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Reimagine the key visuals for the French Institute
(IFB). This is the interpretation of the key visuals in how
it would look like in print manner. In this project
I mainly focused in implementing surrealism in design.

Institut frangais de Birmanie
BEodwdcarems

Institut frangais de Birmanie
BEwduwdempems

TEYOIODI; - BuUrm,
PIng 4-skijjs: R 5@ classes th
Q1

9t focus op

10, listen:
and Writing, tening, req ding

ie
pirman! e ,, bot, i
nstitut frane'® “.” public o promote e irure . h online ang
i
ded in " Myanmate the s Site learnin,
TS renciBl pervision © ort artist! OPtiong G
Fe), e under the chaics and the o SUPPO™" ¢ jral d 5 are Vailape
\ishment forei A he ducaf"’"
e ¢ Europe @ o O mote higher =
y o it e up ngo pro’ france

®eo oo

alendap
UUI“ses

Genepay
of IFB f

Academic C
or Adult ¢

Session “Ney, Year

Janvary 7. Mareh qu Session

“Thingyan~
March 1. pag o

Registr: "
Dccclrft}i’r:;?" Periog —
“Januvary g ;cb‘icg:srmuon Period
Vary 18 - Mar
ch 10m

Session “Monsoon
VAugui: 2m. Octobuv 7

Session «
N “Year "
October 29x End

- December 234

Registration peray
Ation Perjoy
July 227 Augysp gy

Registragi
on pey
September 30m. o;r:j:r 20¢

| MORE THAN
- JusT
- cial institution ur\dert.hf‘lz'fefr:“::\s J SS
* i cHio Europe and Foreig! ‘l CLA

Ministry for anmar for official

tre in My
gister for Unique €xaM CETEE giplomas
an A1; 2 _DALF and K abroad
(Contact o, v Tlevel cjagq DE\(} D, rench cultural networ
e

P F
75" Office) + Member of the

pcsionl lture
\mmersion into French cul
/ across events and activities
g ——

Access to the media library with
50% off on the memb_ers|h|p f:::t
i r activities, digital con

; d experienced ek g’?eu;access, study space, and
« Qualified: cemf\eda';‘r;rs who are als0 . i 3

and non-natt e DELF_DALF exa S

e & technologies participation as a volunteer
pesc Tt K et events and festivals
ulums an

SEML 1Ny ]
GROUP ENSIVE
© hog LASS™ 4

Pised Sche

Gekdays
Or Weeken g

dule o La esources

* Up-to-

d teaching «

2 week)
i, P

date curric

ont learning process



EST 2022

MOUNT CABLE

Mount Cable is all about freedom/ nature/
adventure. And to capture all of them in one symbol
is what makes me love about this project. The
sunray, shan hills and the cable chair putting all
together and making them resonates each other.
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THURIYA SANDAR WIN , A Yangon based
maritime corp, wants to freshen up their
brand. Here's my interpretation. A modern,
minimal, elegant interpretation.
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ORO FUTURE aka Golden Future, an Adv &
Marketing Agency. They want their brand to be
minimal, modern, and symbolic. By playing
around with geometric icon, i crafted this
beauty.
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ORO FUTURE Adv & Marketing Agency
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OFAR

gems . jewelry

SHAR, modern /elegant /minimal/ brand about

gems & jewelry, itself is a rare gem. And | tried

to polish it by having it smooth curve lines and
gold stroke silhouetted star
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Managing Director
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123A Street Name, City
hello@shar.com

(123) 4567890
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Avalife is an environmental company, trying to
make an impact by educating about

environmental basics.
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POWER TO THE

PEOPLE

TO ALL THE FALLEN FLOWERS OF SPRING REVOLUTION.
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* WHEN THE MILLITARY COUP HAPPENS, THOSE WERE THE DAYS OF GLOOMY, GRIEF AND HELPLESS: )
- HEREIS A PRODUCT OF THOSE FEELINGS, AN ANTHOLOGY SERES.. .~
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PROJECT: INKTOBER
A SERIE OF DAILY PROMPT.
SERIE OF ILLUSTRATIONS WITH TWIST OF LIMITING MYSELF
TO 2 HUE OF COLORS AND A DAILY COMMITMENT.
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