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ABOUT ME

| am a versatile designer with experience in branding, packaging, and digital

platforms, including websites, applications, and dashboards. My portfolio

includes diverse projects such as designing a healthcare platform, a sales

campaign website, and corporate websites.

PONGSAKORN SUKSAK
UX/UI Designer

090-251-8564

pongsakorn.suks@gmail.com

EDUCATION

EXPERIENCE

BANGKOK UNIVERSITY

Bachelor of Fine and Applied Arts

2020-2024

BRAND DESIGNER

UN-TITLED LAB
02/2025 - Present

UX/UI DESIGNER (Freelance)

TELEHEALTH THAILAND
05/2024 - 01/2025

UX/UI DESIGNER (Contract)

TELEHEALTH THAILAND
08/2023 - 12/2023

UX/UI DESIGNER (Projects)

SUNMI TH
02/2025

UX/UI DESIGNER (Contract)

TELEHEALTH THAILAND
08/2023 - 12/2023

UX/UI DESIGNER (Contract)

PTG, MAX ME CORP
11/2024 - 12/2024

UX/UI DESIGNER (Internship)

TELEHEALTH THAILAND
05/2023 - 07/2023

UX/UI DESIGNER (Contract)

PTG, MAX ME CORP
11/2024 - 12/2024

UX/UI DESIGNER (Internship)

BOTNOI GROUP
06/2023 - 07/2023
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PROJECT Banpu Japan Company Website

TYPE Company Website
B ' P AGENCY UN-TITLED LAB

MY ROLE UI/UX Designer

CHALLENGE

The project faced a unique design challenge: to create a visual identity for Banpu Japan's website that speaks primarily to a Japanese audience, while

maintaining a global aesthetic. The goal was to establish a distinctive look that felt modern and international, yet still aligned with the established brand
identity of the parent company, Banpu Group.

WHAT I DO

Craft intuitive UX/UI designs for both desktop Analyze data to translate complex information Present design concepts to clients and
and mobile, incorporating compelling visuals into clear and user-friendly design solutions. effectively communicate design specifications

and graphics. to the development team.




DESIGN PROCESS BANPU JAPAN COMPANY WEBSITE

Prepare all assets and
documentati,

DISCOVERY & DESIGN & VISUAL IDENTITY & FINALIZE &
RESEARCH DEVELOPMENT SYSTEM HANDOFF




FINAL DESIGN
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BANPU JAPAN COMPANY WEBSITE
FINAL DESIGN
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PROJECT UNL COMPANY WEBSITE

LI\| UN-TITLED LAB

AGENCY UN-TITLED LAB
MY ROLE UI/UX Designer

CHALLENGE

The project's primary challenge was to redesign the website by simplifying its complex user flows and visual design. The goal was to create a clean,

Intuitive, and modern user experience while ensuring the brand's unique identity was not only maintained but also enhanced through a distinctive design
language.

WHAT I DO

Restructured the site's architecture to simplify Seveloped a new, modern visual language for

navigation and create a more intuitive user flow. ' ' : 1o website to Sim plify the interface while
| nique identity.

enhancing the brand's U




UNL COMPANY WEBSITE

DESIGN PROCESS

ed a comprehensive
1 with reusable

and gu'\de\'\nes, to

Crafted the Ul/Ux design for Develop
Design Syste

both desktop and Mmobile
Versions simultaneously,
ensuring all elements were
consistent and provided

a seamless experience across off to the €82
all devices.

\opmer\t feam.

CONTENT STRATEGY &
USER FLOW VISUAL IDENTITY & DESIGN SYSTEM &
SYSTEM HANDOFF

COLLABORATION
CREATION




FINAL DESIGN
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Everything about your brand will be new There is no right and wrong. It's our roles As a design consultant



PROJECT UNI Incubator
TYPE Course Selling Website
U N I AGENCY UN-TITLED LAB
MY ROLE Ul/UX Designer

CHALLENGE

The project's primary challenge was to redesign the website by simplifying complex user flows and creating a more user-friendly and distinctive design.
The goal was to build a clean and modern interface that is not only easy to navigate but also visually appealing and engaging to the target audience.

WHAT I DO

Refined the site’s architecture to simplify

Developed a distinctive and user-friendly
havigation and create a more intuitive user flow.

eor .
o visual language to enhance the brand’s identity

clarity, ensuring key

o updated imagery. and increase user engagement.




UNI INCUBATOR

DESIGN PROCESS

Crafted Ul/ux designs

for desktop along with

d Comprehensive Design

System, to €nsure brand supporf\ng :
consistency and long-term to ensure 115
design efficiency. meets quality st

he testing process
final product

andards.

DESIGN SYSTEM &

BRIEFING &
ANALYSIS & DESIGN &
SYSTEMIZATION HANDOFF

PROBLEM DEFINITION
USER FLOW




FINAL DESIGN
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|l _ PROJECT Grab x GPOS Website
X TYPE Product Selling Website
CLIENT SUNMI Thailand

MY ROLE UI/UX Designer

CHALLENGE

The primary challenge was to design a website for the collaboration between Grab and Gpos. The key was to create a unified design that respectfully
incorporated the brand identities of both companies, while also ensuring the interface was user-friendly, distinctive, and stood out from competitors.

WHAT I DO

defined the

Conducted research on competitors to analyze
their design and functionality, identifying
opportunities to differentiate our product and

Cr : :
Seveloped a design concept and e hat eated responsive designs for both desktop
. 2 seamless journey tha and mobile, along with a compr '
user flow, ensuring Grab and Deci prehensive
reflects the brand identities of both esign System, for a smooth and precise

Create a more user-friendly experience. Gpos nandoff to the development team.




GRAB X GPOS WEBSITE

DESIGN PROCESS

d and handed off all

Created responsive designs Prepare
des"gn aSS@tS aﬂd

for both desktop and mobile, . sure a
along with al| necessary visuals documentat\on t0. en

and graphics, to builg <mooth and precise

a consistent and engaging -\mp\ementat'\on by

user interface, the dev

HANDOFF TO

RESEARCH &
CONCEPT & DESIGN &
DEVELOPMENT DEVELOPMENT

ANALYSIS
USER FLOW




FINAL DESIGN
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PROJECT MEC Replay’'24

W TYPE Campaign Website
ENTERPRISE CLIENT MaxMe Corp
CONNECT MY ROLE UI/UX Designer

CHALLENGE

The project's challenge was to design a campaign website that not only supports sales but also effectively showcases a user's year-in-review. The goal was
to create an engaging and visually compelling experience that combines promotional content with personalized data to drive user interaction and retention.

WHAT I DO

Developed a campaign concept and content
strategy to ensure the website's message was
compelling and perfectly aligned with sales

; inform : ,
Analyzed user data and behaviors to |n‘f.oed Created a dynamic and visually rich design for
design decisions and create a pers?na g the campaign that effectively combined
ience that resonates with Promotional content with Personalized user

| xper . i
goals. | recap € . P information.
| the audience.




DESIGN PROCESS

Developed the final design
based on datg analysis to
€nsure the visuals are not only
beautiful but also meet user
needs and project goals.

DESIGN &

MEC REPLAY'24

off all design assets 10
ment team while
he testing process
final product
andards.

Handed
the develop
supporting t
to ensure the
meets quality st

HANDOFF &
TESTING

RESEARCH &
DATA ANALYSIS &
DESIGN CONCEPT
WIRE FRAMING REFINEMENT




FINAL DESIGN
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PROJECT MEC Dashboard Design

W TYPE Dashboard Design
ENTERPRISE CLIENT Ve Goirs
CONNECT MY ROLE UI/UX Designer

CHALLENGE

The project's challenge was to design a campaign website that not only supports sales but also effectively showcases a user's year-in-review. The goal was
to create an engaging and visually compelling experience that combines promotional content with personalized data to drive user interaction and retention.

WHAT I DO

| | : ; m ' '

Developed a campaign concept and content Ana|yzed user data and behaviors to infor Created 3 dynamic and visually rich deSign for
strategy to ensure the website's message was \
compelling and perfectly aligned with sales

design decisions and create a personalized the campaign that effectively combined

Wi romotional ; :

: esonates ith P content with per

erience thatr : . personalized user
recap exp Information.

goals. .
the audience.




MEC DASHBOARD DESIGN

DESIGN PROCESS

Developed the fing| design

based on data analysis to the develo
€nsure the visuals are not only Support'\ﬂg t
beautiful but also meet yser to ensure ¥ ds
needs and project goals. meets quality standaras.

process

he testind
e final product

RESEARCH &
DATA ANALYSIS & DESIGN & HANDOFE &
REFINEMENT TESTING

DESIGN CONCEPT
WIRE FRAMING




FINAL DESIGN MEC DASHBOARD DESIGN
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"1 TELEHEALTH

‘ ‘ THAILAND

CHALLENGE

PROJECT Health Mall Section
TYPE Health Care Application
CLIENT Telehealth Thailand
MY ROLE Lead UI/UX Designer

The main challenge was to lead a comprehensive project from end to end, encompassing research, data analysis, case study reviews, and design
execution. The goal was to create a user-friendly and accessible interface that is intuitive and engaging for a wide range of age groups.

WHAT I DO

Conducted comprehensive user research and
case study analysis to identify key user
behaviors and best practices for diverse age

groups.

Designed the U
architecture 10 ensure a
navigation path that sim
for all demographics.

ser flow and information

logical and intuitive
plifies the user journey

Created a clean, Modern, and accessible UI/UX

design that is visually appealing and easy
to use, while sti| Mmaintainin

. g adistinct b
Identity. fand



DESIGN PROCESS

Studieq user behavior and
dNalyzeq relevant case Studies
to deeply Understang user
needs ang pain Points.

Scoped out the work for the
team to builg wireframes ang
conduct preliminary usability
tests to gather feedback ang
refine the design before
finalization.
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FINAL DESIGN
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THANK YOU!

The projects you've seen here are some of my favorite works. pongsakorn.suks@gmail.com
If you're looking for a designer who brings passion and a playful

- N . 090-251-8564
spirit to problem-solving, I'm just an email away.
Let's connect!



