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In partnership with Frosta, for the thesis project

THE GOAL?

The company asked to investigate the world and the
different aspects of frozen products,actually creating a
brand identity to give it fresher approach.

THE RESULTS?

The response is a new food format that aims to inspire
and educate people through the magic of frozen products.
It explores tastes, colors, and textures while leveraging
automation to maintain precision and innovation without
sacrificing the human touch in food.




FOOD VENDING MACHINE 01
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The aesthetics of Bice's vending machine reflects the values of the
format in the terms of transparency and minimalism. The colors and
the graphics tell about a product light and familiar.
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BicexFrosta. ... :

In partnership with Frosta, recipes & food system.

THE IDEA?

Develop some food products,decontextualizing the meals
moments in which the brand focuses.
Creating 3 different moments:

BREAKFAST,BREAK & APERITIF.
THE RESULTS?

A clear system that apply a new vision into the world of

frozen products.
Analyzing the MATERIALS & FLAVOURS with a new

functional sense,always taking care about the aesthetic of
the proposals.
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Three amus-bouche broccolo, salmon and Philadelphia
with a rosmary mayo cream.










BicexFrosta.. ...
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In partnership with Frosta, recipes & food system.

THE IDEA?

The decision was to decontextualize the moments in
which the brand focuses, giving them 3 new moments in
which to apply new recipes, for a constantly

growing market.

THE RESULTS?

3 different colors that relate to the specific moment.

2 twins packaging with a different color way and graphics.
1 packaging for the aperitif different from the others.

BREAKFAST BREAK APERITIF




FOOD PACKAGING 01

Ingredients icons Certifications QR code
food shape app

Product code Guidelines on the Nutritional values
naming & recipes consumption ingredients
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Bice’s boxes contain food
produced without additional
materials. Each box can hold 1
to 3 portions, depending on the
recipe.

With a tray containing the
corresponding sauce.
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MIMOXAlessi
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In partnership with Alessi, we set out to redefine rice.

THE GOAL?

Transform its image and experience in the market through
innovative systems and rituals, merging culinary creativity
with immersive encounters.

THE RESULT?

A visionary rice shaker meticulously crafted to evoke
the ritualistic “mantecatura” effect,

presenting a pioneering method for cooking rice that
redefines tradition and invites a sensory journey into a

culinary excellence.
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FOOD SKETCHING 02

Step 2 Step 4 Step 6
Screw & close it Press & open the valve. Serve it!

Step 1 Step 3 Step 5
Fill it Shake it! Unscrew & open it
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Color:
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#BEB5A8

Steam escape valve

Valve mechanism

Cap
(Thermo plastic resin)

Unscrewable body
(Stainless steel)

Rice Container
(Thermo plastic resin)
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In collaboration with Mare Culturale Urbano, we’ve
been commissioned to envision the spatial layout for the
upcoming restaurant debut.

THE GOAL?

Create an atmosphere of community and conviviality,
drawing inspiration from Milan, a city renowned as a
cultural patchwork, blending diverse cultures, traditions
and people. Offering a welcoming space where individuals
can gather to discover and honor the depth of Italian
regional traditions and cuisine.

THE RESULT?

A special social hub in which the open space is
welcoming everyone.

People & Traditions are meeting up in order to
create an intimite place, full of artisanal products,within
the common language of the ltalian roots.
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HendXFormlabs
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In partnership with 3dltaly & Formlabs.

THE GOAL?

Think about the human body, creating a solution
for a specific problem, that give an answer taking in
consideration the 3D materials characteristics.

THE RESULTS?

After a closer look of the post-stroke trauma, particularly
paralysis and resulting limb deformation. The concept was
to design a rigid glove to rehabilitate contracted joints in
the affected limb.
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Ring grips
flexible material

Junction parts
flexible material
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PRODUCT




LumenXElica
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In partnership with Elica.

THE GOAL?

The main interest from the company was to develop a
project ,focusing on a induction plan,using the power of
the extractor hood.

THE RESULTS?

Lumen centralized the control of different types and way
of cooking like the grill or the hoven.

Stoves and new technologies meets up with a linear
design,that divides the action in two parts.
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LED light

Extractor hood
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PRODUCT EXPLODED 05

Kitchen scale

Air fryer

Grill

Oil tray




PRODUCT RENDERING 05

The Lumen Scale activates automatically
when food or objects are placed on it for
weighing. It is made of stainless steel.
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In partnership with Cult & Ricamificio Filottranese.

THE PROCESS?

The brand commissioned designers to envision a fresh
commercial capsule collection, tasking them with crafting
designs that embodied their individual creative visions.

THE RESULTS?

The concept involved using an airbrush for creating a
background and applying the patch, forming a strong
bond in the customization process. In the end, 16 pairs
were meticulously handmade.




PRODUCT

MODELLING

06

Patchwork made
with cross stitch.
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Final texture:
Airbrush + liquid acrylic
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In partnership with Cult & Ricamificio Filottranese.

THE PROCESS?

The brand commissioned designers to envision a fresh
glam capsule collection, tasking them with crafting
designs that embodied their individual creative visions.

THE RESULTS?

The concept involved using an airbrush for creating a
background and applying the patch,with the apllication
of swaroski jewels, forming a strong bond in the
customization process. In the end, 16 pairs were




PRODUCT

MODELLING

06

The final definition is made
with Swarovski stones.
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Final texture:
Airbrush + liquid acrylic
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