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Creative



Name : Chansananth Vongpumivitch (Vipa)
Date of Birth : 9 November 1998

Contact

Email : chansananth.v@gmail.com
Phone : (+66)62-9914524

Graduated
2022

Awards
2023

2023 Creative (Internship)

~Inside the sandbox gDeadline always exists)

e Create a music campaign to lunch the new song of Thailand’s
King of rock, Songkran Rangsan. This campaign has became
viral on TikTok as the most use soundtrack of the week

e Conduct the research on Thai consumer’s perception (in-depth
interview, n=20)

o Assisting the creative team on production day to make sure that
the video is matching to the client brief

Faculty of Painting Sculpture and Graphic Art
Silpakorn university
GPA : 3.55 (Second Class Honor)

Best Creative campaign
-Young Creative Pitch for next gen network (True | Dtac)

e Create a campaign for Gen Z to change consumer’s
perception on insurance product

e The campaign consist of 28 difterent storylines on a
difterent Gen Z insight which I have to conducted the
research and provide insights for the team

Work experiences

2023

Creative Freelance
- AIA Thailand
* Create a campaign for Gen Z to change consumer’s
perception on insurance product
e The campaign consist of 28 different storylines on a different
Gen Z insight which I have to conducted the research and
provide insights for the team

Exhibition

2023

2022

2021

2020

The 27th Thai short Film and Video Festival
+ Online exhibition

The 25th Thai short Film and Video Festival

- Online exhibition

Longtruk uni. Exhibition

- Exhibit

“Through the crisis” workshop exhibition

- Created Artwork

- Exhibit

» Drawings, Edited video for video art

ERIA art thesis exhibition at Ban Chao Phraya
- Exhibit

Fuse. Film Festival 2022

- Online exhibition

The 24th Thai short Film and Video Festival
- Online exhibition

So far So good 8th
at Bangkok Art and Culture Centre (bacc)
- Exhibit



Creative

Music Video ma(notdu)udsrulku

Informs about create music video as a creative
Concept Ideas

Copywriting - Tag line
Informs about copywriting and tag line ideas for ads

Commercial - Radio ads

Informs about ideas for make commercials to sale products

Storyboard

Informs about visual for create scenes from ideas

Artwork (university)
AaJdwusya unuinuavly

role of mother (Thesis)

Informs about concept and details of the artwork

About
Portfolio




- o o




. & L
- - ol g.,_.a‘H'r
e L W) . ATh
e -

v &

-

|

f:'




/DNGKAFIN

- EiIHI!H[AIII[THIHl[[ SARAKUNE, IATIAI[[RERKKRIIIEKHI
'@ b I:IIA OKHLOKPICHAT  SAWANYATHASAK . CHANSANANTH VONGPUMIVITCH, GUN GIIII[I’IH J




Concept Ideas



Recap brief : itNvgoau1e Senka perfect whip
communication idea : (nwwilsun:

Copywriting - Tag line
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Recap brief : itNvgaauigygIvKingau
communication idea : (nagsKoIJULLlazAdIUSDUQdg Clear

Copywriting - Tag line
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Recap brief : iwugaau1g Onetouch su 003

ON=T®UCH Communication idea : moa=lsmuldAalnaun

quenvaule Jurs 3ls 8ls ns , .
Commercials ideas
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Storyboard
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Recap brief : iwugaau1g Onetouch su 003

ON=T®UCH Communication idea : ma:lsmuldAalngun
0 0 3 Copywriting - Tag line
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Storyboard
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Recap brief : iwugaau1g Onetouch su 003

ON=T®UCH Communication idea : ma:lsmuldAalngun
0 0 3 Copywriting - Tag line
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Copywriting - Tag line
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Commercials ideas

hasiame was, © Storyboard

AR S| UG




ad8aa1(1n)d)



AURKYGUTGUM
“dmuAdIuLluy uamlvi@ruddvo:”

aalukegvaiddgrmviuauklv
LlAUUIOTUNIVKYUIULLEIWAadD
“gaAuluurdudnias Kuhuoulumke”

MuAKIuwaansun
QO UAUIDIAAA=TVEAN

=~ |

ANSLADNANDE A

W
gn3 lYLANAN

1
=

AUNINIINNAULAE
NABIAIAN

 ADIADIUSAY

aanmwlunAiuAd wa
“udmundlvuvoua: wsizgasi lswdaua »nviala”

ldgounudavAundwa
“UrnziiainAada gaslodaua aluuou Aumw
sounAuLlAg adavAiawh davaavu:a:”




a28n1(50)



*ldgviowmwasasu®*

Ana1 DN

. ldgvsasu
dvadanu duaduvu

WanoL "Iws1:0N Qg UNN:WwaLNAad8A gaslslaaudl

Adanauu1dsvquaclume o e : - S )
191 Mlvlumea: J29NnuU KNAALIALSOVUIN




|
S
:1L !

m'la.lmu
numw'swnﬂmﬂﬂ
'ﬂﬂﬂiﬂlﬂﬂwaw_

e e N

ADIABIULAL

\_W/

% %ﬁmwmmm Ne'%
’Q‘:G\?T'maamfﬁ

i 12 2 i &MW_L“M%}E

i 1 qum“ a4 ¢ 4
i

————
h"‘-..__
"'\-..___‘_“h_‘-
TRl

a e - ) J
5 ; lﬂ-awia-mawa ol |
ok B |
ko Wi___iwmimﬁ Brrgays
e e

IFIVWKEYOWADUNIEDT
“UruzioinAadam gaslslaasnd axluuou AunwsounAuLlAY
adaavAawh davaavu:A:”




: idea
i »» H)} Radio Ads i

% M?L‘Mﬂd«[v’l | E‘li'lﬁ'l'ﬂ‘ﬂm




h | S

1BeynaniTuwuau (WUnu)



viv:=lau (luyeaun)

Q1AdY (a28A)

trwatdon: sndeuld (Gusbaina Toildauc)
281-VV-VIY

AdUAILWA (LLAAWDU)

ausHo)

wauvdluasw (dluudu)

luudu




A &',

TEld |

v — =
o | —
o)
WNZaNA %
AR5 L TLALNFN

99% TOMATO JUICE LOW S
AIMiu@Q O N
v Whundsrasunaiden

M o
v lalailu
nuzdama ao'% gasToidune AsINBHAT




e — — G

a1 Recap brief : inugaauie hhanivad gaseasiua
Communication idea : dunavYWsauae

Copywriting - Tag line

@ Commercials ideas
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Recap brief : inugaauis handad gasoo
Communication idea : dunavYwWsauae

Copywriting - Tag line
Commercials ideas

Storyboard

Radio Ads idea
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Recap brief : tWugaau1e hadad gasod
Communication idea : 9UNDOWSDUQY

Copywriting - Tag line
Commercials ideas

Storyboard

Radio Ads idea
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ROLE OF MOTHER

ARTWORK (2022-2023)

-----
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CONCEPT
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TECHNIQUE

VIDEG

DURATION | YEAR

21
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DETAILS OF HERO MOM'S VIDEO ART
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DIMENSION : 20X24 INCH DIMENSION : 80X94 CM.
PHOTO ART | 2022 OIL COLOR ON CANVAS | 2022
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{ DAUGHTER TO MOM)

CONCEPT
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SIZE | DIMENSION | YEAR

O X37 CM. | EEREIINUTES | 2022



DETAILS OF "FROM DAUGHTER TO MOM"




DETAILS OF "FROM DAUGHTER TO MOM"




DETAILS OF "FROM DAUGHTER TO MOM"
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BEHIND
THE SCENES

CONCEPT
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TITLE : THANRKS, MOM

DIMENSION : 65X50 CM.
PHOTO ART | 2023




TITLE : THANRKS, MOM

DIMENSION : 65X50 CM.
PHOTO ART | 2023



DETAILS OF BEHIND THE SCENES'S VIDEO ART

Belind the scene
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