This project focused on editorial design My concept for this book design was

[ ]
T h e C h I Cq g o Typ Ogr ap h y/ and book-binding on Mark Twain’s The to concentrate on utilising large bold

Chicago of Europe text. It involved visual typography and experimental layout.

® dramaturgy, text-image—relations, macro This enabled me to playfully create
Of E U ro p e B o o k B o Ok D es l gn typography and layout design. and produce a book without limits.
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Vfeel lost in Berlin. 1t
b b e

the spaciou sness, the
roominess of the city.




things, in Mnmiﬂ
all details, of whatsoever
size. And it is not method
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These
devastating
imposts are

. exacted for the
* protection of
German home
- industries.
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plenty
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worth im-
porting to
America.
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But there are excellent
fratures about the car
systeni, nevertheless. The
car will not stop for you

Republican
praying

for a mug-
wump. S

n

to get on o off, except at centain
plares 5 block or two spart where

or a0 johing. A native tells me that
when the first car was put on, thiry
ar forty years ago, the public had
wuch a terror of it that they didn't
feel safe inside of it. or outside

either They made the company

kewp o man at every crossing with a
red flag in his hand. Nobody would
travel in the car exoept convicts on
the way b the gallows. This made
Business in only one direction, and
the car had 10 go back light. To save
the company, the ity government.
trunsferred the conviet crmetery 1o
the other end of the line. This made
raffie in beoth directicins and kgt
the company from going under. This
wourieds Iike some of the information
which traveling forrignens are

furnished with in America. To nry
mind it has & doubtful nng sbout it.
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Tranquil
Berlin

Photography/
Art Direction

This project was an introductory course
on photography and image—processing
during my study abroad year at

BAU International Berlin.

My concept for this was focused around street
photography and living residences of where I
resided in Berlin. There is themes of silent, almost
dystopian—like environment, that is contrasted
against the lively and busy city life of Berlin.
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Exberliner
Poster Identity

Identity
Design

sers B more | Good Sty

fully Composed since 2002

This project focused on producing a visual
identity poster for an external client in Berlin,
known as Exberliner. The project was an live
event for Exberliner’s sixteenth anniversary

in the summer of 2018.

My group’s concept for this project was
focusing on the coming—of—age theme of being
sixteen. Themes and motives of grunge-like
appearances, growing and branching out

of childhood into adulthood.
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° hd ® This project was for the annual Penguin student The concept is exploring the themes and
Pe n g U I n Sil U d e n 1. Edl fo rl aI/Bo Ok competition of 2019 and my submission motives that the story unfolds onto the book
was for the fiction category, which was cover with the spiral illustration reflecting the
° o
Design Award 2019 Cover Design

Norwegian Wood by Murakami. themes of relationships and friendships.
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Vuybaek

Norwegian Wood Payback
by Harukt Murakami by Margaret Atwood
$29.99 $29.99

Add to cart ] [ Add to cart




VacZineNations
Poster

I f f ® The brief was to produced a positive
n Or m a l On response to vaccines for VacZineNations,
which is part of a student exchange with

® Coventry University and Central South
Pos fer DeS,gn University, Changsha, China in 2017.

Reproduce very poorly Viruses are completely inactivated
once inside the body. (or killed) with a chemical.

Only one part of the virus is Some bacteria cause disease by making a
removed and used as a vaccine. toxin, then inactivating them with a chemical.

Vaccines made with
this method are:

RS The:  How.am vaczine made? / KHENIFEST
A& Mame:  ConoeMaying

The concept is aimed at conveying how
vaccines are made in the present day. I
utilised simple shapes and bold colours
to create a contrasting infographic layout,
which delivers the content with ease.






T f T h This project was focused on creating a My typeface design concentrated on lines
U p e q C e yp ogr ap y custom typeface from life drawing sessions and cross—hatch shading incorporated
Desi

in my first year of university. into the letterform shapes.
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Resistance Typography/
Book Book Design
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The Catalogue Branding &
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Identity Design

oy

This brief generated an opportunity to
create a new TV channel brand around
the subject area of my interest in
electronic music and EDM.

COMING
SOON

My concept is a TV channel on electronic
music documentaries and films. The visual
aesthetics of the identity contains the feel
of a mysterious and riddled theme, that
ultimately, reveals itself to what it is.
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A T K T h This project was a small in—house agency The typeface and hue were maintained
g e n C g yp Ogr ap y brief that allowed me to practise my from the agency’s brand guidelines with
creative typography skills. I was set to my creative typography touch applied.

° produce a decorative typographic set to
I n - H O U s e P ro I e Cil celebrate one of the employees’ Hen Do.
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Save lver Heath
Fields Identity

Identity
Design

This is a campaign identity design for
saving the original heath fields from
construction in Greater London.

The concept is to visualise the subject matter to
promote the protection of the original heath land.
The use of a tree icon is to display the nature and
green outdoors of what these original heath land
fields provide for the local community and residents.
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Save lver Heath Fields




This project was to produce a typographic My concept kept it traditional with utilising

A m s ie rd a m Typ Og r ap h y/ tour of Amsterdam in any suitable a tall book format with classifying the
Type Tour  Book Design

format for a tour guide. different typography situated around
the creative and multicultural city.
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‘Slab Serif

2 vy ddan \
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Amsterdam Type Tour un

Grotesque Sans Serif

11 Wy Fockink Pr & Spirits
Pijlsteeg 31, 1012 HH
BVCWAWA Amstardam, Matherlands

12 Hattenburgerbrug Bridge 13 Wynand Fockink Proefiokaal & Spirits
Nieuwavaart, 1018 KK Pijlstoag 31, 1012 HH
SWCT+98 Amstardam, Metheriands GVCW WA Amsterdam, Metharlands

15

Amsterdam Typa Tour s

Geometric Sans Serif

20 Stedelijk Museum
Musaumple

BV5H+EW Ams

10, 1071 DJ

dam, Netherlands

Generator Amstecdam
Mauritskada 57, 1092 AD
+B0G Amstardam, Natharlands

21 Magnn Plaza 23 da Bijenkorf Amstardam

Dam 1, 101245
G Amstordam, Natheclands
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BVFR»
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