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Hello!
I am a highly creative and detail-oriented Graphic Designer with 2 years of experience
in translating clients’ visions into innovative visual designs.

Proficient in various design software, skilled in managing multiple projects, and possesses 
photography talents. Eager to learn and continuously grow both professionally and creatively. 
Seeking an opportunity to contribute my skills and expertise to a dynamic design team.

I’m Tirawat Kiatbamrung
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KIATBAMRUNG

TIRAWATResume
Experience
Rembrandt Hotels Corporation
Assistant Manager of Creative and Digital Marketing
August 2024 - Present

Valia Hotel Bangkok
Graphic Designer & Photographer
March 2024 - August 2024

Revano Co., Ltd. & Rapos Co., Ltd.
Graphic Designer & Photographer
September 2022 - March 2024

Freelance
Graphic Designer & Photographer
May 2020 – September 2022

Becommon.co
Photographer Internship
June 2019 – July 2019

Softwares
Photoshop Illustrator

IndesignLightroom

Premiere Pro Figma

Interest
VideographyPhotography

Reading Book Exercise

Education
Thammasat University
Bachelor of Science and Technology (Statistics)
GPA: 3.06

Contact

trw.kiatbamrung@gmail.com

085-426-9977
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01Social Media Rapos Group Promotional Artwork
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Check My WorkCheck My Work

https://drive.google.com/drive/folders/1rnbep4Dkn0uuhZrNBC64ItutmHbmhhA3?usp=sharing
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During Thailand’s 2024 election, I creatively parodied political party 
colors using embroidery threads, turning the election buzz into a unique, 
attention-grabbing online campaign for Rapos Group.

Project Title : Thread the Vote
Rapos Group | Date : 2024
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https://drive.google.com/drive/folders/16a9tVDJ47Cb9HfDmKNan3HzUlOVlVe9g?usp=sharing


01
01Saturday Brunch Promotion

Mexicano Restaurante Autentico | Date : 2025

Designed a bold, playful artwork to promote
Mexicano Bangkok’s Saturday events, blending vibrant visuals,
a dynamic taco image, and a QR code to drive social media 
engagement and bookings.

Enjoy with us on Saturday
Mexicano Restaurante Autentico | Date : 2025

I designed this social media post to promote Mexicano’s Saturday brunch 
and taco specials. The idea was to use a calendar-style layout to show 
the feeling of waiting for the weekend, with Saturday as the highlight.
I kept the tone light and playful to match the restaurant’s vibe and make
it easy for people to notice and engage with the post.

Happy Songkarn Festival
Mexicano Restaurante Autentico | Date : 2025

I created this social media visual for Mexicano Restaurante Autentico 
during Songkran Festival. The design mixes playful water elements with a 
flat lay of signature dishes to match the festive mood. It was made to 
promote the restaurant’s popular menu items during the holiday period.
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https://drive.google.com/file/d/1H2u5XSjNiH64XCkr20PeDWvM3p6aEPf-/view?usp=sharing
https://drive.google.com/file/d/1cU687tUJOHZVKQQ1IcCHNTRXaADxzXgD/view?usp=sharing
https://drive.google.com/file/d/14ISH0x253icGfyYYgtkjbkC8D7JOofNh/view?usp=sharing
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Valentine’s Dinner on The Top of Rembrandt
Rembrandt Hotel Bangkok | Date : 2025

A set of promotional visuals for a Valentine’s rooftop dinner event. The design highlights selected dishes with 
labeled ingredients, aiming to spark interest and drive bookings through elegant food presentation.
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https://drive.google.com/drive/folders/1f36ycMRzZ3p8SNBJlUlBv7-q2EuKiIOj?usp=sharing


01
Merry Christmas & New Year Stop-Motion
Rembrandt Hotel Bangkok | Date : 2024

This stop-motion style video was created to celebrate the Christmas season on social media. 
Using a stack of custom-wrapped gift boxes branded with the Rembrandt logo, the animation 
captures a festive and elegant holiday spirit. The creative direction focused on playful movement, 
bold colors, and a premium feel—delivering both warmth and brand recognition in a short, engaging format.
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https://drive.google.com/file/d/1XjbebgAfIwY3gw1az6k1N6GraBZ_VSDZ/view?usp=sharing
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Congratulation for Bean to Brew 20,000 Likes
Bean to Brew | Date : 2025

This collage-style digital artwork celebrates a major milestone for the 'Bean to Brew' Facebook page—reaching 20,000 likes. 
More than a coffee brand, 'Bean to Brew' represents a growing community rooted in connection, storytelling, and shared passion.
The piece symbolizes the journey from digital beginnings to a physical presence at Prachuap Khiri Khan beach,
in partnership with Munruk Hotel. The composition merges elements of coffee culture, paddleboarding tourism, and
heartfelt human interactions, all under the unifying theme: "More than Coffee, We are Community."
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https://drive.google.com/file/d/1y8pLtv_jpmxunREHE2y4fpg-GyZPCP_v/view?usp=sharing


TIRAWAT

01 Summer Course Promo
Wanna Teach | Date : 2025

These promotional visuals were created to announce 
WannaTeach’s live summer course for high school students. 
The design clearly presents key information such as subjects, 
pricing, schedule, and special promotions. Bright color blocks, 
friendly typography, and clear icons were used to make
the content easy to read and engaging for both students and parents.
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https://drive.google.com/drive/folders/1ai8JFNq03R3SSQa0_cZm53ZIapeUarS6?usp=sharing


TIRAWAT02Print & Editorial Design

02
Bite and Wine
Lobby Bar at Rembrandt Hotel Bangkok | Date : 2025

This project showcases the design of a wine and canapé pairing menu 
for The Lobby Bat at Rembrandt Hotel Bangkok. The “Bite and Wine” 
concept features an elegant and approachable layout highlighting 
curated wine selections and gourmet bites. The goal was to visually 
communicating a refined yet inviting experience, encouraging guests to 
engage with the offerings easily.
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Check My WorkCheck My Work

https://drive.google.com/file/d/18-JakS2fMtHST5QnNBtpmJKrWrnnilRy/view?usp=sharing
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Wine of The Month
Lobby Bar at Rembrandt Hotel Bangkok | Date : 2025

Designed for the hotel lobby bar, this A5 standee promotes the monthly 
wine selection with a 30% discount. One side features a key visual to 
catch attention, while the other side displays wine options with prices 
and product images. I kept the layout simple and easy to scan for 
guests passing by.
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Check My WorkCheck My Work

https://drive.google.com/file/d/1IIZdelYlrxWP_jXMNSOyp8cNUUSrEYta/view?usp=sharing
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Thanksgiving Celebration 2024
Mexicano Restaurante Autentico | Date : 2024

This piece was designed to promote the Thanksgiving buffet and drinks package at Mexicano 
Restaurante Autentico. The layout includes key details like date, time, prices, early bird offer, and
a section for takeaway items (Grab & Go). I focused on organizing the content clearly so guests 
could see all important information at a glance.
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https://drive.google.com/file/d/1lkeeaIxUbsiItdFpefgkFoFzLsllKykC/view?usp=sharing


Room Service Menu
Rembrandt Hotel Bangkok | Date : 2024

I worked on the layout design for the Room Service Menu used in guest rooms. 
The menu includes sections for breakfast, all-day dining, late-night dining, drinks, 
and desserts. I organized the content to make it easy to read, grouped by time 
and type of food, and added clear headings and spacing to help guests find 
what they’re looking for quickly.
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Check My WorkCheck My Work

https://drive.google.com/file/d/1QTFCISMn2Dcgyna-jXmgQFr5G17GxIph/view?usp=sharing


02
Factsheet
Rembrandt Hotel Bangkok & Rembrandt Residences Bangkok | Date : 2024

I designed these two-page factsheets for the sales team to use when presenting to clients. 
The layout includes room types, total number of accommodations, meeting room capacities, 
facilities, and location map. I used clear sections, icons, and real photos from the properties 
to help the team explain things quickly and easily—both in print and digital formats.
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Check My WorkCheck My Work

https://drive.google.com/drive/folders/1UoyEh7OS4xfuGdKqFDsWWUXDIQDgUi3e?usp=sharing


02
Jumbo Coreless Prewound Bobbin Shivin-Tex
Shivin-Tex | Date : 2023

I designed this product factsheet for the sales team to present technical and commercial 
information about the Jumbo M Size Coreless Prewound Bobbin. The first page includes 
specifications like yarn length, packaging, and dimensions. The second page explains 
the benefits for factories, production teams, and end users. I laid it out to be easy to 
follow during presentations or when sent to clients by email.
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Check My WorkCheck My Work

https://drive.google.com/file/d/1lhGoT4rnuE3G1atrRiOlPch5mzD-0B-1/view?usp=sharing


02
Voucher
Rembrandt Hotel Bangkok & Rembrandt Residences Bangkok | Date : 2024

Created a voucher layout optimized for automation, enabling quick production of 
high-volume, personalized outputs to meet tight deadlines.
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03Presentation Design

Presentation Design Collection
A set of slide designs developed with attention to structure, tone, and visual balance.

04

Pr
es

en
ta

tio
n 

D
es

ig
n

18

Check My WorkCheck My Work

https://drive.google.com/drive/folders/1VI3pSXxO4nNI-9rvg3bZPqG9DRK0xnVn?usp=sharing


04Photography

04
A Collection of Photography Work
Images captured across different contexts and purposes—focused on composition, 
atmosphere, and storytelling through visuals.
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https://drive.google.com/drive/folders/14B90eXc5jTBSU0pkC2cvhyBopL0Yssc1?usp=sharing


04
Photo Series : “The Guide Flag” is a symbol of not being lost 

Guide flags, each with unique charm—from doll designs to national symbols—wave above crowds 
of tourists from across the globe. In busy sites like the Temple of the Emerald Buddha, which sees 
around 15,000 visitors daily, these flags help travelers stay connected with their guides.
More than markers, they silently assure: 'If lost, find me—we’ll meet again.

Photo Series : Killing them for our living 
The fresh market is jokingly likened to a place of daily ‘serial killings,’ where animal bodies lie in wait, 
destined to become meals. Escape is rare—their fate sealed to feed us, making each dish a product 
of this grim routine that sustains our lives.
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https://becommon.co/culture/guide/
https://becommon.co/life/market/


05Videography

Behind the Flavor: Chef Omar Eastern Elixir Lounge & Bar Spanish Octopus Valia Shuttle: From Hotel to High-End Shopping

Wood Fire Australian Lamb Rack

Thank you
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Check My WorkCheck My Work See More

https://drive.google.com/file/d/1e_UxvXFWTnxMJcKmg799J-HHkbgBrS-h/view?usp=sharing
https://drive.google.com/file/d/1rS1SBJQQVK3xtHfrS0DY7m9DQDThunMn/view?usp=sharing
https://drive.google.com/file/d/1ME48qCQaUz_wpW8VaLyUVLQXX3BGEwqn/view?usp=sharing
https://drive.google.com/file/d/13CV-pbBRh4fPl6-ptYYuAF0Xk-xogWfc/view?usp=sharing
https://drive.google.com/file/d/19Z7pLbYQqjhVwgThK_bOJhGZeL_N8Yif/view?usp=sharing
https://drive.google.com/drive/folders/1QgjDUv1X0pnuOCC5eEJr9PNgWIRhjsPd?usp=sharing


Thank you
Contact

trw.kiatbamrung@gmail.com

085-426-9977
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