


ABOUT ME

My work can be described as cute and funky
with a tad of humor, but that does not mean I'm
limited in my range of what | can produce. | get a
lot of inspirations of East-Asian cultures and
works. I'm experimentative and do not vibe well
with conventionals. Most importantly, designing to
me has to be fun, | believe that having fun and
enjoying the process of designing breathes life
and purpose into the work.
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TYPORGRAPHY
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*from Kobayashi Color themes
*Theme chosen : Delicate

*color samples

original A
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Hoho to Ho

Mizu Mochi
Joasminhum Somboc
osmont hus Froadrohs

*other colors included

V.1 V.2 V.3
9FCCDD ATBACA 5

FCDEDS FBDBDY FCE2DD

FFFEDF FFFOD4  FFF5DF

*Color variants diverged from original theme

original V.2

A V.3

V.2 v.3
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Typeface

Orbit Rounded *BOLD
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Colors

#000000 # fiffff #2f52a4

R: 0 C: 75% R: 255 C: 0% R: 47 C: 91%

G: 0O M: 68% G: 255 M: 0% G: 82 M: 78%

B: 0 Y: 67% B: 255 Y: 0% B: 164 Y: 0%
K: 90% K: 0% K: 0%
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PARROT SOAP PACKAGING REBRAND
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SYNOPSIS

Museum Der Brotkultur

An exhibition of the vast culture behind bread. A food that
has a deeper root in human history than what you can
imagine.

This museum is dedicated to bread and the culture that
surrounds it. The museum was started by Willy Eiselen and
his son Hermann Eiselen. The museum explores the deeper
side of bread and how deeply it connects to human culture.
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MUSEUM OF BREAD CULTURE

‘N/f%\, Museum Der Brotkultur ‘,g—*—w

The display showcases the significance of the bread on the
society, culture and religion. More than 18,000 of bread
related artifacts are housed here in this museum. Since
bread has been a part of human culture for a very long time,
the Museum of Bread Culture or the Museum Der Brotkul-
tur many of the bread related artifacts and written pieces
dates as far back as 6000 years. Different ancient tools used
to make bread, comprehensive written pieces about differ-
ent types of bread, and bread related art pieces are all

displayed here.
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SOFT LAUNCH

MUSIC 7 SPECIAL SHOTS /CRAFT BEER / WINE / MUNCHIES

10 percent off
wine(Bottle) &
Shot sets this
22 - 25 Decem-
ber only.10
percent off
wine(Bottle)

10 % off

& Shot sets

° this 22 - 25

December
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