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CREATIVE ART DIRECTOR
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I'M RIN CHANNARIN RODKERD, A CREATIVE ART DIRECTOR
WITH EXPERIENCE INADVERTISING AND ENTERTAINMENT

INDUSTRY, | THRIVE ON CRAFTING 360° AND TURNING
BOLD IDEA DRIVEN BY CREATIVITY & AND
EXPERIMENTATION e

Atime Media 2011-2015
Graphic / Stage Designer

Musketeers 2015-2018
Art Director / Stage Designer

Dai-ichi Kikaku 2018-2013
Art Director / Space Designer

Whiteline Group 2018-2020 Date of Birth | Feb 17,1985

Art Director Based in | Bangkok

Pronto Group 2020-2021 Bachelor | Suan Sunantha University

Jr. Creative Director Faculty | Architecture and Science : Product Design
Innosense 2021- To Present E-mail | crod.design@gmail.com

Creative Grouphead (Art-Based) Mobile | 080-796-6156
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CAMPAIGN ART DIRECTION TvC KEY VISUAL BILLBOARD ONLINE
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When STAR meets STAR(GAZER)

tablish strong brand recognition for StargazerX
hi hﬁghted by arefreshad color palette and enhanced
to elevate the overall experience beyond the pravious

 goal is to build strong recognition for StargazerX through its ‘Star’
ntity, reinforced by a bold and iconic front-and design that stands out
a unigue signature, while positioning the vehicle as an MPV of MVPs —

acarthat delivers both standout presence and practical excellence for

‘everyday life.

Execution

The “When STAR meets STAR(GAZER)" campaign, featuring sports star

‘Song Wipawee, celebrates overcoming challenges and embracing
‘one’s inner star. The Stargazer X is positioned as a vehicle that inspires

individuals to shine brighter on their | journeys.

-





http://www.youtube.com/watch?v=LJf_tGMUoNk

Key Visual

When the star of the brand ambassador meets
the star of the car. StargazerX becomes a bold
reflection of individuality confident, distinctive,
and unmistakably your own

Social / Functional

The key visual series communicates StargazerX
as an everyday lifestyle vehicle, showcasing its
bold exterior, comfortable and fiexible interior,
refreshed color options, and smart features that
seamlessly support daily life

- Brandbock Cl
- Key Visual
- Billboord
Brochure
Sodial media lemplate
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When STAWZER) ion :Compostting t hghiight user-centic features
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PAWRENTS

#PelsOfSansiri

The "Proud of Pawrent” campaign celebrates pet owners’ pride in their companions while showecasing
Sansiri communities’ support for petfriendly living
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0aign féatared a pet-perspactive film, s‘bféhlﬁv'eti:ts for pets and
‘owners, and PRwith pet-parent KOLs. highlighting thoughtful designs
tailored to pets' needs
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http://www.youtube.com/watch?v=ZKsZqNjMOb4

Key Visual

When your pet could speak, it would say it all
a life surrounded by comfort, care, and a

better environment that truly elevates the
quality of life for the one you love.

- Brandbook CI

- Key Visual

- Billboard

- Brochure

- Soxicl medio tlempiate
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Artist Collab : Illustration
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OMLINE

unen & frasn, piaytul Sake on the Inhaler,
t-hive, brought to life by three

‘\wzm&gﬁh-d \ne visua! and content approach of the inhaler,
breaking away from It traditionz! irtage o cantiect with g
new, expanded tgat auqlhmca and spark strongen nterast
inthe product. The campaign is brought to life through thres
presentars. aach with a distinct style. expressing different

serisations of frashness that refiact the unigus charactsr of
aadh seent varant.

vorel Pratamt bidumter | 2

o .

pastel

Get Your Moment of Freshness.






Key Visual

Take a breath of freshness with Pastel Original
and feel instantly energized, tired turns into

hype, and you're ready to let the fun locse to
the fullest

Outputs

- Brandbock CI
- Key Visual
- Billboard
- Brochure
Sodial media template




Key Visual

Breathe in tha fresh scent of Pastel Original
and enjoy every moment with BibleBuild
bringing you double the experience in one go,
with a boost of freshness and a feel-good
vibe all at once.

- Brandbock CI
- Key Visua!
- Billboard
Brochure
Social medio lemplate




Key Visual

Breathe in the icy freshness of Pastel Extra Frost
and feel the perfect balance of chill, fresh, and
cool.Just a sniff is all it takes to uplift your vibe
with Milli's signature cool — made easy with
Pastel.

- Brandbock CI
- Key Visual
- Billboard
- Brochure
Sodial media femplate
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We created an immersive shower experienc
showcasing Dettol Cold's USPs that change !

mood&tone of Dettol, highlighting the joy of
shawering with this premium product.

7,
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BIRECTION

Background

Dettol Gold serjes is already popular among) consumers,
aven with minimal promoetion, Tha client wants to captura
this positive buzz to reach new audiences

Idea

How to make mass brand with Clean 8 Protection Image
to be more fashionable and luxury through Dettel Gold
which 15 beauty related field

Execution

We've reimagined Dettol's image from hygiene-focused to
beauty-oriented to reach new audiences. Three vided Ads
showease the gelshower s beauty appeal, featuring &
woman in a fragrant, patal-filled shower. A tierad TIkTok
KOL strategy—lad by Enafa Miss Grand. Pondonnews, Dao
Simasthien, and Bow Kanyarat—-drove buzz, while Macro
and Micro Influencers hoosted product consideration
Authentic user testimomals added trust,

establishing Dettol as a beauly and hygiens essentiall








http://www.youtube.com/watch?v=iVqHJC8-24U



http://www.youtube.com/watch?v=2Or8B0ZNS-Q



http://www.youtube.com/watch?v=Y7WPGE8z74Q

Key Visual

An opulent golden shower gel that transforms
cleansing into a ritual of luxury enveloping the
skin in lasting hydration, a luminous glow, and
an exquisite fragrance, while delicately
protecting against bacteria for beautifully
radiant skin.

- Brandbock CI

- Key Visual

- Billboard

- Brochure

- Sociol media template
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CAMPAIGN ART DIRECTION AWO KEY VISUAL CONTENT*
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GUINNESS SPARKS THE FEELING THAT THE MOMENT IS FULL OF POTENTIAL






Key Visual
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EVERY MOMENT,.

~ EVERY MOMENT -
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'S GUINNESS TIME _ IT'SIGUINMESS TIME
CREDENTIAL LIFESTYLE & FOOD CULTURAL CALENDAR

Moments of Celebration with
Loved Ones on a Special Occasion

Moments of Communal Gathering
with GUINNESS, No.1 Stout Beer from
Ireland night out

Moments of Sharing among
Like-Minded peers on a special

" FOR A GUINNESS
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IT'S GUINNESS TIME

L TNIOFGUINNLS AEIPORNIY

LIFESTYLE & FOOTBALL

Moments of Thrill with
Like-Minded Peers, Creating
a Sense of Camaraderie and

Celebration



Video Content



https://docs.google.com/file/d/1M0Lmb2Sa43nuY8d_wFt1BI83gJAMmb4z/preview
https://docs.google.com/file/d/1Vh4SNPF0qOahkPZLxosfDFDPWV3_TKWy/preview
https://docs.google.com/file/d/1IyCxIJSxFCrQ_SnhyE3jMegom1aehIbx/preview
https://docs.google.com/file/d/1RC7XCiI-TKxYiUxHitWGjOV_-4EPSspZ/preview

ODOR-NEUTRALIZATION TECHNOLOGY

Show a contrast between the jeans that remain cool and odor-free and the dirty,
\foul-smelling car, conveying the anti-odor technology. The demonstration clearly illustrates how the anti-odor innovation works.




STORYBOARD -

INTRO

Benefts :
In the story with a car inspection, Preserves
i'}:t”l;‘mad by arl‘:'losa-up of the jeans that the Look &
haven't fadad yet, setting the stage for Fasl of
a tala of readinass to embark on an Denimn
adventure. e
THE SMOG
Use smoke drifting across the body snd Benefils :
fabric, with o soft tochnique to -Prevents
eranta the affact of riding through dust Sweal and
and smoke during & motoreycle Journey, Bactenc
Narrate the innovation llonqn:b imagary :
of navigating through dust and smoks. Bulic-Up
-|deal for
Trovel and
g i o
ue 6o
Innovation and strobe flashes to W ‘ XW"“ -Less
mirror chaotic, rain-soaked gridiock, TR < Frequent
showcasing the technology that 1 Washing
prevents musty odors.
THE HEAT 4. .. Benefis :
Usa red lighting to rapresent the e ) -Denir
heat M%llo riding a motcrcycle, AN \'THE CLIMAX ' Purists &
wdding dmlcmutotm:tom. AR g o3 L Fade
S LTiCama e e ss ) e Erhwsis
ENDING
After an epic adventure on the road, ! .(;vmr
the jeans fadec and are ready 1

for the next journey,
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https://docs.google.com/file/d/1ROPU0Inr46zn60Vrno6wulMmT_qGpWbS/preview

Curls, just like you envisioned
The objective is to create a product communication video that builds confidence among
professional hairstylists and salon partners, reinforeing trust in the product’s quality and
empowering them to elevate their work to the next level,

Concept Idea

Because every professional has their own techniques and signaturz know-how to create hairstyles that match their clients’ dreams.
These secrets go beyond skill alone — they include cheosing the right tools that enhance expertise and build confidence that the results will meet axpectaticns.




Schwarzkopf

PROFESSIONAL



https://docs.google.com/file/d/13stAeipBNnl-kIwq4VwpUb4UJC9oeTEZ/preview



https://docs.google.com/file/d/1QZd9kXYXJu1ii3n0xSHFwI7VQVQJ7Lxy/preview

Background

The objective |s to build stronger brand awareness for
Tiger Beer by engaging target audiences in a new and
maore relevant way, through touchpoints and spaces that
naturally cannect with their lifestyle.

Idea

By transforming media spaces inlo a source of creative
energy, we create a platform for true expression

where stepping beyond familiar boundaries into new
spaces reveals what has always lived within: instinct.

e 3
28

o

Execution

By creating Hyper Motion 3D media in iconic travel
destinations, we capture attenticen through
immersive visual impact, generating strong
eye-level engagement with people across
different locations.

A
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Eyes caught , Roaring
For the kill with the skill to survive St0ry Boards

- -~ -

Concept ~ ]

Eyes built to hunt and survive. @ ' / éf'

. 5 o .l

Playing with the gaze of the tiger Tl" P i F

focusead, scanning, never blinking. o f

A roar of identity that braaks <5 /
through monotony and shatters e — e —
convention.Destroying boundaries, =
charging forward on a path of its

own Seeing the world through a
perspective unlike any other. R s

Storyline

The film opens in deep blue — the signature color of Tiger. Suddenly, sharp claw marks tear through the frame, breaking it apart to reveal the
tiger's eyes beneath.As the frame rips open, the tiger bursts through, charging forward with raw energy.The camera zooms out to reveal the
full face of the tiger breaking free from its cage, The tiger is then pulled inward, merging into the moment with the tagline:

"Uncage the Street Like A Tiger.” Finally, the camera zooms out once more, resolving into tha final Key Visual,





https://docs.google.com/file/d/10Tdz0Swr017bsWf4j9nCHznffeW350G3/preview

ART DIRECTION

Chocotubes

A refined new dimension of flavor beyond resistance.



Black Hole _
Chocotube Story Boards

s ol

HESSHEYS # «

Concept

Discover a new level of irresistible crunch, crafted from carefully selected premium ingredients and packed into a core of pure indulgence
a hole of flavor so addictive, you simply can't stop.



HERSHEY 5

Click on view video



http://www.youtube.com/watch?v=xAXvZhkXcxA

Key Visual

HERSHEY'S
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ART DIRECTION TvC IN-STORE MEDIA ONLINE

The objective is to create videos and visual content
that clearly communicate product standards, key
information, and visible results, demonstrating
how the product supports daily skincare routines
restoring radiant, youthful-looking skin and
helping defy the effects of time.

Well U

Anti-Aging Solution.

TVC 45s : Online/In-Store Key Visual / Photobook
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https://docs.google.com/file/d/1uLUby5-1vfLAFlDbrOSifzmf7ct90-Yl/preview

Key Visual
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An unselected project

yet one that remains close to my heart.
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A unique group of people, each with their own identity.
connecting through fun and shared energy
where interaction becomes enjoyable, expressive,
and driven by a style that is truly their own.
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CONNECTS
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LIFESTYLE SOUVENIR

CREATE A NEW EXPERIENCE
TELL A STORY
SHARE YOUR STYLE
WITH
JAMESON CONNECTS
(disposable film camera)
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VIBES | ACTIVITY | PARTY | CONCERT
PODCAST | KOLS PLAYLIST
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That's why we invite you to play life beyond the limits.
To turn every touch. every moment, and every expression into a soundtrack of happiness —

Because every relationship moves with its own rh;
IN SYNC. IN TOUCH. IN TU

iy Playboy believes that relationships should never be confined.
Whethe"’Eender raw. sexy, or filled with laughter, every connection has its own kind of charm.

ley reflects who you are.
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I'll take you to the candy shop
I'll let you lick the lollipop

PLAY YOUR WAY ‘))

52

STRAWBERPV

PLAYBOY'




' PLAYBOY’

o
0
:.
¢
»
A

Got a ride that's smooth
Shut up and dr

o

LIVE
LOVE

LXUDER



Oops!...1 Did It Again
Oh, baby, baby

PLAY YOUR WAY‘))

PLAY-8O
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PLAY YXUR WAY

TRACKLIST
Flavor e = Thin
Candyshop  reueimwidy) 3 8" shut Up and Drive
50 Cent v | Rihanna
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OOPS' 1 Did it Aga‘ﬂ Pere youn % )
Britney Spears
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Everything in the world is processed.
(But we’re not.)

In a world where everything feels over-processed and overly curated,
Billkin takes us on a journey through everyday moments asking a simple question:
s there anything truly unprocessed left?
Until we discover Wholly Nuts pure, packed with whole nuts, and free from any additives.









An early project

from a long time ago



Branding : CI Logo Design




Concert : Stage & Lighting Design

< g e a8 e 3 i o TR VAN - ATOM PEK



W ’i =
VE
I By
Miw
f‘g =

S

W n’m‘\l I" ’i\”l "'
- - B W
Sl s .

B
e ro nmo ‘

"FF Ilf AF NOT EIVING U2

Ler e —

BREASY CAFE

a®

N K TICRETSY
" e

Ot 2r81 worm are L s bsted

b " GARAGE



ANICH | SBRIGE

LIFE
DETORDS

. ¥
l‘ ”oies

O HO$L1LINTVd

‘V",'/-;'n
:ixlf/ <
aad

POTATO X COCKTAIL

CONCERT

@

R b A1
-
“'i'u L3

}‘t.’ﬁ-.

- -~

€ =
)'. ‘F;.:

AT omm A TUBID
2™ AUGUST 2018

[y v



Thank You

E-mail | crod.design@gmail.com
Mobile | D80-796-6156



