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1. ACE OF CUPS
REBRANDING & PACKAGING
Gelato that takes inspiration from card culture.

2. MOOZE
BRANDING, PACKAGING & CAMPAIGN
Vodka made from surplus milk.

BRANDING & PACKAGING
Breakfast Bento specialising in East Asian cuisine.
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REBRANDING & PACKAGING

PROJECT 1: ACE OF CUPS

BRAND DESIGN PORTFOLIO

Ace of Cups is d home-made gelato business | started back in 2022
before starting University. For this self initiated project, my brief was to
re-brand Ace of Cups as a disruptive and playful experience, creating
a sense of community for people to rediscover the joy of having
gelato.

Insight

The ice-cream landscape in Thailand has loss its sense of fun and
excitement meanwhile newer generations are embracing the sober
curious movement- drinking less but struggling to find a sober
friendly community space to connect and hangout after meails.

Proposition & Idea
The Perfect Pairing: Crafting a community where gelato meets play.

Ace of Cups celebrates its unique positioning in the market through
a striking and meaningful identity that captures the founding story
where the founders were playing a game of card matching at home.
The brand name comes from the Tarot card that symbolizes love,
compassion, creativity and new beginnings.
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BRAND IDENTITY BEFORE
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LOGO AND ASSETS
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The logo shows a pair of cards cut out with
the spades and clubs symbols forming

the brand acronyms AOC. The negative
space shapes human icons, alluding to our
community-driven ethos. A combination of
bold colours and distinctive typography set
the brand apart, reinforcing a strong DNA
deeply rooted in card culture.
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PACKAGING A
IT'S YOUR IUCKY DAY

YOU WON SOME GELATO!

DIG IN AND ENJOY THE PERFECT PAIRING
MIX AND MATCH, EXPERIMENT AND HAVE FUN
THERE'S NO TIME FOR BEING GUILTY HERE.
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THE PERESCT PAIRING

CRAFTING A COMMUNITY
WHERE GELATO MEETS PLAY.

CASH

We are passionate, conscious, transparent
and wholesome. We aim to challenge

the status quo and ignite curiosity

and excitement. We believe that a thriving
community begins with simple pleasures.

And for us, it starts with a scoop of gelato,
creating moments where everyone

can come together and flourish.
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ACE OF CUPS ACE OF CUPS ACE OF €UPS

o]
@aceofcupsth
aceofcupsth@gmail.com

PULL THE HANDLE AND PUT
YOUR LUCK TO THE TEST
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MENU & SOCIAL MEDIA
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PLAYERS,
ARE YOU READY?

It's time to stock up your freezer
crazy good deals. Keep a poker face,

don't let your neighbours know! WE'RE BRINGING BACK THE FUN
@aceofcupsth IN WAYS BEYOND YOUR IMAGINATION
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TIHE PERESCT PAIRING

SOMETHING NEW IS COOKING
STAY TUNED, WE ARE SO BACK

A GELATO BRAND DEDICATED TO
BRINGING YOU THE MOST FULFILLING
AND UNEXPECTED EXPERIENCE.
CRAFTING A COMMUNITY

WHERE GELATO MEETS PLAY. NEWT
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ACE OF CUPS

We are here to refresh the gelato landscape.
Taking inspiration from card games
we channel the energy of fun, thrill

and curiosity into all our experience. 10/02/2025 2:00PM EST
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TOUCHPOINTS
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STORE TOUCHPOINTS

PROJECT 1: ACE OF CUPS
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IDEATION

Concept 1: Shuffling unexpected combinations

ACE
OF

AOC CUPS

ACE OF CUPS

Concept 2: The Perfect Pairing

*X sz %

ACE OF CUPS

Concept 2 Development
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PROJECT 1: ACE OF CUPS
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Strawberry, Hokkaido
Milk & Mochi

STRAWBERRY
HOKKAIDO MILK

Dark Chocolate
& Almond Brittle

13
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BRANDING, PACKAGING & CAMPAIGN

PROJECT 2: MOOZE

BRAND DESIGN PORTFOLIO

Mooze is a vodka brand made by females for females; they upcycle
surplus milk from local farmers across the UK to reduce waste in the
diary industry.

Insight
Female farmers are not given enough recognition for their role in the
farming industry.

Proposition
Mooze celebrates womenhood, serving as a catalyst to connect
women by sparking conversations.

Big Idea

To reflect pure joy and a genuine spirit where women feel a sense of
belonging, the brand identity mirrors the raw and organic features of
a cow thriving in its natural habitat.

The brand’s promotional campaign ‘missyoumooze’ aims to
reconnect friends through an engaging and interactive phone
booth for people to call their friends - a reflection of their values and
purpose.

15
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LOGO & ASSETS

N9 € eresh

your conversation starter Local

all your
conversation

Good over ice, in cocktails, pastas, desserts
and even better when shared

=2 X

For moo information check us out www.mooze.com

Find us on the shelves

of your local Farmer’s English Vodka

Made from surplus milk that

Market would have gone fo wasfe $4¥  ThisisHllie,oneofour  ¥ig?
lovely farmers, read her
Don’t forget your stamps! story in our recent post

PROJECT 2: MOOZE

'b = A glass fo kick start Vs

BRAND DESIGN PORTFOLIO

The logo symbolizes a happy, smiling cow. To
strike a balance between sophistication and
authenticity, | have combined handdrawn
illustrations with a color palette inspired by
the natural features of a cow. Paired with
chic typography creating a minimal yet
youthful and refreshing aesthetic to resonate
with young female millennials.
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ART DIRECTION
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your conversation starter
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BRAND DESIGN PORTFOLIO
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PACKAGING

LD

()
N

We're good over ice in Batch no
cocktails, desserts and even M oo ?.(_ 10
better when shared!

Bottle no
142/160

Berry Vodka

Our glass bottles are designed to be Made from surplus milk that

reused or rec)cled. Our bottle caps are
made from 100% biodegradable material would have gone to waste,

that does not leave toxic waste or locally sourced and produced
microplastics behind by females farmers
For moo information check us out www.mooze.com Alc 40% 500ml
\_ J
1\ J

PROJECT 2: MOOZE
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TOUCHPOINTS
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Looking for a new

Meet us at Call the girls, activity fo do with It's time to " We're not -
South it’s bapp) hour! rethink how = your Wp,cm-.f_-—:—-: _
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Farmer’s ; made from even better
Market this 12 surplus milk when shared
sourced by
weekend ﬁzmqlgﬁanners
Q 3 _
7-8 June 2024 6 Cocktails <7 Potter)

Workshop

Bring a friend for free booge

‘ /Send message ) O V /

Link to Motion

PROJECT 2: MOOZE


https://vimeo.com/947196093
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TOUCHPOINTS
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loyalty card

@moozevodka

collect booze & memories
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on us!
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PROMOTIONAL CAMPAIGN
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'  and call your J
#missyoumodz®

Your friends
miss youl!

Pick up the phone and call your
friends, let them know you thought
of them, don’t be shy.

#missyoumooze

(1= ¥

Don’t know what to say?

your converscition
starter
@moozevodka

e
have you tried this new

brunch spoi? 1eT's 80
together

nothing much, | just thought
of you

e

what’s the most interesting
thing you've read lately?

()

so out of the blue, b
nted to tell you how

h | appreciate you e

BRAND DESIGN PORTFOLIO

do you want to go grab
some drinks?

e

can you give me d

podcast
to listen fO

when was the last time we

saw each other?

e

a vodka marfini sounds real

good right nNow

let’'s go grab coffee together

2]
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IDEATION
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PROJECT 3: AMABEN

Viethnamese Breakfast Bento
Beef Pho Ben

*contains gluten

i ®0

Chinese Breakfast Bento
Shrimp Zhou Ben ®

*contains gluten

amaben Y |

HERA

Korean Breakfast Bento
Buta Kimchi Ben

*contains eggs, glutsn

amaben (i RO

Japanese Breakfast Bento
Salmon Teriyaki Ben

*contains seafood, eggs, gluten

amaben
HERA @ ‘

BRAND DESIGN PORTFOLIO
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PROJECT 3: AMABEN

BRAND DESIGN PORTFOLIO

London design agency WMH&I tasked us to find a creative and
disctinctive solution to the problem of school aged children choosing
to skip breakfast.

Insight

International University students love nothing more than the taste of
home-cooked food. Studying in the UK, they are sick of Tesco Meal
Deals, Pret sandwiches and cereal for breakfast.

Proposition
The taste of nostalgia, that makes every morning worth getting out of
bed for.

Big Idea

Amaben short for Asian Mama'’s bento draws inspiration from
Japanese Ekiben (train bento) and the term “ama” which translates
to grandma in Chinese. The visual identity captures Ama’s love
language to cook the best heart warming bento.

24
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LOGO & ASSETS

For the heart and tummy

“ that calls for home
"ot~
amaben

the taste of nostalgia

Made from
scratch

v We're here to create the taste you long for

' - The brand takes you on ama'’s culinary

amaben ‘635’ \616/ journey- she is so concentrated in cooking

. ] st you the best dishes that she doesn’t realize
HENA  thetaste of nostalgia Japonese Korean Vietnamese Chinese there are bits of food stuck to her hair. These
elements become the visual language of the
brand to help consumers identify the main
ingredients used in each dish.
PROJECT 3: AMABEN 25




Vietnomese Breakfast Bento
Beef Pho Ben

*contains gluten

amaben
HERA

Beef Pho Ben
Rice noodles
Beef

Mung bean sprouts
Fresh chillies & lime

The Taste of Nostalgia

Amaben brings you the taste of authentic home-cooked meals you
long for. Our recipes take inspiration from classic breakfast dishes
made by Asian Mama's across East Asia. Remember waking up to
the comforting fresh flavour of goodness?

We're serving it to you.

Directions on use:
This is a self heating bento. Once opened the heating mechanism will start working
automatically. For the best taste, leave the bento to heat for 5 minutes before you dig in.

PANYADA (TIANA) TONPIBULSAK

PACKAGING

Chinese Breakfast Bento
Shrimp Zhou Ben ®

*contains gluten

amaben
HIRA

Shrimp Zhou Ben
Congee
Shrimp

Deep fried dough sticks
Chilli oil & ginger

The Taste of Nostalgia

Amaben brings you the taste of authentic home-cooked meals you
long for. Our recipes take inspiration from classic breakfast dishes
made by Asian Mama's across East Asia. Remember waking up to
the comforting fresh flavour of goodness?

We're serving it to you.

Directions on use.
This is a self heating bento. Once opened the heating mechanism will start working
automatically. For the best taste, leave the bento to heat for 5 minutes before you dig in.

Korean Breakfast Bento
Buta Kimchi Ben

*contains eggs, gluten

amaben
HIRA

Buta Kimchi Ben
Rice
Stir fried pork and kimchi

Spinach
Spam

The Taste of Nostalgia

Amaben brings you the taste of authentic home-cooked meals you
long for. Our recipes take inspiration from classic breakfast dishes
made by Asian Mama's across East Asia. Remember waking up to
the comforting fresh flavour of goodness?

We're serving it to you.

Directions on use:
This s a self heating bento. Once opened the heating mechanism will start working
automatically. For the best taste, leave the bento to heat for 5 minutes before you dig in.

BRAND DESIGN PORTFOLIO

Japanese Breakfast Bento
Salmon Teriyaki Ben

*contains seafood, eggs, gluten

amaben
HERA

Salmon Teriyaki Ben
Rice
Salmon teriyaki

Rolled egg
Pickled vegetables

The Taste of Nostalgia

Amaben brings you the taste of authentic home-cooked meals you
long for. Our recipes take inspiration from classic breakfast dishes
made by Asian Mama's across East Asia. Remember waking up to
the comforting fresh flavour of goodness?

We're serving it to you.

Directions on use:

This meal can be enjoyed hot or cold, the bento will self heat automatically once
opened. To enjoy cold, remove the self heating sachet from the bottom. To heat, leave
the bento for 5 minutes before you dig in.

= : - wiwamaben.co.uk @amaben morning@amaben.com > = _
www.amaben.co.uk @amaben morning@amaben.com p— - —

wiamaben.co.uk @amaben morning@amaben.com [ - [ - www.amaben.co.uk @amaben morning@amaben.com [

PROJECT 3: AMABEN 26
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TOUCHPOINTS

PROJECT 3: AMABEN
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BRAND DESIGN PORTFOLIO
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TOUCHPOINTS

PROJECT 3: AMABEN

i
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Let Asian Mama take
care of your breakfast

Take Asian Mama'’s Bento wherever you go.
Traditional, authentic and nutritious breakfast
that heals hearts and tummies.

amaben

Discover the taste of nostalgia @amaben

BRAND DESIGN PORTFOLIO
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SOCIAL MEDIA

amaben

Manchester...
Ama's
Coming!

110% Heartmade

PROJECT 3: AMABEN

Missing home?
Think of amaben

Recreating traditional East
Asian Breakfast dishes in the

form of Bento

Amaben’s crowd fave:

What's cookin’
this month

Check out your nearest asian grocery
before someone beats you to it!

Home to authentic
Japanese, Korean,
Vietnamese and Chinese
Breakfast Bento

We're working very hard to reach
everyone in the future. Stay tuned!

amaben

BRAND DESIGN PORTFOLIO

Real recipes from
real asian mamas

Check out our recent reels to follow along
on our journey around Tokyo and Osaka to
meet our amas where they share their
secrets to perfecting breakfast.

29
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THANK YOU

QUESTIONS OR INQUIRIES:
TTONPIBULSAK@GMAIL.COM
+44 7990478396

+66 642544449



