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Along the rail This publication guides the reader through a journey along the railway of Japan, from 
Tokyo to Yamakata. Each window panes are from each train taken, and the view on 
that specific route. The hand drawn is accompanied by poetic text expressing the 
feelings of the exact moment while looking out the window from the train.

Publication /2021 148 x 210 mm – 18 pages Digital Illustration



Sriracha Panich A conceptual rebranding project, pushing the brand image with a more modern approach. Sriracha Panich hot sauce was 
initially discovered in 1935 by Ms. Thanom Chakkapak at Sri Racha district, Chonburi; it is considered one of the top brands 
under the sri racha sauce category. For over 80 years, the sauce has been deeply ingrained in the Thai culinary culture. 
However, the brand has lost its rank to new-faced brands with a more approachable and modernized image. In order to 
take the brand up to the top again, this rebranded packaging aims to target a younger audience through using illustrations 
suggesting that the sauce can accompany any food from traditional to fusion dishes. This project brings a new look to the 
original sauce by pushing the boundary from traditional hot sauce to a more versatile sauce that is served as a compliment 
with any dishes, hoping to reinvent the brand image to regain its name as Thailand’s No.1 Sri Racha chili sauce.

Visual Identity /2021 Digital Illustration



Sophronia ”Sophronia” is an imaginary city described in the novel “Invisible 
Cities” by Italo Calvino. The wooden structure is a metaphorical 
representation of the city, where it is composed of two parts, 
portrayed by two lovers who would be incomplete without one 
another. The interaction symbolize the bond between two cities. 
The design on both sides show contrasting characteristics of 
Sophronia as described by Calvino.

In collaboration with Yaninee S, 
Jada T, Nichaporn J, Salinrada P.

Interactive Installation /2021 Hard wood 250 x 110 x 30 cm.



Hard woodInteractive Installation /2021 250 x 110 x 30 cm.



Ruenthai 
Magazine 
2021

Ruenthai is an annual magazine of the faculty 
of Architecture Chulalongkorn University run by 
3rd year students. The 2021 edition was themed 
“เรือนไทยไม่มีเจอ หรือเธอไม่มีใจ” 

Co-art director with Yaninee S, 
and Nattanun S.

Visual Identity /2021 Print MediaDigital Media



Visual Identity /2021 Print MediaDigital Media



Nirodha “Nirhoda” is a campaign design to promote religion, focusing on 
Buddhism, as a method of curing mental health. This campaign 
were made as part of ethical debate on how religion is still 
relevant in the modern world. The surrealistic illustrations were 
chosen to aid in visualization of intangible concept. The campaign 
has multiple collateral assets including posters and brochure.

In collaboration with Yaninee S, 
Jada T, and Salinrada P.

Campaign Design /2021 Poster Digital Illustration



Campaign Design /2021 Digital IllustrationBrochure



Wonka Kids “Wonka Kids” is an application design intended for children. The 
application is based on the renowned film, Charlie and the Chocolate 
Factory. The user will be guided through the factory while they will be 
challenged with a set of questions before passing through another 
level similarly to how the children in the film were tested in each room. 
The application will teach children important life lessons through easy 
language, appealing visuals and illustrations.

In collaboration with Nattanun S.

Interface Design /2021

Scan to view 
full project

Digital Illustration



Aoh Fresh Fruits “Aoh” is a visual identity designed for the local fruit stall 
owned by Mister Aoh. Contrastingly from the storefront, 
Mr. Aoh also ships and deliver premium grade fruits to 
her customer which inspired the stationery related to 
the business. The visuals are designed to portray high 
quality fresh fruits while maintain approachability as his 
stall located in the market.

Brand Identity /2021 Fruit Delivery Box Stationary Set



Melting Ice,
Melting Us

This folded poster narrates the reader through an environmental issue, 
the albedo effect, which is cause from the decreasing amount of polar 
ice caps while the sea level rises. Albedo effects is primary cause of 
global climate change, as there is less polar ice caps, meaning there is 
fewer white surface to reflects sunlight, while the dark surfaces of the 
ocean absorbs more sunlight energy into the earth’s atmosphere. The 
poster is inspired by a spanish graphic designer, Vèronica Fuerte, and 
uses 2 contrasting colors, signifying the temperature change.

Publication /2021 420 x 594 mm.



Publication /2021 420 x 594 mm.



This informative poster is inspired from Thai people 
lottery obsession. The poster satirize lotto addicts 
through using statistical data of unusual events in 
comparison to winning lottery prizes.

Risky Rich

Information Design /2021 420 x 594 mm.



Christmas with 
Mustard

This project is made for mustard sneakers, for its 
Christmas special event. It is entirely constructed of 
cardboards and paper-crafting into different shapes 
inspired from Christmas elements. The project is a 
metaphorical representation of mustard sneakers as 
the perfect gift during Christmas season.

In collabpration with  Manasawat K, 
Panisa V, Chanidapa L and Pakwhan M.

Paper Manipulation and Stop Motion /2020

scan to view 
full project

Cardboard



100 Years
of Bauhaus

The structure portrays the Bauhaus motifs of using geometric 
shapes focusing on circles and spheres. The visual of spherical 
shape is reimagined to create an optical illusion, where the torso 
part can be flattened to form a 2-dimensional circle. At the same 
time, the headpiece used repetition techniques to create different 
layers accordingly to the performer’s movement. The structured 
cross boundaries between sphere and circle by generating different 
optical illusions from one shape by mixing various techniques.

In collaboration with  Thadakan J, 
Lily T, Sijitta T.

Wearable Sculpture /2019 Cardboard



Wearable Sculpture /2019 Cardboard



Pla-karang “Pla Karang” is a lamp made from fish scales that 
holds deep connotation behind the whimsical the 
appearance. The white fish scales is a symbolization 
of coral bleaching as a result of global warming 
and causing the population of fish in the sea to 
gradually in a span of time. The lamp is a symbolical 
reminder for humanity as the last light of hope 
before there will no fish left in the sea. 

In collaboration with Thanawat P, 
Phatchariya C and Tariya S.

Installation /2019 50 x 30 x 40 cm.Fish Scale



This project is a satirization of the elite society of Thailand and their 
privileges in medical welfare. Medical care is a basic human right globally, 
yet, it is restricted to those with financial dominance in Thailand. The Thai 
medical industry heavily favored patients who could pay by providing 
them with high-quality care while leaving others to suffer from poor 
medical care. Hence, the medical kit was created with paper representing 
the non-elite society, as the paper is considered non-expensive materials; 
while, the visuals were taken from symbols of capitalism.

Cheque Up

Paper Manipulation /2018 Colored Paper



The poster raised questions about cruelty-free trend 
and go through both sides of the story, informing the 
audience to understand the cruelty-free benefits and 
consequences.  The poster format is a double-sided, 
therefore the audience have to choose which side 
of the poster they will reveal and which side will be 
concealed by facing the wall. It would indicate their 
decision towards this issue.

The Other Side

Poster /2021 420 x 594 mm.Risograph Printing

In collaboration with Jada T.


