2021-2026 Selected Works



Kirkkit Ngamijitsuksri | Born

Education Software Skills

Chulalongkorn University Procreate
(Faculty of Fine and Applied Arts) Adobe lllustrator
BFA (Second-class honors), Graphic Design Adobe Photoshop

2025 | Thailand

Work Experience

llustrator Internship - Paphakorn Srikunrayakorn (@newyear6)
May 2024 - July 2024 | Thailand

Personal Interest

| am interested in illustration and visual design, focusing on flat color
cartoon styles influenced by American pop culture and cartoons and toys
from the 1980s and 1990s. | enjoy transforming my illustrations

into layouts such as posters and book covers.

Contacts

Tel : +66 95 772 0984
Email : born.kk.illust@gmail.com
Instagram : @born.kk



Picture Matter (Brand Identity Design)
MAR 2026 (Personal Project)

picture
matter

A fictional independent bookstore focused on visual culture, art books, zines, and printed matter.



Picture Matter (Brand Identity Design) Color Palette
MAR 2026 (Personal Project)
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A fictional independent bookstore focused on visual culture, art books, zines, and printed matter.



Picture Matter (Brand Identity Design) Poster, Die-cut stickers, Bookmark, Paper bag
MAR 2026 (Personal Project)
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picturematter@gmail.com

picture
matter

A fictional independent bookstore focused on visual culture, art books, zines, and printed matter.



Picture Matter (Brand Identity Design) Tote Bag, Business Card
MAR 2026 (Personal Project)
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picturematter@gmail.com

picture

matter

A fictional independent bookstore focused on visual culture, art books, zines, and printed matter.



Vintage Plastic Expo (Visual Identity Design)
MAR 2026 (Personal Project)
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A fictional event identity for a vintage toy and collectible plastics exhibition.



Vintage Plastic Expo (Visual Identity Design) Entry wristbands, Staff Id
MAR 2026 (Personal Project)

A fictional event identity for a vintage toy and collectible plastics exhibition.



Vintage Plastic Expo (Visual Identity Design) Direction signs
MAR 2026 (Personal Project)

A fictional event identity for a vintage toy and collectible plastics exhibition.



Objects of Nostalgia (Editorial) Cover
MAR 2026 (Personal Project)

an archive of familiar things

An editorial project exploring childhood memories through familiar everyday objects.



Objects of Nostalgia (Editorial)
MAR 2026 (Personal Project

A HANDHELD WATER GAME
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Minfendo

Nintendo GAME BOY..

Popularized through TOMY's long-running water games line, Waterful
Ring Toss reduced play to a few basic elements: water, air pressure,
floating rings, and patience. The player presses a button to create a burst
of motion inside the tank, trying to guide each ring onto its post., Simple in
construction but strangely difficult to master, it became one of those
small objects remembered less for winning than for the act of trying again.

(ﬂl WATERFUL ]
5 RING-TOSS

THE GAME BOY REDUCED VIDEOGANING TO A PORTABLE FORM THAT FELT IMMEDIATE, PRIVATE, AND

REPEATABLE. FIRST INTRODUCED BY NINTENDO IN 1959, IT PAIRED A MONOCHROME SCREEN WITH
INTERCHANGEADLE CARTRIDGES, MAKING IT POSSIDLE TO CARRY ENTIRE GAME NORLDS IN A SINGLE

HANDHELD OBJECT. WHAT REMAINS ICONIC IS NOT ONLY THE CONSOLE ITSELF, BUT THE ROUTINE AROUND

IT ~ BATTERIES, CARTRIDGES, LONG RIDES, AMO MOURS OF FOCUSED PLAY.

NG CAR RIDES, IDLE AFTERNOONS

=y HANDHELD GAME SYSTEM
RECORDED VOICES el e OBJECT 03 / PORTABLE PLAY NINTENDO, 1989

OBJECT 01 / FLOATING RINGS

MEMORY TRIGGER

An editorial project exploring childhood memories through familiar everyday objects.



Beabadoobee - Our Extended Play (Promotional Poster Series)
MAR 2026 (Personal Project)

A typographic poster series inspired by selected lyrics from Beabadoobee’s Our Extended Play.



Beabadoobee - Our Extended Play (Promotional Poster Series) Subway Billooard Mockup
MAR 2026 (Personal Project)

A typographic poster series inspired by selected lyrics from Beabadoobee’s Our Extended Play.



Amoeba - Vinyl Listening Night (Event Poster Design)
MAR 2026 (Personal Project)
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A fictional in-store event poster combining illustration and typography for a vinyl listening session.



Thaichedelic (Typeface)
SEP 2022 (Class Project)
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Thai psychedelic typeface inspired by Wes Wilson



Thaichedelic (Typeface)
SEP 2022 (Class Project)

Thai psychedelic typeface inspired by Wes Wilson






Jolly Cola (Redesign)
MAY 2024 (Class Project)

JOLLY COL/

Jolly Cola : Chew on Joy, Chew on Fun
Packaging redesigned project for a Thai jelly brand targeted for children.




Jolly Cola (Redesign) Mascot design & Packaging design
MAY 2024 (Class Project)

* Jolly Cola Brand *

4OLLY 7

COLA FLAVOURED GELATINE JELLY

Nutrition Facts =

*The % Dady Value (DV) telis you how much a nutrient in a
serving of food contributes to a dally diet. 2,000 calories a
day is used for general nutnibon advice

MFG 060924 EXP 060928

www.jollybears.com

000980791104
COLA FLAVOURED GELATINE JELLY

NET WI50g.

Jolly Cola : Chew on Joy, Chew on Fun
Packaging redesigned project for a Thai jelly brand targeted for children.



Jolly Cola (Redesign) Poster design & Standee design
MAY 2024 (Class Project)
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Jolly Cola : Chew on Joy, Chew on Fun
Packaging redesigned project for a Thai jelly brand targeted for children.



Karoshi syndrome (Campaign Visual Design)
NOV 2024 (Class Project)
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A visual campaign addressing Karoshi Syndrome through satirical illustrations across murals, posters, and everyday objects.
The project uses dark humor to remind office workers of the importance of rest and self-care.



Niche Nation Eyewear & Optical Store (Central Embassy)
DEC 2025 (Client Work)

Custom illustrations created for a holiday window installation at Niche Nation, a luxury eyewear store at Central Embassy, Bangkok.



Niche Nation Eyewear & Optical Store (Central Embassy)
DEC 2025 (Client Work)

NICHE NAT [ON

Custom illustrations created for a holiday window installation at Niche Nation, a luxury eyewear store at Central Embassy, Bangkok.



SUNDRY : Every Shade, Every Story (Art Exhibition)
JUN 2025 (Client Work)

A series of 12 digital illustrations inspired by true stories of 34 real-life characters from the Sundry universe, including team members, customers, and collaborators.
Each piece captures a moment of everyday life, reflecting our shared chaos and charm through a lens that is both deeply personal and joyfully surreal.



SUNDRY : Every Shade, Every Story (Art Exhibition)
JUN 2025 (Client Work)
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A series of 12 digital illustrations inspired by true stories of 34 real-life characters from the Sundry universe, including team members, customers, and collaborators.
Each piece captures a moment of everyday life, reflecting our shared chaos and charm through a lens that is both deeply personal and joyfully surreal.



SUNDRY : Every Shade, Every Story (Art Exhibition)
JUN 2025 (Client Work)

A series of 12 digital illustrations inspired by true stories of 34 real-life characters from the Sundry universe, including team members, customers, and collaborators.
Each piece captures a moment of everyday life, reflecting our shared chaos and charm through a lens that is both deeply personal and joyfully surreal.



SUNDRY : Every Shade, Every Story (Art Exhibition) Frame by frame animation, displayed on vertical screens
JUN 2025 (Client Work)

A series of 12 digital illustrations inspired by true stories of 34 real-life characters from the Sundry universe, including team members, customers, and collaborators.
Each piece captures a moment of everyday life, reflecting our shared chaos and charm through a lens that is both deeply personal and joyfully surreal.



SUNDRY : Every Shade, Every Story (Art Exhibition)
JUN 2025 (Client Work)

You're invited to... SUNDRY

born kk Open.
Art Exhibition

Thursday at SUNDRY
June 19th, 6 PM (Sunrise Room)
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A series of 12 digital illustrations inspired by true stories of 34 real-life characters from the Sundry universe, including team members, customers, and collaborators.
Each piece captures a moment of everyday life, reflecting our shared chaos and charm through a lens that is both deeply personal and joyfully surreal.



SUNDRY : Every Shade, Every Story (Art Exhibition)
JUN 2025 (Client Work)

A series of 12 digital illustrations inspired by true stories of 34 real-life characters from the Sundry universe, including team members, customers, and collaborators.
Each piece captures a moment of everyday life, reflecting our shared chaos and charm through a lens that is both deeply personal and joyfully surreal.



Personal lllustration

2024-2025




