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MIR NAYRIMEN (NAY)

A DESIGNER AND INTUITIVE CREATIVE WITH A DEEP

LOVE FOR COLOR, CULTURE AND HUMAN STORIES.

BEFORE DESIGN, THERE WAS
CURIOSITY ABOUT LANGUAGE, ABOUT
PEOPLE, ABOUT THE WAY THINGS
FEEL. THAT SAME CURIOSITY STILL
GUIDES EVERY PROJECT | CREATE.

MY WORK BLENDS STRATEGY, SOUL
AND STORY TO SHAPE BRANDS THAT
MOVE, RESONATE AND EVOLVE
BEYOND TRENDS,

BECAUSE EVERY VISION DESERVES TO
BE SEEN, FELT AND REMEMBERED.

LANGUAGES

FRENCH (NATIVE) - ENGLISH (FLUENT) -

KOREAN (LOW INTERMEDIATE)

- SPANISH (BASIC)

SKILLS

ART DIRECTION & CREATIVE DIRECTION

VISUAL IDENTITY & BRANDING
EDITORIAL & CAMPAIGN DESIGN
CONCEPT DEVELOPMENT & MOODBOARDING
COLOR THEORY & TYPOGRAPHY
STORYTELLING THROUGH VISUALS
TREND & CULTURE RESEARCH

PHOTOSHOOT PLANNING & STYLING COORDINATION

DIGITAL ILLUSTRATION & IMAGE RETOUCHING
LAYOUT & PRINT PRODUCTION

TOOLS

ADOBE ILLUSTRATOR -

PROCREATE

- TRELLO

PHOTOSHOP -

INDESIGN -

PREMIEREPRO -

FIGMA



BRANDING PROJECTS
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ABOUT

Maison Aymara, founded from a profound love for fashion and artistic expression, encapsulates the core of a realm where
unigueness intertwines with sophistication. Officially introduced in 2023, the label derives its name and creative spark from
Amerindian legacy. Beyond a mere fashion label, Maison Aymara provides its clientele with an immersive journey; fusing
distinctive style with rich heritage, where each element narrates a tale and fashion transforms into a tribute to individuality.

SERVICES DESIGN SKILLS

= Research & Insights = Logosuite « Brand strategy

« Purpose & Mission = Colors palette « Brand identity design
= Vision = Typography selection » Artdirection

» Value proposition « Brand Guideline = Visual storytelling

= Positioning = Social media assets

» Tone & voice
» Social media
» ArtDirection

TOOLS

Notion

Adobe lllustrator
Adobe Photoshop
Figma
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SKETCHES




FINALLOGO

The “hat” on the A for consistency
with other letters and to echo the
“‘come back home” teepee.

MASAIN ALZ7ARA

Slightly rounded
corners inside the
letters for extra
softness

Cercle inthe O inspired by
the harmony symbol to
represent the idea of
refocusing on oneself, to
align oneself with one's
values.

The calligraphy of the S and M
enhances the elegance within the logo.
Intertwining with the other lettersis a
salute to the spirit of community,
embracing what makes us unique.

Each letter customized for
an overall harmony and to
underline the distinctive
character of Maison
Aymara.
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MAIAN AYZ7ARA

YOURSELF

UNIQUE

YOURSELF




PHOTOGRAPHER LICENSE
DOB:XX /XX / XXXX
SPECIALITY:PORTRAIT

FAV:COLORS




NORTH HAUS

PHOTOGRAFHY STUDIO

PORTRATT PHOTOGRAPHER
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THISIS A LOOKBOOK ABOUT
UPCYCLINGDENIM  AND REIMAGINING
STYLE.

EACH PIECE IS A QUEST.

DESIGNED TO MAKE YOUFEEL BOLD,

UNSTOPPABLE AND AUTHENTIC.

(CHANGE THE GAME)

2025 COLLECTION DONMGEN

ANOTHER PASSION
PROJECT BY ME

DNM GEN

DNM GEN fuses the timeless
essence of denim with a pixelated,
futuristic gaming aesthetic.

This concept redefines casual wedarr,
blending retro-inspired visuals with
cutting-edge designs. Each piece
becomes a canvas for individuality,
evoking the digital world's vibrancy
and the bold spirit of the next
generation.







Zero-wasteisn't a trend.
It's how we respect what we're given
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THANK YOU!

HTTPS://NAYRISTUDIO.COM
NAYRISTUDIO@GMAILCOM
IG: @NAYRISTUDIO
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