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Hi, My name is Earn :-)

| am a self-motivated Communication Designer, who are graduated from the School
of Architecture and Design. | am passionate in illustration and graphic design and
still going to experiment with digital art.



CONTENT

illustration
Graphic Design
Brand identity

Motion Graphic

installation
Mixed Media
Video Editing
Stop Motion
Others
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50 Design Terminologies

PDF

afile format that provides an electronic
image of text and graphics.

PICTORIAL MARK

is an icon or graphic-based design and
drawings from simple line drawings to
detailed illustrations.

N N K

Booklet Design

RULE OF THIRDS

a'rule of thumb” or guideline which
applies to the process of composing
visual images.

Using an vibrant color and geometric shape as an

art-direction.

ALIGNMENT

is to line up type and other graphic
elements on the same vertical, horizontal,
or diagonal line.







QUARTER

Application Design
illustrated characters design for the Quarter
application




: Timer reminding people to not sitting too long
: Ways of quick self-care
: Collecting user’s working hours
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3 Dimension Art













Graphic Design
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OOH Visual Designer for 6ty new water brand that located up to 17 billboard in bkk and upcountry.
https://drive.google.com/drive/folders/ILArhEZCiBX0EgsRIboGEkn4sVAvpSelX?usp=sharing
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| was a graphic designer in the digital team at Amorepacific Thailand company which
| had responsibility for Mise en scene, Sulwhasoo, Ryo, and Laneige.




Mise en scene
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8.8 artwork Click here!

https://drive.google.com/drive/folders/1LZjGKGtZNwDcpiFIHthMIdscwlkwg8D3

D".‘ ’ ﬁShopee Mall 8!8

SPECIAL DEAL |
SPECIAL GIFT

()2 su.usniriadut (Ausc - 52)

naassnivu @

[

KOREA NO 3
HAlR ESSENCE




Mise en scene
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99 artwork Click here!

https://drive.google.com/drive/folders/12tichwadburTDt3gDZUgGiB66WWB6mM2T
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Mise en scene

Lazada
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Smile
Smile Campaign artwork Click here! ®
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Bible x Perfect Serum
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Graphic/Video Editing for Billooard Click here!
https://drive.google.com/drive/folders/1daLDBrkyaxtaGOxCwY|9ZbMDtKé66adMg
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Graphic and Retouch
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Berrec.[ mise en scéne
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Artwork for Social Media
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Artwork for Social Media
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Artwork for Social Media
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Artwork for Google Ads.
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Sulwhasoo
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8.8 artwork Click here!
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Sulwhasoo
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DISAYA /| MATTER MAKERS

CTQ® matter
makers

| was a graphic designer for disaya [ disaya vacationist / matter makers at West 8 company which
| had responsibility in offline and online design part.




WEST 8 NEW LOGO

A

Logo Design Click here!
https://drive.google.com/drive/u/5/folders/1ua9y8DmR7HZbZO-bwjCb9MMy10rty ES



DISAYA
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E-Card, IG-Story and etc.. Click here!

DISAYA

https://drive.google.com/drive/folders/1pu_fPzvcyljN4aGnx8SatdZ-3d45YdZ5?usp=sharing

SUMMER 23




DISAYA

DISAYA E

Design Key visual for Disaya Celestial Clic (jewerly line)



DISAYA

DISAYA ’ DISAYA : o DISAYA

Design Key visual for CNY24 Collection.



DISAYA

DISAYA

GOLDEN GLOW
FOR YEAR OF SUCCESS

Design Key visual for CNY25 Collection.



CAPSULE24

Video Ads and Poster for Department store Click here!
https://drive.google.com/drive/folders/TYTNFZ6JbvfRHmMh-



FALL24

DISAYA

FALL 2024
AT 2 FLOOR
GAYSORN AMARIN

DISAYA

FALL 2024
i - AT 2% FLOOR
Ny GAYSORN AMARIN

'DISAVA

FALL 2024
2"° FLOOR GAYSORN AMARIN

DISAYA

FALL 2024
2"° FLOOR GAYSORN AMARIN

Video Ads and Poster for Department store Click here!
https://drive.google.com/drive/folders/1KaeuvUTBHiISh77LaPmiiN-



E-INVATATION CARD FOR DISAYA EVENT




For THE MALL thank you card.



E-INVATATION CARD FOR ALIST EVENT

JIMMY CHOO

WE ARE PLEASED TO INVITE YOU TO
DISCOVER OUR LATEST AUTUMN 2023
COLLECTION IN OUR NEWLY REOPENED
MILANO SIAM PARAGON BOUTIQUE

WE'RE PLEASED TO INVITE YOU TO THURSDAY 28 SEPTEMBER 2023

FPM POPUP STORE EVENT 2:00 PM - 7:00PM
AT CENTRAL EMBASSY JIMMY CHOO SIAM PARAGON}-'

SHOP M 11A MAIN FLOOR

For FPM opening event invatation and Jimmy Choo AW23 event invatation.



DISAYA
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Rebranding Product Click here!
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SUMMER 2023

SAYA

https://drive.google.com/drive/u/5/folders/InoXZJhNgbwz5D7WY_sUEUSxH54cLFZPM



DISAYA

Line OA Click here!
https://drive.google.com/drive/u/5/folders/1li4q4R6OQIR4FXzPXjTwAMad8_NsnEL7X



DISAYA VACATIONIST

SHOP NOW

Line OA Click here!
https://drive.google.com/drive/folders/1tKgvVD0O3KSpMawa-mv7rxR8I_FC4mOHPp?usp=sharing



MATTER MAKERS

MATTER PET TEES"

LAST CHANCE! MM: ACROSS THE UNIVERSE
LAZADA 11TH GRAND YEAR SALE F ' READY TO ROCK ED”'%'
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oL LAZADA BIRTHDAY
— SALE U/
TAP TO SHOP - FerRy

Line OA Click here!
https://drive.google.com/drive/folders/1aG3U73VSsPvhq-lvNDJBxqpBu?I9r8ak?usp=sharing



FPM

4p

S
~ DISCOVER THE WORLD'S WONDERS
WITH FPM MILAND AT LEICA STORE, CENTRAL EMBASSY

ENJOY A SPECIAL 25% OFF
YOUR SECOND PURCHASE

UNTIL MAY 15™
LEICA STORE, LEVEL 1, CENTRAL EMBASSY
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MILANO

DISCOVER THE WORLD'S WONDERS
WITH FPM MILANO AT LEICA STORE, CENTRAL EMBASSY
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ENJOY A SPECIAL 25% OFF
YOUR SECOND PURCHASE

UNTIL MAY 15%
LEICA STORE, LEVEL 1, CENTRAL EMBASSY

Video Ads and Poster for Department store Click here!
https://drive.google.com/drive/folders/1XcsSCOR--4sydZNVe5Ky-

4p

R
_ DISCOVER THE WORLD'S WONDERS
AWITH FPM MILANO AT LEICA STORE, CENTRAL EMBASSY

“-\

ENJOY A SPECIAL 25% OFF
YOUR SECOND PURCHASE

UNTIL MAY 15™
LEICA STORE, LEVEL 1, CENTRAL EMBASSY




MR.PERFEXT

As | working as a freelance graphic designer with a Production House named “Pen-Gun-Aeng”
This project is a Video Editing Vlog which my responsibility is Graphic design and illustration.
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Vlog | uaulsousugnunaonas + lauaonsiudin Water Bomb Bangkok™y EP.1 Click here!
https://www.youtube.com/watch?v=OFAUUrKvOHY
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Perfext in Korea | no3uluq Straykids Special Concert in Seoul ria:lsthv?! Click here!
https://www.youtube.com/watch?v=ehAxKsi54zU



Perfext in Korea | Sutiadusniaginikal | Wumas + TUAuldsoiumiwdadvundghuswnoov Click here!
https://www.youtube.com/watch?v=wOsH5uGy6N4&t=1098s
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Perfext in Korea | laulnvuas Water Bomb TU2xx,xxx2ou Click here!
https://www.youtube.com/watch?v=gD-AKY60OWQq8
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Perfext in Korea | ohe content riu 2v 'TAN' Click here!
https://www.youtube.com/watch?v=lwwKk07DgOE



PANDARA COLLAGEN

2 Di Peptide o

% 3
%, 0
O Freq Guenr™

As | working as a freelance graphic designer with a Production House named “Pen-Gun-Aeng”
This project is a photoset for Pandara Collagen which my responsibility is prop stylist and retouching.



Pandara Collagen Project Click here!
https://drive.google.com/drive/folders/1eROv2cbE1eSLP1VpzpBAbVRwWAds-w7S



FORMAT.BKK

| designed a tote bag under the theme of the '80s which brought various
elements in that era such as disco ball, retro fonts, and colors.






JACK O LANTERN 28-31 OCT 22

ssalocrer Happy

Ilallowee.\\*

AVAILABLE ONLY AT FORMAT EKKAMAL 12 AVAILABLE ONLY AT FORMAT EKKAMATI 12
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Creating artwork for Halloween Promotion.



SANIDCHAN BOAT NOODLES

TINAUNED - iy I IeY

Beef Noodles ol . Pork Noodles

Layout design and retouch for Sanidchan brand.
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Brand identity




PENGUNAENG STUDIO

WELCOME !

o] § T LI [e

Pengunaeng
Studio.

Creating logotype and character design for Pengunaeng Studio under the theme of friendly neighborhood
that welcomes all the clients who desire new and fresh ideas to evolve your project.



PENGUNAENG STUDIO

Pengunaeng
Studio.

Motion Graphic and illustration Click here!
https://fb.watch/gQIOYSDExL/



FARMGROUP

‘ ’ ‘ H’ ' "
Re-design animals on the navigation bar of Farmgroup

website project for internship students. The design it
represent ‘Simplity, geometric and ungiue’.



863 Fabric store

EightSixThree

NIRUN UDOMLERTLAK

+6690 990 9595
863TEXTILE@GMAIL.COM
SOCIAL MEDIA: @863TEXTILE
8B3TEXTILE.COM

Branding design Farmgroup making Brandmark,Type
System,Color System,Supporting Assets and Usage
Manual. In my part, | was develop the logotype and

graphic signage.




Farmgroup create branding design for label and the
bottle under the theme of ‘The craft of perfection’
which mood and tone is modern Japanese combine

with the spring season.



Thai League

| was helping teams to develop design elements and
identity. Farmgroup is playing with Thai motif that
represent more sense of Thainess and art direction is
aimed to appeared more dynamic and youthful to
paired up with the league’s strategic direction.



SISU OFFICIAL

Design T-shirt, Crop tee, Post and Logo for @S.i.s.u.official under the keywords of
childlish, playful, nostalgia and colorful which inspired from Power Puff Girls by
adding the elements such as colors and text.
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WACKY PICKER

As | was done a manicure painting, on the other hand, | was designing my own branding such as Stickers,
Post tutorials, Packaging and etc.



viacky.picker wemss 2
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Wacky Picker is a combination of unique elements and vibrant
various colors which overall style is related to design keywords
‘WACKY, WEIRD, and WEARABLE’.
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Loga Studio

Loga

Studio

Loga Studio is the brand that sell bleached pants and other stuff by using second-hand cloth and clothes
together concern of environment and reduce fast-fashion in the industry.



og
.

studio

Custom For Every

WIEARL BACK

oty oo

Come Back Promotion

Loga Studio “SALE 20%

26.05 —~

01.06.2022 d

Bleached Pants

High waist Low waist
aki Black Blue White

Jeans Cargo




YES, OF COURSE

WE ARE BACK |YES, OF COURSE |

| WE ARE BACK
officially pre-order

from now till never

officially pre-order
from now till never

custom bleached pants studio @ custom bleached pants



Custom For Every Size

’ Come Back Promotion:
Loga Studio *SALE 20%

26.05 —
01.06.2022

Bleached Pants

High waist Low waist

Khaki Black Blue White
Jeans Cargo










CHAOGUAY NUEBNUB

Chaoguay Nuebnub is a food and drinks brand that is freshly 100% homemade,
finding the best ingredients in each menu by my mother's best recipe.



Color Palette

Milk Waffle (whole piece) .
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Milk Waffle (whole piece)

e o5

Tulauwén (Chili Pork Bologna) uswirodou (Young Coconut) nygneod (Oried Shradded Pork)

U3n (Crab sticks) To3afu (Ovaltine) Violwa (Sweet Corn)

anina (Raisins) wounoy (Sweet egg floss) Tansonda (Cheese Sausage)
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JIEMEI MALA HOT POT

Design Cl for brand (Logo, Menu, and Signage).
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ARTWORK



THE I.W
OF HAPPINESS

JIEMEI MALA HOTPOT

JIE MEI MALA HOTPOT

JIE MEI MALA HOTPOT

ARTWORK
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CHABEL

bel ¢

Design logo, artwork and packaging for brand.



Classic
Cardigan




THE FRAGILE CULTURE
TﬁEQ
CULTURE

Design ClI for brand (Logo, Art-direction, Package and Graphic)
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Motion Graphic






Blinding Light

Animate 10 seconds of
‘blinding light” music video by the weekend.

https://shorturl.asia/XgvKz






Lyric Video of ‘Pink skies’ by Lany.
https://youtu.be/iIIMRsWO2DUM




Visual and Sound

Motion graphic for Just sayin’ by H3F under the theme
of hopeless romantic.

https://shorturl.asia/AkLfw




Augmented Reality



Instagram filter
A filters for the CMD Degree show under the theme of liquid, solid, and gas.




installation



Sexuality in
l-san Culture

Woven art (0.7M. X 41M.)

Whether it is a poem, tradition, proverb,the teachings
of the Isan people, there is a story of "eroticism" that
has existed for a long time in Isan society.

This project aims to indicate people of the hidden
sexuality in the Isan culture which Sexuality is a
symbol of the fertility of nature, the power of life.
That is not only limited to context of science, health,
or sexual desire for reproduction only. Relations with

the lifestyle and the things also the culture that
surrounds us.
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COME AND PRAY

The objects of worship are what people have seen in
the common respect of Thai society. These objects
are talismans that have been around since ancient
times. As part of Buddhism | started to question “Can
Mass hysteria which creates Myths make citizens
forget that objects are configuration in our society”,
Where does it come from? or indoctrinate from the
past to the present? Most of the spiritual object
shapes that have been building up are all
mythologies.

The Mythology of spiritual objects aims to present
visuals about the content based on the symbolic
beliefs that obscure the processing of illusion to be
erroneous in mythology and the spirituality that is in
the belief object, causing people superstitious of the
object. This project aims to question that if we
re-contextualize this spiritual object, can still feel the
same function as they did before? by using paper toys
as a medium

“For download template and how to fold tutorial”
https://apisaraearn.wixsite.com/comeandpray
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*warning this toy is fragile don't be mean by throwing it around. Made in Thailand
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Final Outcome
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BANYAN TREE PAPER TOY
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Japanese Weather Doll
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In this digital era,

Digital technology is closely related to the most
sophisticated processing unit ever created.
The encoding and decoding processes are extremely

similar to the human brain.
we consume a lot of digital information, and reliance

on it grows; people tend to use digital tools to record
events in digital archives, such as Facebook and
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Instagram, rather than keep them only as memories.

B

Digitization seems the most feasible, cheapest, and

easiest way to do it. But is it safe?



“Digital Overload” is an interactive digital media
use coding/encoding technique to visualize the
cause of over-consuming digital information
can lead us to various negative effects on the
brain that is likely to destroy and impair

our ability to remember and perceive our
surroundings.
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Digital Overload, Interactive Digital Media, 2022 Digital Overuse



Digital affect on our sleep Digital devices affecting our vision



Mixed Media
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Forget me
Not

Photo collage
This project it about Bangkok
identity which | choose Security

| M b Grilles to represent bangkok and
il m w'“ A“" usually we have seen this thing in
W everylife but we do not care that

iy *' oy much. So, this project name

called “forget me not” to present
the beauty asethetic bankok and
to convey people to preserve.



Video Editing




It Follow (Tarm Tid)

Short Film Making

The story talks about Third which is a first-year working man. On the night of that day,
he is tired from his full day's work and has to go running in the village in order to relieve
stress but then he met an anonymous woman who followed him, causing him to feel
scared and wanting to escape from that woman back home.

https://youtu.be/IwAh-Wb1JFw



Heart of Glass

i

Video Art

This project | was making video art which | choose ‘Heart of Glass’ by Blondie.
The content is about the love of a woman who was once enjoyed as if floating in the air.
After a while, it turned into a clear, thin glass because of a deceitful man.

https://youtu.be/UVOL6r-9x9!



Stop Motion



Goodnight Marcus

Clay Stop Motion

The story about Marcus who has a nightmare in his dream, each monster that
appeared the things that he scared of such as dentist, spider,clown, monster and etc.

https://youtu.be/oKKAhrRTF7Y
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