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Personal
Information

Personal Information s:sduso)

Name : Usanee Bumrungpong Nickname : Bas fo UW&a109urld Ursaway oiau: va 1w :rcgy
Sex : Female Religion : Buddhist Nationality : Thai AU : Wns iGownd : Tne drysia : Tne
Birth Date : 3 November 1999 JUINA : 3 WOBINYU W.A. 2542
Address : 140/4 Ratbamrung Road, Noen Phra Subdistrict ﬁosj :140/4 Quuswuﬁ_hgu_ pualduws:
Mueang Rayong District, Rayong 21000 91NDINOVS=8dV WHINS=80J 21000

Education us=mmsenu)

Bachelor's Degree : Burapha University, Bachelor of Fine USrYryans : UMdNenagyusw atu=:Aaunssurmans awtinArad
and Applied Arts (Visual Communication Design) lonooniuunsWNIa:luuu MesAioy duAu 2
(Graphic And Advertising Design) 2nd Class Honors 2561-1UB9U 2565

Duration : 2018-Apirl 2022

High School : Mathayomtaksin Rayong School S:AUUSYUFNE : [SVISEUSIUMINGUS=8DY d19N1SISEU ING-AMUR
Program : Science - Math

Work Experience (Uszaunsinisrinunu) Skills (any:na:aowansnmia)

_ , Microsoft office ' Adobe

@® Packaging Designer O Word I O Illustrator

UsSBNU1$IaA 19an 9NR S:8:19a1 : 11 10.9. 2565 TV A.A. 2565 O Excel | O Photosho

Marvalic Health .Co .,LTD. Daration : 11 April 2022 to October 2022 @ Eavarpaint | O InDesign 4

| O Premiere Pro

@® Graphic DeS|gqer 3D | O After Effects

usen IUsiwssuuea U (Ingnaust) $1m O Maya | O Lightroom

$:8:19a1 : 5 HAaAU 2565 fiv 190U O Rhino | Contact nsio)

Professional Mom ( Thailand ) .CO .,LTD.
Duration : 5 Oct 2022 to Present

E-Mail : usaneebumrungpong@gmail.com
Tel. 0829758058
ID : b0927213838

Others : Google Site , Canva , photograph and Video
auq  : UNNu:=NstingMw llazaialo
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Designed Corporate
Presentations

for Key Events

Created high-impact presentation materials
for various corporate needs, including:

Executive keynote presentations for major
industry events where the CEO was invited
to speak on specialized topics.

Exclusive Meeting presentations focused
on educating mothers about health, wellness,
and parenting insights.

Corporate and product presentations
used to communicate brand values, product
benefits, and company information in a clear
and compelling visual format.
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Logo Design service

Customized logo design based on each client’s
specific scope and requirements. The process
begins with direct communication to understand
the brand identity, concept, and target audience,
followed by concept development and multiple logo
options. Revisions are made based on client
feedback, leading to final delivery with complete,
ready-to-use files.
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Product
Design
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Materials

Ensure accurate color matching and
material specifications for all printed
items and packaging, maintaining full
alignment with brand standards.

Coordinate closely with printing partners
and suppliers to oversee the production
process and ensure high-quality outputs
for both materials and packaging.

+6 019014 VHG

Design and develop various branded items
such as paper bags, apparel, thank-you cards,
vouchers, membership cards, and other
assigned materials.
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Booth [/ Offline

Booth /
offline (Store)

Design booths and other equipment used
for organizing various types of events.

Other equipment beyond structural
design, such as POSM, tent cards,
employee badges, standees,

and other assigned items.
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Design

Video&Motion

Desigh motion graphics

and videos for sales,
reviews, promotions, product
explanations, and other

assigned tasks.
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Content
Creation

Content Creation
(Lifestyle & Product Review)

Created lifestyle and product review content based on
real user experience, using clear visuals and concise

copy to communicate effectively with the target audience.

Content planning

Short-form video creation

Writing strong headlines & hooks

Visual storytelling

Understanding audience insight
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