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NATTANUN’S  PROJECTS 
ARE DEVIDED INTO 3 BASES



KAY UTENSILS Brand identity/ 2021 This is a brand identity for a local utensils shop located 
in Silom, Bangkok. The visuals are the representation of 
the store’s characteristics in which it provides bundle of 
utensils, every single type of it. 



Brand identity/ 2021 The illustration of the utensils is the key visual of the 
store, composed as logos and pattern.



FACT VS. FEELING Publication / 2020
150*150 mm. — 20 pages

This booklet has retrieved the article from The Guardian. 
It informs the way to stop our emotions from misleading 
us with many study cases and scientific proof.



Publication / 2020
150*150 mm. — 20 pages

With the use of color and typography, the audience 
can distinguish between information based on facts 
and information based on emotions. Furthermore, the 
layout helps the audience understand the content 
easily and continually.



GIRLS, 
IT MATTERS

In Collaboration with
Tiwat Khunphol
Pakin Pumakanchana
Matina Kanchanathip
Supitcha Phaisalfuangfung

Campaign Design/ 2021 “Girls, It Matters” is a campaign aiming to points out 
common health issue found among women which is 
a cause from working habits and environments. The 
campaign provides information on women’s health and 
how their anatomical physique made them prone to 
several diseases more than men.



Informations are easily understandable through data 
visualization and visual storytelling guiding women 
through scientific-proven information.  

Campaign Design/ 2021



The informative brochure provide statistical facts 
along with medical information which explain the 
causes and effects of each body parts. The use of 
pictograms, illustration and infographic helps the 
audience to easily digest the complex information.

Campaign Design/ 2021



KODETHAI In Collaboration with
Yaninee Suwanwalaikorn

Publication/ 2021
148*210 mm. — 16 pages

“KODETHAI” is a part of Mismatch COMa Self-publishing, 
satirizing Thai people’s peculiar behavior that are 
noticeable only in the perception of Thais. 



The vibrant overlay color techniques is produced 
through risograph printing to deliver the sense of 
absurdity and eccentricity of Thais.

Publication/ 2021
148*210 mm. — 16 pages



RUENTHAI 
MAGAZINE

Role : Co-Art director
and graphic designer

Key Visual &
Layout Design/ 2021

Ruenthai Magazine is an annual magazine of
faculty  of Architecture Chulalongkorn University 
run by 3rd year students. 



Key Visual &
Layout Design/ 2021

The theme of this year is fun and playful. Graphic 
elements and colors heply conveying the sense of fun 
and playfulness.



MISHMASH In Collaboration with
Nichanan Archasuwan

Visual Identity/ 2021 Mishmash is a visual identity design for a publication 
and printing projects under Coma Press of Commde’s 
Student Union. Under the theme of Unity of Diversity, 
different typefaces are used and and combined to 
convey the concept.



Scan to view
full project

WONKA KIDS In Collaboration with
Nattaporn Komenek

UXUI Design/ 2021 “Wonka Kids” is an application design intended for 
children. The application is based on the renowned 
film, Charlie and the Chocolate Factory. The application 
will teach children important life lessons through easy 
language, appealing visuals and illustrations. 



(OVER)
PROTECTIVE

In Collaboration with
Yaninee Suwanwalaikorn

Installation/ 2021 This lighting installation is a take on the ESFJ personality 
according to the MBTI theory. This type of personality 
has a distinguishable trait of deeply caring others which 
often overwhelm those around them. 



The personality was reimagined as a overprotective 
parent represented by each house and the balloon as a 
result of the overprotectiveness.

Installation/ 2021



5 DAYS, 5 AREAS 
AND 5 KILOGRAMS

This booklet guides the reader through the city of Seoul, 
South Korea to experience Korean food culture in 5 areas 
in 5 days in Seoul in order to increase 5 kg. weight. 

Publication & 
Illustration/ 2020
148*210 mm. — 48 pages



Hand drawn illustrations are used to visualize each 
formidable dishes, along with textual descriptions on 
the dishes’ cultural information.

Publication & 
Illustration/ 2020
148*210 mm. — 48 pages



STARBAT HERBAL
SUPLLEMENTARY

Rebranding & Packaking 
Design / 2020
120*180 mm.

“Starbat” is a new-look of thai traditional herbal 
supplementary for children which was rebranded for 
more appealing and modern visual. 



The package was redesign for convenience and divided 
into small portions packed in a sachet. Each flavor are 
assigned  to different color scheme for each fruits.

Rebranding & Packaking 
Design / 2020
120*180 mm.



BAÂN
Branding & Packaking 
Design / 2020
120*180 mm.

BAAN is designed to be more suitable for modern 
lifestyle by twisting the original recipe with a 
touch of french pastry. Curry puff is combined with 
croissant dough to give a more unique taste while 
remaining its authentic flavor. 



The packaging was given a new-look of contemporary, 
and modernity appealing to younger audiences.

Branding & Packaking 
Design / 2020
120*180 mm.



YOU DON’T HAVE 
TO BE A VEGAN

Folded Poster/ 2019
420*594 mm.

This folded poster inform the reader of environmental 
caused from eating habits and promoting plant-based 
diets.  The artistic direction is inspired by Wim Crouwel and 
Massimo Vignelli. The contrast of the color suggests two 
different parts of the information: problems and solutions.



HOW MANY FIREFLIES 
DO YOU NEED TO LIGHT
UP YOUR HOUSE?

Infographic poster/ 2019
420*594 mm.

Firefly is the brightest bioluminescence living organism 
in the world. If there are enough fireflies, they can light 
up the room. This poster tells the approximate number 
of fireflies that would be bright enough to light up each 
room in the house with the appropriate brightness.



100 YEARS 
OF BAUHAUS

In Collaboration with
Jada Thavisri
Nut Laoharawee

Wearble sculpture/ 2019 This wearable sculpture is inspired from Paul Klee, a 
famous member of Bauhaus, known for his style of 
using geometric shapes for painting. The sculpture is 
constructed from rectangular shapes with mathematic 
calculation to make it movable. It is exhibited at the 
Goethe Institut’s 60 year anniversary as a part of 
special performance.

Scan to view
full project


