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/

Hello Baby Bird Trip Varasarn 61
2018

ACTI\/'T'ES « Portrayed as a Member of Light and Sound Team e Coached team members and be responsible for overseeing all

e Portrayed a head of Location Team and a treasurer

activities within a team
e Provided rooms and meeting rooms for a thousand people
e Prepared a place for various activities to be ready for the scheduled
e Procured and borrowed equipment for activities
e Prepared annual and event or activity specific budgets

e Designed Lighting for the show
e Prepared a place for various activities to be ready
for the scheduled


https://www.x-campuscontest.com/
https://www.x-campuscontest.com/
https://www.x-campuscontest.com/

JC First Meet JC 61 Student Committee
2019 2020

ACT|\/|T| ES Portrayed a member of JC61 Student committee
o Portrayed a member of sponsor team and activity team Organized social events for the society

e Designed and run the activity Prepared annual and event or activity specific budgets
e Prepared a place for activities to be ready for the scheduled managed a complex programme of events in collaboration with a wide
range of student groups and partner organizations in the community



https://www.x-campuscontest.com/
https://www.x-campuscontest.com/

SCAN ME !

UNIVERSITY PROJECTS BEHANCE INSTAGRAM PAGE
@KDYYYYY2



| ET'S WORK
- TOGETHER!

666666666666

pobpohn5@gmail.com




