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SOCIAL ABOUT US
SHERPA

WHO ARE WE?

WE'RE LOW-RISK,
HIGH VALUE

We believe that every external agency is a risk
to you. Every time you introduce a new element
into your business equation you cannot predict
the outcomes. We try to reduce your concerns
through the following ways.

We put robust systems of checks and balances
into place, giving equal weightage to creativity
and accountability

We're a full scale agency with end to end digital 4 N
solutions, limiting your dependability on multiple
organisations /

Our team is dedicated to limited clients, ensuring
we learn your industry in-depth and work towards
providing you with the best possible solutions.

SOCIAL OUR SERVICES
SHERPA

WHAT DO WE DO?

BRANDING

LOGO AND NAMING PUBLICATION DESIGN
VISUAL IDENTITY PACKAGING DESIGN
BRAND STRATEGY & GUIDELINES STATIONARY & MERCHANDISE DESIGN

MARKE [ING

STRATEGISING
COPYWRITING
CONTENT CREATION

CONTENT POSTING & MANAGEMENT
INFLUENCER MARKETING
PERFORMANCE MARKETING

WEBSITES

CORPORATE WEBSITES
E-COMMERCE
FRONT-END & BACK-END

UX COPYWRITING
SWIFT HANDOVERS

PRODUCTION

2D AND 3D VISUALIZATION STATIC SHOOT
PRODUCT PHOTOGRAPHY AD FILMS
CREATIVE SHOOT CORPORATE FILMS




SOCIAL OUR TEAM
SHERPA
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MEET THE DREAM TEAM

) Digital Marketeers
Copy Writers
Developers
. M | Developers |8
Strategists

Photogréphers

'%‘L

-
L3
=

Editors S lllustrators "ésigne'rs o

.

-—

SOCIAL OUR CLIENTS
SHERPA

The ‘How’ matters
more than the ‘What’

WE LOVE WHAT WE DO We're passionate about our work and

we find deep satisfaction in seeing
how it helps our clients grow, attract
and retain customers.

WE'RE RESULTS-FIRST We provide the solutions you need,

which may not always be the ones you
want - because it's our job to know
what works and what doesn't.

WE BUILD PARTNERSHIPS Every projectis a process of close

collaboration. We are constantly
communicating our progress, and no
concernis left unanswered.

WE ARE SERIOUS If we don't meet a deadline, it's only

because we deliver before it. If we don't
achieve the goals that were set, it's
only because we surpass them.



SOCIAL
SHERPA

We Create

BRANDS
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We Scale via

MARKETING
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Kypson is a one-stop packaging partner that streamlines procurement with
centralized solutions, technical expertise, and efficient supply chain management.

Noto Sans

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890@!#$%"&*()

Noto Sans Light
Noto Sans Regular
Noto Sans Medium

Noto Sans Semibold
Noto Sans Bold
Noto Sans Extrabold

The one stop shop for all your
packaging woes.
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ABOUT

Lockstep Healthcare is a lifestyle-led clinic that helps reverse and manage chronic conditions
like diabetes, PCOS, and hypertension. Founded by Dr. Kirit Kubavat, it combines medical care
with personalised nutrition, fitness, and mental wellness plans. Their goal is to empower people
to reduce meds and take charge of their health.

COLOUR

Hex: #14916a
RGB: (20,145,106)
CMYK: (86,0,27,43)

Hex: #034430 Hex: #d9e5dd
RGB: (3,68/48) RGB: (217,229,221)
CMYK: (96,0,29,73) CMYK: (5,0,3,10)

TYPOGRAPHY

POPPINS REGULAR, MEDIUM, BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopgrstuvwxyz
1234567890@!#$%A&*()

RAHU

L JADHAV

Nurologis

| H Lockstep

Healthcare

Ly Leskaten
Healthcars

DR. Rohit Pandey

05, MDDty
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| Lockstep
+ Healthcare
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9, Venture & Prosper

Venture and Prosper is your go-to
partner for turning big ideas into
market-moving businesses.

They work with startups, scaleups,
investors, and educators to sharpen
product thinking, master positioning,
accelerate go-to-market, and secure
strategic funding.
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Venture & Prosper

#05292F
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Start Smarter. Scale Stronger.

BRAND TAGLINE

Start Smarter.
Scale Stronger.

Nigel Clarke +44 7768 712975
Directar nigelclarke@vipiech

Ciber| Commerz
Gaorogoon, Mumbal
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EREWING METRUCTIGNS:

Forest Brew is where tea is not o e, N 194 i e
just a beverage; itisan art, a 5l ne FOREST BREW :

journey, and a revelation of = . s Soothing Serenity

the extraordinary connection : B e rure melon Cucumber Mint Blend

between nature and humanity.

Forest Brew is more than Baron o

| We understand your desire for the finer grade
A) e e e it i of Dagjesting tea with avours that spark your
a brand; it's an invitation to e i i : g0
experience the world in a cup . _a——

FOREST BREW =

0 0
N ' N 114
FOREST BREW OREST BREW FOREST BREW
Earthy Elegal Rose Reverie Sweet Solitude
B : &

=lyle}

FOREST FOREST FOREST
BREW BREW BREW

BRAND TYPEFACE A Raleway Extralight Raleway Semibold
a Raleway Light Raleway Bold
R l AaBbCcDdEeFfGgHNIiJKkLL  Raleway Regular Raleway Extrabold
Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv
a eway Ww Xx Yy Z2 0123456789 Raleway Medium Raleway Black

BRAND COLOURS

W ® s

FOREST BREW ?3 @@\3%

Lol

Deep Fir Black Corvette Papaya Whip v — =
#132E27 #000000 #EOBB7/5 #FFFODA N el Sl =

BRAND VISUAL LANGUAGE

FOREST < FOREST
BREW FOREST BREW BREW



The Little Leaf is a
botanical lifestyle

brand offering elegant
indoor plant décor that
encourages mindful,
nature-connected living
through simplicity, quality
and calm design.

The circular emblem—featuring organic
shapes and a classic “LL” monogram—evokes
growth, harmony, and timeless beauty. Its
warm, earthy palette grounds the brand in
nature while reflecting calm sophistication.

SECONDARY LOGO

THE

LLTTLE

The Seasons Light
The Seasons Regular

The Seasons Bold

PRIMARY FONT

R R 215

G 203 G 141

B 184 B 36

C 25§ C 14

M 13 M 49

Y 29 Y 91

K O K 1

# C2CBB8 # D78D38

SECONDARY FONT

Aa

Aa Bb Cc Dd Ee Ff Gg Hh li
Jj Kk LI Mm Nn Oo Pp Qq

Rr Ss Tt Uu Vv Ww Xx Yy

Zz 0123456789

10
69
56

&9
47
73

49

0A4538

PRIMARY LOGO

BRAND ICON

\/

Fagun Light
Fagun Regular
Fagun Medium
Fagun Bold

A<ZO0 WOD
w J
©

3*

E9B37A

THE

ITTLE [EAF

BY AMI

We're truly grateful for your recent purchase and for
chaosing our product Tor your brand, Your support means
the world to us, and we're thrilled to bave you as part of
our journey. If there's-anything you need or feedback
you'd like to share, we're all ears,

Looking forward to serving you again!

\Warm regards,
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PRIMARY LOGOO

LOGOMARK

PRIMARY TYPEFACE

Reforma 1969

Reforma 1969 Blanca
Reforma 1969 Gris
Reforma 1969 Negra

Deep
Rosewood

2F3D3E T93T74F

Navdhan Foods simplifies healthy
eating by offering sprouted millet
powders that are nutritious, easy to
use, and crafted with care.

Rooted in health, hygiene and high
standards, our products make it
effortless for modern families to
enhance their meals with minimal
change and maximum benefit.

Jacobo Gustaso
Director

NAVDH/AN

€) NAVDHAN

SECONDARY LOGO

SECONDARY TYPEFACE

Epilogue
Epilogue Medium
Epilogue Semibold

Epilogue Bold
Epilogue Extrabold

Epilogue Extralight
Epilogue Thin
Epilogue Light
Epilogue Regular

232
221
158

woo

10
8
45
0

A<ZO

3+

ESDD9E

Soft q NAVDH/N |
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| RAGI
G o l d | Sprouted Firger Millet Four

(1 HONOUSING TRABITIGNS, NaLBskiND Lves

EJacobo@Navdhan.com
T.911 430 375

101 New Cavedish Street
London WIW 6XH

®

Grounded only
with Goodness!
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Sprouted Sorghum Milet Four |
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BAJRA

Sprouted Pear! Milet Flow

et Waight: 500 gm




Creating a sense of Sah is a home decor

S A I_I personal sanctuary by brand specializing in

_ mindful decor handcrafted FRP objects
H'J & 918

Example of how the

The Logo creates a
sense of elegance,
sophustication, and a
Jfocus on home decor
through its use of a
vase, typography), and

color palette.
PRIMARY LOGO
Sah
Noto Sans Devanagari Larken
A Noto Sans Devanagari Light A a Larken Light Larken Thin ltalic
a Noto Sans Devanagari Regular Larken Regular Larken [talic

b d i h . . Aa Bb Cc Dd Ee Ff Gg Hh li .
Tlkeovmanoors  Noto Sans Devanagari Medium — Jikiivmanoopsoqre  Larken Medium
Qq Rr Ss Tt Uu Vv Ww X . Ss Tt Uu Vv Ww Xx Yy Zz
Y)?Zz 0123456789 Noto Sans Devanagari Bold 0123456789 Larken Bold

PIPER VARDEN FOREST GREEN GOLDEN SUN WHITE DARK GREY
Hex: #984b33 Hex: #fef1d8 Hex: #4e5438 Hex: #f3daal Hex: #FHFF Hex: #333333
RGB: (152,75,51) RGB: (254,241,216) RGB: (78,84,56) RGB: (243,218,161) RGB: (255,255,255) RGB: (51,51,51)

CMYK: (0,51,66,40) CMYK: (0,5,15.0) CMYK: (63.,48,79,39) CMYK: (4,12,42,0) CMVYK: (0,0,0,0) CMYK: (0,0,0,80)



COPPER CRUSH

COPPER CRUSH

Copper Crush transforms spaces into

stories—bold, soulful, and deeply personal. Y 1

We don'’t follow trends; we follow feeling. "'.\ .- | We craft timeless, bespoke
From interiors to installations, every project b interiors that blend art
is a one-of-a-kind canvas where art meets i
architecture and individuality leads the way.

COPPER CRUSH

COLOUR
Earthy Olive Deep Copper
Green Brown Brown
TYPOGRAPHY _
COPPER CRUSH
Prirmary typeface Secondary Typeface
La Luxes Serif Pro lvyEpic Variable
abodelghl | Kimnopgqrstuywiyz abcdefghijkimnopgratuvwyz
(M23ATOTROED #5817 0123456 7BYI@RSE)*?

cceed



cocogfchill

BAKEHOUSE & DELI

Rebranding the Dubai based bakery to have a more cohesive brand story & brand assets

Wordmark

Tweaked to perfection

cocogfchill

cocogfchill

Brand Typefaces

Primary Typeface Family: Noto

Noto Sans

Aa

Aa Bb Cc Dd Ee Ff Gg Hh
Ti Jj Kk LI Mm Nn Oo Pp
Qq Rr Ss Tt Uu Vv Ww Xx
YyZz 0123456789

Secondary Typefaces

San De More

Aa

Aa Bb Ce Dd Ee Ff Gg Hh i
Jj Kk LI Mm Nn Oo Pp Qq
Rr Ss Tt Uu Vv Ww Xx Yy Zz
01234156789

Noto Serif

Aa

Aa Bb Cc Dd Ee Ff Gg Hh
Ii Jj Kk L1 Mm Nn Oo Pp
Qq Rr Ss Tt Uu Vv Ww Xx
Yy Zz 0123456789

Just Sans

Aa

Aa Bb Cc Dd Ee Ff Gg Hh

1i Jj Kk LI Mm Nn Oo Pp Qq
Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789

Brand Colour Palette
Primary Colour Palette

HEX: #66381F
RGB: (102,56,31)
CMYK: (0,45,70,60)

PANTONE 732C

HEX: #C9B6BE

HEX: #AA4838
RGB: (170,72,56)
CMYK: (0,58,67,33)

PANTONE 7608C

RGB: (201,182,190)

CMYK: (0,9,5,21)

PANTONE 5225C

Brand Visual Language
Utilising ‘Et’ from the wordmark to highlight the concept of fusion.

Brand Story: The Trunk of Wonders

Open the lid, and you're instantly transported on
a journey across continents.

Each item inside this trunk tells a story - a
narrative of spices and sweetness, of exploration

and fusion. The air is filled with the intoxicating

aroma of cardamom and vanilla, chai and
chocolate, whispering secrets of the lands they

hail from.

Elements we are using for this approach are
stamps, stickers inspired by travelling, a hand-
drawn (sketchy/water-colour based) art style
and french luggage trunk inspired elements like
darts, lines and colours.

Noto Mono

Aa

Aa Bb Cc Dd Ee Ff Gg Hh
Ii Jj Kk L1 Mm Nn Oo Pp
Qq Rr Ss Tt Uu Vv Ww Xx
Yy Zz 0123456789

Franie

AdQ

Aa Bb Cc Dd Ee Ff Gg Hh
li Jj Kk LI Mm Nn Qo Pp Qq
Rr Ss Tt UU VV Ww XX Yy
77 0123456789

*Noto family also offers
Devanagari & Arabic
variants, which makes it the
perfect choice for the indo-
french Dubai based bakery
Cocoa Et Chilli

Gourmet Le French

Aa

Aa Bb Cc Dd Ee Ff Gg Hh li
Jj Kk LI Mm Nn Oo Pp Qg Rr
Ss Tt Uu Vv Ww Xx Yy Zz
0123456789

HEX: #F6BC97
RGB: (246,188,151)
CMYK: (0,24,39,4)

PANTONE 162C

HEX: #323444
RGB: (50,52,68)
CMYK: (26,24,0,73)

PANTONE 2380C

HEX: #E4C2A2
RGB: (228,194,162)
CMYK: (0,15,29,11)

PANTONE 726C

HEX: #4E6447
RGB: (78,100,71)
CMYK: (22,0,29,61))

PANTONE 2409C

HEX: #322E30
RGB: (50,46,48)
CMYK: (0,8,4,80)

PANTONE BLACK C




Brand Elements Scaling the Brand Elements

Cocoa Et Chilli uses stamps & trunk inspired elements along with its visual language Different types of stamps combined with the iconic “Et’ is used to create a modern

to evoke a sense of amusement & nostalgia and consistent brand language across various mediums.

INGREDIENT STAMPS

Lemon

urdough | AFETE

li%-;

Diwali Packaging
Celebrating India & it’s
mythology through everyday

elements inspired by Goddess
Kali, Lord Krishna & Lord Ram

TRUNK INSPIRED
DONUT BOX




BRAND PATTERN
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A fashion multi-vendor e-commerce platform that helps you shop homegrown brands without
worrying about authenticity, size problems, or exchanges. It helps curate outfits for various
occasions by building your avatar. Unlike any normal fashion platform like Myntra or Nykaa
Fashion, our platform recommends you to buy the best-budgeted outfits for every occasion.

VYLA 9

LOGOTYPE LOGOMARK
TYPEFACE
Albertus Nova Bricolage Grotesque
VYLA VYLA
Fashion Brand Fashion Brand A
COLOUR

RGB: 204,118, 34 RGB: 247,228,202
CMYK: 17, 61,100, 3 CMYK: 3,921,0

HEX: #ccr622 HEX: #fTedca

RGB: 79, 21,32 RGB: 0,56, 25 RGB: 79, 21,32 RGB: 249, 249, 249 RGB: 33,32 30
CMYK: 48,88,68,62 CMYK: 86,48, 91,62 CMYK: 48,88,68,62 CMYK:  2,1,1,0 CMYK: 70,65, 67,74

HEX:  #ccr7622 HEX:  #003819 HEX:  #4f1520 HEX:  #f9fof9 HEX:  #21201e




Tﬁ U —|— BRAND TYPOGRAPHY
aesthetics
AL Ad

The logo is inspired by The upward pointing form AA BB CC DD EE FF Aa Bb Cc Dd Ee Ff
skin's layered doubles as an arrow, GG HH Il JJ KK LL MM GgHh i Jj Kk LI Mm
anatomy—its flowing symbolizing lift, tightness, NN OO PP QQ RR SS Nn Oo Pp Qq Rr Ss
contour lines reflect and visible improvement TT UU VYV WW XX YY ZZ Tt Uu Vv Ww Xx Yy Zz
dermal regeneration. through treatments.

Taut Aesthetics is a newest / LEMON MILK Fsp DemovBQIgin
Luxury Med Spa Clinic which strives A" B SlonsReohlgE
to provide curated collection of

Advanced Aesthetic Treatments

aesthetics BRAND MOCKUPS

Skin. Beauty. You

Give your
skin the
love it
deserves.

A

| w2

=
Phoones | T\

80 4
<3
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BRAND COLOURS

The colour palette is
drawn from real skin
tones, celebrating the
beauty and diversity
of all complexions.

ikt




+
Missbehage

Nlissbehage

BRAND TYPOGRAPHY
A MuseoModerno Black
O MuseoModerno Bold

Aa Bb CcDd €e :
Ff Qg Hh i Jj Rk MuseoMloderno Medium

u mRmSmrNTPS P\? MuseoMloderno Reqular
&ow &XSW ZZU Y Museooderno Light

1234567890 useoModerno Extralight

BRAND COLOURS

MISSBEHAVE PROVIDES A

RANGE OF STICK-ON BRAS THAT
ALLOWS WOMEN TO EXPERIMENT
WITH THEIR OUTFITS.

LEMON MILK PRO BOLD

A A LEMON MILK PRO MEDIUM
LEMON MILK PRO REGULAR

AA BB CC DD EE LEMON MILK PRO ULTRALIGHT

FF GG HH Il JJ KK
LL MM NN OO PP LEMON MILK PRO BOLD ITALIC

\?IVQV I)Q& SYSYTZTZUU VV  LEMON MILK PRO MEDIUM ITALIC
LEMON MILK PRO REGULAR ITALIC
1234567890 LEMON MILK PRO ULTRALIGHT ITALIC

\ |

Piiee I:uhn!u
PEEL:
GIET
STICR

STICKIES BRA

—

|

2 —

Missbehave —|
:

T
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Misgbehaye

3dV1 9004 IdVHS S 3417
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Littl + 2 DMSANS KARLA DELICIOUS SANS
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®  AaBb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Aa Bb Cc Dd Ee Ff Gg Hh 1i Jj Kk LI Mm Aa b Ce D EEACTERRE R
. . . ® NnOoP Rr Ss Tt Uu Vv Ww Xx Yy Z Nn Oo P Rr Ss Tt Uu Vv Ww Xx Yy Z et R
Little by Little is a gen-z accessory & charms brand. 2 0;123256;:;?; RGN A 0123256'072;‘ (=5 1L Ao

The identity is made up of elements that represent ‘little things’ i.e. DIY
elements which is the core essence of the brand.
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Twidd|es

F#MINDF

Twiddles is a healthy G |
snacking brand by Yuvraj .
Singh that encourage
people to indulge in
snacking without guilt.

Customized to give
a dripping effect

Twiddles BRI

Ll
)
m
M
m
LLl
H

Montserrat

Aa

Aa Bb Cc Dd Ee Ff
Gg Hh 1i Jj Kk LI Mm
Nn Oo Pp Qg Rr Ss Tt
Uu VW Ww Xx Yy Zz
0123456789

#FFFAOO

Montserrat Regular
Montserrat Medium
Montserrat Semibold

Montserrat Bold

*PHOTOGRAPH NOT BY SOCIAL SHERPA

Consciously made to look
friendly, approachable &
non-intimidating

Unequal to represent
‘experimental’ flavours
of the brand

The alphabets are
extended to look
like its caring for its
counterparts

Twiddles  Twiddles

#FFSF2]

TANKER

i

220123456789

HFF8F21
#5259B0

Milty

Aa

AR BB CC DD EE FF GG HH II Aa Bb Cc Dd Ec Ff Gg Hh
3J RK LLMM NN 00 PP 00 li Jj Kk LI Mm Nn Qo Pp
RRSS TT UU UV WW XX YY Qq Rr 85 Tt Uu Vv Ww

Xx Yy 220123456789

Almond is the lowkey
friend in the friend group.

They are the low-effort,
calm and a millenial
who swears by the yoga
lifestyle.




2\ g
Curio is a creatively
crafted salad dressing brand

with authentic ingredients s _ e/ curio
FROM THE HOUSE OF LONGBOW = ; Y

We designed unique mascots for
each and everyone of their
products, trying to capture the ~
fun, quirky andalmost mischievous o e ot o ons {?qu:lg
spirit of the brand that doesn’t shy
from spicing things up.

curio

FROM THE HOUSE OF LONGEOW

&/ vurip\ 2
P | suis |-

SALSA | ==

& MENICNA

Color Palette

Brand Packaging
and Mockups

A ry

Tomato Red Yellow Peach Cream White Curio Gre
#E61D18 #FFB844 #FDEBC1 #FFFFFF #43BO2A

Brand

lHlustrations

Leaf Green Brihgt Green Ashberry Blue Black
#5E930C #87BB00Q #OE75A8 #000000

Brand Typefaces

Aw

League Spartan Black
League Spartan Bold

League Spartan Medium
League Spartan Regular
League Spartan Light

Aa

Necto Mono




GADIA ALUMINIUM

A fashion multi-vendor e-commerce platform that helps you shop homegrown brands without
worrying about authenticity, size problems, or exchanges. It helps curate outfits for various
occasions by building your avatar. Unlike any normal fashion platform like Myntra or Nykaa
Fashion, our platform recommends you to buy the best-budgeted outfits for every occasion.

‘ LOGO MARK

GADIA ALUMINIUM

PRIMARY LOGO LOGO MARK

COLOUR

CAGADIA ALUMINIUM

Hex: #c1203e Hex: #222323 Hex: HFFFFFF [ s iHEE
RGB: (193,32,62) RGB: (34,35,35) RGB: (255,255,255) | A e
CMYK: (17100,75,6) CMYK: (72,65,64.72) CMYK: (0,0,0,0)
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Landshare is a startup that
is reshaping land ownership
by making investment
accessible to everyone.

L andshqre Through a seamless online

jonn Do 20
oo 47 6182

2.0
‘a;_ui\ﬁ"d:‘:‘?zm v
EUT. andenat

Lkl

platform, users can co-
invest in land and earn
returns when it’s sold—no
paperwork, no middlemen.

Brand Logo

I Landshare I Landshare I Landshare e
Logomark Color Palette
. . o
CMYK - 07, 06, 11, 00
#EBE7DD

Graphic Elements For Brand Extension RGB - 21, 53, 114
CMYK - 100, 90, 28, 13

#153572

. L]

RGB - 184, 31, 61
CMYK - 20, 100, 75,9

#B81F3D

Making land
investments
easier &

accessible.

Brand Typefaces

Georgia Metropolis

ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ €A S s ' Bocrs o BN = L Landshare
abcdefghijklmnopqrstuvwxyz abcdefghijklmnopgrstuvwxyz 5 Feoty L e = .
0123456789!@#% " &*() 0123456789!@#%"&*()




Bleimsman’

Bleimsman®

Poppins

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789 @# %A&*()

Blelmsman’ is a mobile app
development company based in
Ahmedabad, known for crafting
custom apps that balance cutting
edge tech with a human touch.

Blelmsman®

HEX #140B52
R20 Gl B82
C 100 M100 Y28 K40

HEX #F4762]
R244 G118 B33

CO M66 Y99 KO

HEX #333132
R51 G 49 B50
CO MO YO K95

*The logomark is a
helm of a ship made
to look like an asterisk,
sailing brands in the
direction they need.

Social Media Posts

The €) Questions
You MUST Ask Before
Picking an Icon

All the Big
Updates from

C G 202

The 5-Second Rule
of App Design

Everything you need to
know about Figma's newest

second chances tools and updates.

Where D? Ql;eat still Loading... But
Apps Failz Make It Fun!

Not in features, but in decisions.

Our logo tells the story of Hick's Law explains how
. too many options slow
users down.

>E



Homey | gt

adjective

(of a place or surroundings) comfortable and cosy.

“The key idea behind the logo

is to show how homey is wide
organisation in terms of facilities,
innovation, comfort and
amenities that make it premium.”

BLUEGHEY
#3158TT

l—iomey

REIGBEE 118
CTEMBEY 23K 14
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]
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- AaBbCcDdEe FiGgHhli
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6: 0123456789

WHITE
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R 2E6 G266 B 266
COMOYOKD

l—0omey

R256G 88
COMPMYI0OKOD

Neve Haas Grotesk Display 25 Thin
MNeueHaas Grotesk Display 35 Extralight
MNeue Haas Grotesk Display 45 Light

Neue Haas Grotesk Display 55 Roman
MNeue Haas Grotesk Display 65 Medium
Neue Haas Grotesk Display 75 Bold
Neue Haas Grotesk Display 95 Black

l—0mey

V35434

Homey offers affordable co-living
spaces designed for students and migrant single workers.

Wordmark

—iomey

Secondary Typeface

FDF4E8

laaas3
142484

AN

ANB3 CCDDE=Fr GG
HH I JJ KK LL MV NN OO
PRPQARISS TTUU WY
WW XX YY ZZ
0123456789

eylojed 1nojo)

AVEROX REGULAR

Notebook 1

Homey has customised stationary that makes the workplace fun and lively.

g

F—omey
#forthehomies

o ystiys-offd
+an0@107 66108 | liodEhome:
homeystaysei

l=—iOomey

Brand Stationary
Brand Pattern
Brand Mockups

Hoarding

SARYU
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JAMUNA
Girls PG

Mingiwey Camm.
Haw HEFL Ofica Qe 03

Your safe haven

away from home.

I@ Community Programs
(@) careerCounseling

,_,@ Laundry Service
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== Fully Furnished Rooms
(i) Medical Support Facility

15 Security

o] HealthyMeals

[¥] Freawin
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Brand Stationary

Zed developers is a new — ZED
. ﬂ

age company which —

focuses on values like user

experience, innovation and

customer satisfaction. Z+D+|2

——==m Developers

Logo captures the
essence of how Zed
developers is not only a
real estate company but
also a company that
focuses on exponential
growth of its consumers.

The logo has many
types of stackings to
make it versatile.

Brand Typography

Mulish Regular
Mulish Light
Mulish Extralight

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk Mulish Semibold
LI Mm Nn Oo Pp Qg Rr Ss Tt Uu

VW Ww Xx Yy Zz Mulish Bold
0123456789 ;
~@HSUWAL* ()-_+="[HII\"<>. 2/ Mulish Extrabold

Brand Colours

GREY WHITE BLUE GREY NOIR
HEDEDEC #506A85 #1D1D1B u"""‘"cre..__m "-’@%wo

Developers cC 74 € 71
R 080 M 54 R 29 M 65
G 106 S G 29 Y 67

B133 K 09 B 27 K 77



4G YASHAA

GLOBAL CARITAL

YASHAA

GLOBAL CAPITAL

Yashaa Global Capital is driving the future
of sports and gaming by backing daring
entrepreneurs and disruptive ideas.

Co-founded by cricket icon Shikhar Dhawan
and powered by a world-class team, we build
the next generation of industry leaders.

LOGOMARK
\ \ E THE YASHAA ADVANTAGE
BRAND TYPEFACES BRAND COLORS
YASHAA

PRIMARY TYPEFACE REPRAR AT Y OUR PARTNERS

RGB - 224, 217, 199

CMYK -11,11,21,0
ABCDEFGHIJKLMNOPQRSTUVWXYZ #EOD9CY

abcdefghijkimnopqgrstuvwxyz
0123456789!@#%&*()

LEAGUES TEAMS INFRASTRUCTURE

i A ESPORTS GAMING MEDIATECH UNLOCKING VALUE ACROSS SILOED SPORTS VERTICALS
ALTERNATE TYPEFACE _ . 2z dimlifying syrergistic portfofio opporturities (hl unkck valug wilin and acas Sparts silos

SPORTSTECH AlML
WELLNESS AR/VRIM SPORTS

RGB - 61, 65, 69
CMYK - 71, 62, 56, 44

enhanced vulue.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789!@#%"&*() #3D4145

Goographica markat:




(S cArBONE

PRIMARY LOGO

© ©
CARBONE CARBONE

LOGOMARK

ca C e

BRAND TYPEFACES

DISPLAY FONT WORLD REGU LAR

PRIMARY TYPEFACE Mulish

SECONDARY TYPEFACE  GF—-MONO

BRAND IMAGERY

v
Y

Carbone is a bold, design-driven hip-hop
jewelry brand born from a passion for
craftsmanship and street culture.

©
CARBONE

BRAND COLORS

RGB - 224, 217, 199
CMYK - 11, 11, 21,0

#EODO9C7

RGB - 58, 82, 102
CMYK - 81, 62, 42, 24

#3A5266

RGB - 61, 65, 69
CMYK - 71, 62, 56, 44

#3D4145

*Styled, shot and edited by Social Sherpa

BRAND STATIONARY

DIGITAL PRESENCE
(@) carbone : (@) carbone
= =

0L | CURATED | CUSTON

Everything you want it to be

MEW COLLECTION OUT NOMW!

CARBONE

#carbone #hip-hop jewelry #craftsmanship #carbone #hip-hop jewelry #craftsmanship

View all comments View all comment

*Styled, shot and edited by Social Sherpa
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The name ayana means “mirror” — setting the tone for a space built on
reflection and interpretation. An ‘exhibition space’ where art reflects people,
perspectives, and stories.

The logotype plays on this meaning, designed as an ambigram — modern,
minimal, and literal — mirroring itself just as art mirrors the world around us.

Explore=
‘N’ tweaked to endless i :
'y’ tweaked to look like 'Y’ possibilities
look like ‘N’ when mirrored e

- . 4
. __._..ﬁf-. _#i{;ﬁ .

when mirrored
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b

BREWING CO

m Aa (Fiori Dorati)

‘ / ‘ Bold Brewing Co. is a high-end bar that

aims to offer a premium experience.

={0(010/0/00; Aa Ba Cc Dd Ee I

Gg Hh 11 Jj KK L1 Mm
Nn Oo Pp Qq Ra Ss
TtUu Vv Ww Xx Yy 7z

zE4ACAAS

BOLT BREWING CO

Menu Card Design

ZBAAISD The concept behind the logo is to create a Brand Mockups
sophisticated visual identity that reflects the ; ;
refined atmosphere of Bold Brewing Co, Stationary Design
ensuring it stands out as a distinguished
and premium bar.
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REACH OUT TO US
contact@sherpa.social




