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PERSONAL INFORMATION

Name

Age

Major

University

Language

Hobby

Email

Tel

Kaihui Lai (Darren)

2001 / 24 years

Visual Communication Design

Assumption University of Thailand

Chinese. English. Cantonese

POP Music, Photograph, Dessert, Vinly...

laikaihui7@gmail.com

0813308050 (Thai)

Line: d-pink

IG: @da.rren0610
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PERSONAL SKilLLS

Al. PS. ID. AE.
Figma. Procreat. Capcut

EXPERIENCE & COMPETITiON

Brand Identity Design for Thailand
Open House Clinic - Lead Designer 2024

Campaign Design for Thailand
Si chomphu County Rock Painting Art - 1st Place 2024

Sprinkle Drinking Water Bottle Design
Limited Collection for Chinese New year - 1st Place 2023

China Jiang Xi Costume college department of
design examination - No.1 in Guangdong Province

China Lu Xun Academy of Fine Arts
Department of design examination - No. 89 in Country



CONTENT

f
BRAND DESIGN (M

IP & ILLUSTRATION

=
CAMPAIGN DESIGN

5

OTHER WORK
3

PACKAGING DESIGN

VIiSUAL DESIGN FROM 2021-2025 PERSONAL WORK









Openhouse Clinic is a private clinic located in the center of Bangkok, by our friends, Founded
and operated by a professional general practitioner. Specialized in the treatment of diseases,
iImmune system diseases, hair loss problems, etc. The clinic specializes in the treatment of
infectious diseases, emphasizes community service, and welcomes local people in an inclusive
and equal space. And the international community, providing a truly warm place for everyone.

Welcoming Refined Humble Cozy




symbol logotype

OPENHOUSE
CLINIC

design intro

The visual identity we created reflects this ethos-simple yet impactful. The symbol combines the letters O and H
with the shape of a home, while the flexible logotype system and a refined colour palette of warm, fresh, and gentle
tones enhance its adaptability. This design ensures brand recognition and reinforces the clinic's sense of trust and care.

Logo design



responsive logos
fRENtR

colors
Enes

typography
FiE

#666f4f
102/111/79

OPEN °©
HOUSE

CLINIC

Hello,
Silom.

Nice to meet everone.
We are ready to open

our OPENHOUSE Cilnic

at the end of November
on the 6th floor of Park Silom,
Convent Road Stay tuned

(X

179/175/38

bt

OPEN®
HOUSE

CLINIC

#666f4f

102/111/79

dadaa
Jdau

gudnlasynnnAu

ISTwSauna:1UQ
OPENHOUSE Cilnic yovisn

fudangidouwnFAdnNI8U

UUBU 6 YoVWISA 3au
auUADUINUG ADEGAMNU
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OPENHOUSE”®
CLINIC
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o PRIMARY CARE - 'SERVICE [[/EILRS
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Chaplin in Vince Hotel
B 1EVincei@iis

Vince Hotel blends vintage elegance with playful surprises, inspired by the charm and wit of Chaplin’s silent films.
Guests are welcomed into a classic atmosphere — like Chaplin’s iconic cane, every detail delivers a touch of unexpected delight.

Vince Hotel 8 TELMMESERIRE, REAFEBSAIMER PRI SHIE
EEERRHESEZH, 5—1H7, WESIHFPRRIEN, HATRSASO—ENIRE,

Silent Film Charlie Chaplin Humorous Classic
TR = 250 HAERRY Z2HRY
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door hanger

tag

No Disturb

VINCE

Clean Room

VINCE

No Disturb

VINCE

INCE
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Bangkok
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LIT EIGHT"

Lit Eight VR Tech Brand ldentity Design



logo

LIT EIGHT"

U877
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brand guidelines

LIT EIGHT SAS \éVCI)bL'\II!I\)r\I/EIR,:\NGER

16 COURS ALBERT 1ER
75008 PARIS FRANCE
+33 67178 8717

=

LIT EIGHT®

wo21ybi3 1|

william @liteight.com

LIT EIGHT SAS 16 COURS ALBERT 1ER
75008 PARIS, FRANCE

LIT EIGHT SAS 16 COURS ALBERT 1ER
75008 PARIS, FRANCE

lit Eight.com

=

LIT EIGHT®

lit Eight.com

typography

Replica
B evon d rea | it Light Regular Bold Heavy
y y, Lightltalic Regularltalic Boldltalic Heavyltalic
| I Ve t h e f u t u re Develop and implement VR technology standards for safety,
accessibility, and user experience through the collaborating with

industry partners to ensure interoperability between VR hardware

D rea m, ex p I 0] I‘e, C I’eate . and software, withta plus of fostering widespread adoption of VR
W|thOUt Ll M |T. across various sectors.




HOME WORK SEVICE ABOUT CONTACT

LIT EIGHT®

“MORE THAN
INFINITE REALITIES "

POWERFUL AND
VERSATILE PLATFORM

"""""""""

POWERFUL AND
VERSATILE PLATFORM

THAT ALLOWS INDIVIDUALS TO
MANIPULATE THEIR LIFE ENERGY.




LIT EIGHT"
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SUKI

SUKI Teenoi Hot Pot Brand Visual Design
SUKI Teenoi XimmhE#lRigit




design intro

iRitiER
Suki Teenoi is a 24-hour Thai hotpot chain known for its affordable pricing and youthful energy.
The redesigned logo combines the shape of a hotpot with the playful spirit of “Teenoi”’ (meaning "little brother" in Thai),
transforming running legs into a lively, characterful hotpot full of charm and motion.

Suki Teenoi @—=x 24 /NIIZENEMNKimmE, REFERMMBSFRBNDAINTHZR,
RBHT mEHHRESIMUR, Logo iRiTRIE NIRIEES “Teenoi” (ZwEH “IEH” ) RHIAIETR,
RBEBI/NMNESKIRES, BisH—1TiRalESFEMAOIKRAE

symbol
________ Pot lid Blx
- S
O o hot pot food
D XIFE4D 2.5X

logotype

2 """"" = Ul 4 o N 5
, E E X i i
________ pot body (little boy's running leg)
w8 (/\BHEFEEAILE )
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SPRINKLE

DRINKING WATER

Sprinkle Drinking Water Bottle Packaging Design
(Chinese New Year Series Limited 2023)



concept
A

Jingdezhen

SIAODECIMANAGER
In "Alice in Wonderland," Alice, driven by curiosity, falls into a rabbit hole, discovering a magical world
that turns out to be an illusion. The White Rabbit guides her, and the tale explores the thin line between
reality and dreams. Inspired by this, a design blends the dreamy white rabbit with traditional Chinese blue
and white porcelain, creating a new magical scene.

5 *‘%
r
- ‘

RECEFT (EMELTIRE ) , ELEFarORIREMER TRFE, RMT7T—1THFHER, X MERER
B4R, BR5|SH, WEHRRTRLMBEZEAZ, -t AUARE, BEORNNERSTPEIERINS
wEMSE—IE, tlisH—MHEMESER

mood style idea
dreamy / magical / romantic chinese traditional patterns fantasy
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DRINKING WATER




“Albert” Blind Box Packaging Design
“Albert” §E28%KiIzIT




concept

A\
rod

Nitade ABAC 31st Anniversary Celebration for CA College.
Alumni event of "ALBERT" blind box art toy.

The theme of the packaging was inspired by the "Cat Candle" game and the
lines of different colors represent the designers and students from different
countries and regions that came together to create Albert and CA College.

73 CA Frat7> Nitade ABAC 31 BIFEKRHE, BRiERIN "ALBERT "EEZARItA .

BRFFRIRERB T "Bem i, FENEER%S
RERTEXEFRERMEXAZITHTHIZFEE, LRSS T R/RARH CA Fhko.




blind box cutting diagram
S2EE

o

@

ALBERT LAURENCE i Fy
SCHOOL OF ' { j
COMMUNICATION ARTS e, o

Brand namae: CAABA
Mama: ALBERT Divarsity the
"Cat's Candlz series”
Material quality:P\vC

"ALBERT Cat's Cradle sevies, ir a iwspi
:ﬁiidhni gamae "Cab's Craif-n. cemlvr'n-ld

Please handle i
chllPd‘ il_y reich

ah 15 yearr oid, ®Flare ds uat threw er i

af ehildiin houngs
ch rough plagimg wight caure rnqur; [ 1™ orde

around Hhae produst,
avard daforiaafion,fle

culfures, and fan-u and Joiwtly create CA
ey h}‘;ﬁg:‘.‘?ﬁm N danign um'iful, infarwational dasign ideas. Tu

sofil, in A L2 Wl 5 "Cat's Cyg " gamae, work fogathar fo craata
Earﬂﬂ;‘wﬂ-%&’ﬁﬂ E- : - diffarefft shllpes, diffarant Albart Com&uu-ruhs

| Albart Laurance school of Cammunication Arfs,
.';’ Adrass:dlbart Laurence School of Communication firts

« FiNE h‘cﬁﬁ.iﬂ’rkiﬂﬂiﬂ- L] 2 = . . . . ¥,
FEhbd, dEflrRi Wl dEAMAS S HEEE,. Sk ¥ ' ¥ : _ Hisunption Univarsity {Suvarhnbi«uhl Cam?w!} ‘.)""'
{!ﬁib#ﬂﬁﬂﬂﬂﬁ?ﬁ--ﬁﬂﬂﬁk%ﬁ b 7 - 5 TR Moo.E Bang Na-Trad k. 26, Bangsacthang
BASIIES . ORTEE P S HMHIED _/ Samufhpralicn, Thailawd 10530 g
GRM. OABRFLEH, RORE piﬂ.&&ﬂiﬁﬂl 1*';'1 o
REGZAHTL S A, @ nirdawdopnedmiudnang 15 THul -
'[ﬂna;z «1L:I\1zunuﬁﬁn:%u|ﬂqnanﬂt? 8 ?m%uqﬂn;mluu;ss 4 2 £ 2 =y __{n " — i
fAinwdazymlonawrnininnluusg nt'mm u WassdaanndAads f ’ S ) . — L
UDIR AT ‘Fﬁqﬁdnnﬁl. afs vreauus u"n'l.nqmrfwnuuﬁuﬂuhnn ! = E T . . \“—' Tal: 673 ?g,-}'r g Gararfelanidda

msadins daredd udrusAndnm i nuacunauaugn Tise - 4, . @ e au, mi'h art @ Wi, £4 0, 24U

-:m5-!0Lﬂ'nuam‘uqn'l‘bﬁu'[ﬂu'l.:.l'l.umﬂnu!n'lﬂ'l'uu'mrﬁut'm
ugflansndndne wonoind TlgnseTiauntudssasnmgniulause
q.mqiuihuuanrlmm Tdsmﬂu'lvuuﬂminn’lql"md"l 18 {1 .Tﬂ'm

puniauniallsay 5 HRRAOLT nﬂLnuﬂumuwuﬂawﬂﬂmﬁﬂ 2
#u'ln [ ] lﬁwﬁmiuamnﬂu‘[dwwﬁnnmm AU EHART U
ot LB 1.nnLn!m\hnﬁmn\m!nuneﬂﬂnmuqﬂqa
pfian: *llsatlatladusaraTsedenonu $FRE 15RELE
ERYBESHCEREEE SRALLEVs OBRE, R)
tA?‘CU*‘h MEn®E, MEYTHFAELEVHR
U AATEREBECRTCCEED, HUEEIRELIHR
R i - = Y FEEhT SRS &Y S
‘r“(ﬁ.%\i&ttb‘#dﬁnuﬂi.‘l-_l#‘l'#ﬁl
FLABSSICEETE
'ﬂft'!ﬁﬂ‘”‘h‘:‘ R 3
XS NET, *NEETFRRE
MECEELIVTIEEY,

‘:HIJJ-H cabam.artl "'\\

k)

D2IBTLINEILT I‘

ALBERT LAURENG
(ﬁ} SCHOOL OF
fTs

COMMUNICATION

ALBERT LAURENCE =t i i
SCHOOL OF i Y .“w ;.ﬁ-_
COMMUNRICATION ARTS OVATRY 0 | e | M/




Launa

E O RICATIEN ARTE

ALBERT LAUE

7

"ALBERT Cat's Cradle soffiar, 15 a _...u.?.-..._,_.a___... rom
childhood game "Cat’'s Cfdla” combrnad with Babot
Lamp's tungsten lamp gRoign. Diffarant color [ings and

"Cat's ﬁ.qnmm.n?ﬁl e, work fogathar Fo craata |
ifFarent thapas i ffarditdlbart Communication &
asigh Faculty. e ”

ALBERT LAUR
SCHOOL OF
COMMUNICATION

14397V

+51 S3OVONINGYM

Frpe—— ._..._q._!: yreqringmmn

nprer s (E A

N e

! R ____.t:.mu.;.n "y ‘\‘\




y

v

.-il""‘"i-.
. Jvﬂf“'
s "

( 2
- *
J"\..rm )
l;. o
—— .-

,'_

74 ALBERT LAURENCE
il SCHOOL OF
COMMUNICATION ARTS |







Campagin Design for Bangkok Pride Month 2025
2025 =AM A AT




concept

P
o

“Let all the colors in”celebrates Thailand's first official Pride Month
after the legalization of same-sex marriage.
This project mixes bold visuals, illustrations over iconic Bangkok cityscapes,
and inclusive event planning to raise awareness for LGBTQIA+ rights and
spotlight Thailand as a diverse, welcoming leader in Southeast Asia.
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Si Chompu County Rock Art Campagin Design
Si Chompu BEsBEZARiEzbiRit
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campagin idea
LT

This event aims to explore and promote the rock art of Si Chompu District in north-
eastern Thailand, whose visual patterns bear striking similarities to China’s “Maguaijie”
Festival —a traditional celebration involving frog worship and imitation of frog behavior.
“Rocklympics” merges the concepts of “Rock Art” and the “Olympics,” featuring a mix
of cultural and athletic activities such as rock climbing, running, and art markets. The
event seeks to highlight local identity, boost tourism, and encourage public engage-
ment with the unique heritage of Si Chompu.

AN STEIRFFE ZFESRILEE Si Chompu BHEEZAR, BEEENESHE A ‘BT X
t (— RESE. BHEEFETHNERTR ) BigZtEMZE . “Rocklympics” i&zhsk
&7 “Rock Art” (BEZAR) 5 “Olympics” (B#ItE) &, @I8a. HE. ZRhE
FMAEXMHEENIRE, SEERAEE, 127 Si Chompu BEIRFIRS|H

5B E, SMaRBkess,
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|
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totem design
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totem explain
ElREREEE

Through the decomposition and reconstruction of rock painting patterns,
it is designed into a new totem form, which will be used for representatives
of different cultural activity projects and award badge patterns.

Si chompu County means “The Pink County” B XS EE RS HRENE, ITRRTRIERSER I,
- 2 Nz Y BRAFRARRAENRENNRAR IR HEER
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IP Design for Cochlear Implant Association (Thailand)

‘ € auAuwlsds:anyineu
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Cochlear Implant Association (Thailand)



character explanation
FABRERE

@ cochlear implant association (thailand)

Nini and wowo look for children
in the world who need the ears
of magical snails. To help them
hear the wonderful sounds

of the world.

By combining the structure of the human cochlea with the shape characteristics
of the animal snail shell, the snail shell is transformed into an electronic mentality
to express the cochlear implant. Wearing the electronic snail shell on the ear

to express the human cochlea brings a different visual experience and cute

and happy stories to children in need.

BT AMAE RS San SIS S —iE, SidESEABFOSKRENTEHIR, S8
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book design
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poster design
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