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. | Hello,

I’m a Graphic Designer since 2017 with a strong passion for creativity and visual storytelling.
Constantly exploring new trends and transforming ideas into engaging design and content.
Creator of the TikTok channel “@Kieeatnoodles”
a noodle-focused food review platform that

gained 3K followers in just 7 months. &
Skilled in creating content that resonates .
with target audiences while maintaining Experlence
strong brand consistency.
2022 - 2025 Camera Maker Co.,Ltd.
- ~ e Graphic Design
~ < o e Managing end-to-end marketplace operations,
Educatlon including product listing, inventory tracking,
Kanyarat (A m) Rattana bundit university and store optimization.
&5 : . e Customer Engagement
KU/jlﬁkaOfn Bachelor of Communication Arts
Program in Broadcasting
Age : 31 \ i 2019 - 2022 Endless intertrade Co.,Ltd.
Birth : 21/11/1994 ~ X e Graphic Design
Naﬁonality - Thai e Product Photography
cOntact e Product Listing on Market place
Email : Kalyarat94 @gmail.com ey
Tel - 083-837-4289 2018 i Chill Shop (Computer hardware store)
A ) e Graphic Design
Interests i 5 e Product Photography
e Music i o
e Photoeranh 5 2017 - 2018 Mineski Infinity Thailand
Sl Skills
e Fashion e Design label, Announced
e Cinema @ / e Coordinating on-site event operations and exhibition
e Design ' setups to ensure seamless delivery.
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Logo Design

~ g Barrier

- Protect your car




Dicut&Retouch
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Product cover

2019-2027
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3K followers in just 7 months
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The content has accumulated
a total of 3.1 million views.
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Tiktok channel

Update 6/1/2026
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Visual Identity Design

Our fried mushroom snack is created to transform simple mushrooms
into a delicious, crunchy treat that’s enjoyable anytime. Made from carefully
selected natural mushrooms, perfectly seasoned, and fried to golden crispiness,
every bite delivers flavor, texture, and satisfaction you can feel good about.



Our fried mushroom snack is created to transform simple mushrooms
into a delicious, crunchy treat that's enjoyable anytime. Made from carefully
selected natural mushrooms, perfectly seasoned, and fried to golden crispiness,
every bite delivers flavor, texture, and satisfaction you can feel good about.

#/20252

Nature’s snack,
dangerously delicious.
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nua is a skincare brand rooted in the beauty of balance and authenticity.
The name nua draws its meaning from two cultures—
from Thai, “Ud" represents a sense of harmony, richness, and perfect balance,
from Portuguese, nua means bare.
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The name nua draws its meaning from two cultures—
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We believe that healthy skin doesn't come from covering imperfections,

but from caring for the sk
Nnua creates skincare that is thougntful, minimal, and effective—
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UX/UI Design

Project Case Study : Let Me Pet App

Project Overview

] About Project:

You can find and reserve accommodations

for your pets,

Project Duration :

2 Months

® My role & Tool :
X / Ul Designer

F] Responsibilities :

User Research
Competitive analysis
Survey

Persoma

User lourney maps

User Flow

£

User Flow
Wireframing
Design System
User Interface
Usability Test

Problem :

Searching for pet-friendly hotels Usually

easy to find But it makes choosing
difficult. The results often come up a Lot

Makes users unable to choose.

Let Me Pet

Pet owners want to find the perfect pet
hotel. Convenient for yourself and can
compare each place at the same time

Goal :

Pet owners can easily find pet hotel
accommodations. Can be searched
through nearby points,

can easily compare each location
through the app. and make reservations
and talk directly with the hotel.
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Kanyarat Kuljittioakorn

Email : Kalyarat94@gmail.com
Tel : 083-837-4289



