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With over 9 years of experience in content creation across agency and corporate fields,

I have developed the ability to master new skills and software quickly, learned to think
systematically, and come to believe that creativity can solve problems. | have a passion for
music and basketball, and | thrive in environments where continuous learning is encouraged.

Content Planning & Production
Amarin Ratchaprasong Co., Ltd. / Sep. 2024 — Now

- Planned and produced content marketing for Raynue.bkk, Bloomroom.bk, Marigoldcafe, and Urbantie. Developed
end-to-end strategies including brand personas, content pillars, and content proportions. Managed collaborations with
outsourced teams and handled in-house production, including filming, video editing, graphic design, and social media
publishing.

- Supported activation campaigns for Gaysorn Village.

Communications Planner
LEARN SATIT PATTANA Co., Ltd. / Nov. 2023 — July 2024

- Managed the company's communication strategy, ensuring alignment with organizational goals.

- Collaborated with Copywriters, Creative Teams, Graphic Designers, and Production Teams to deliver impactful
communication through video, photography, and graphic design.

- Handled pre-production tasks such as drafting scripts, conducting location surveys, developing storylines, and
supervising work for the production team.

- Worked closely with the Digital Team to deliver effective online media channels and content plans.

- Led campaign kick-offs, monitored progress, and evaluated results

Digital Marketing Executive / May 2023 — Aug. 2023
Senior Content Creator / Sep. 2021 — April. 2023
ONDEMAND EDUCATION Co., Ltd.

- Planned monthly content pillars and created content for social media and websites. Supported the creation of
realtime content for major events.
- Conducted research, analysis, and monthly reports on social media performance using Semrush and Looker Studio.

Content Creator [Agency field]
THE WEB FLIGHT CO., LTD. / Nov. 2019 — Feb. 2021

Planned monthly content pillars and wrote captions for Facebook fan pages for partners such as True Coffee GO,
Healthiful, and Grand Unity.

Project Manager and Content Marketing [Agency field]
Gramick House Co., Ltd. / Oct. 2018 — Oct. 2019

- Managed website and mobile app development projects, coordinating between clients and team members.
- Created basic wireframes for UX/UI.

- Maintained Facebook fan pages, LINE OA, and Instagram accounts.

- Developed basic business marketing strategies.

Content Creative and Interviewer
Matichon Public Co., Ltd. / Feb. 2018 —Jun. 2018

- Wrote advertorial news on viral topics, business, and CSR.
- Conducted interviews for news articles and behind-the-camera features.

Content Creative and Graphic Design [Agency field]
Prototype Digital Inclube Co., Ltd. / Nov. 2016 — Jan. 2018

- Managed content schedules and created creative content and graphic designs for LINE OA and Facebook fan pages.
- Wrote advertorials.


https://www.instagram.com/raynue.bkk/
https://www.instagram.com/bloomroom.bk/
https://www.instagram.com/marigoldcafe.bkk/
https://www.instagram.com/gaysornvillage/

ITSARAPONG PARPARNPHON

% 0952475775 [><] parparnporn@gmail.com @ 426/83 Happyland Street Khlong Chan, Bangkapi, Bangkok 10240

SKILLS

Writing
- Advertorial, SEO, Caption Writing, English-Thai Translation

Content Strategy & Management
Data Analysis & Visualization
Graphic Design

Video Editing
— Scriptwriting, Storyline Development,

Color Grading, Basic Animation

UTM Tracking & Generation
Ads optimization

Music Production

EDUCATION
il Bachelor of Mass Communication
&%= Ramkhamhaeng University / 2017

0 High School Certificate equivalent
‘&' Pramanda School / 2014

REWARD

HOBBIES

Software & Tools

Yoast SEO @ Wordpress &) ChatGPT
Elementor

&4/, Monday.com

& Supermetrics () Data Studio

@ Photoshop @ Canva

Premiere Pro Capcut

@ Canva

( Bitly
Meta Ads Manager
N 8

@ Ableton Live

CERTIFICATION

gamer @ Marketing in the 21st Century
i S~

3rd Place for Most Instagrammable
LSA [Lifestyle Asia] Best Bites Awards 2026

Music Production (at EOE Records) , Movies, Basketball, Guitar, Reading, Workout, and Checkers


https://www.youtube.com/@EOERecords

Examples of past works

Communications Planner

1. Define Brand Identity

BE THE BEST IN YOUR WAY

BRAND
/COMMUNICATION/ —
GUIDELINE

[Brand Guideline - Click]

Craft comprehensive brand communication guidelines to
effectively approach and engage the right target audience.

3. Concept & Storyline Pre-Production

Gather insights/sources, construct engaging storylines
for individual content assets, and define clear
production breakdowns.

5. Full-Cycle Design & Post-Production

Execute hands-on video editing and graphic design
independently, bringing concepts to life with high quality.

Key Achievement:
Achieved a highly cost-effective

2. Formulate Content Strategy

Develop data-driven Buyer Personas, establish strategic
Content Pillars, and optimize Content Proportions for
optimal platform reach.

4. On-Site Production Supervision

{Ti

Direct and supervise on-site shooting/filming to ensure visual
assets align perfectly with the predefined creative direction.

6. Performance Evaluation & Insights

Monitor performance metrics, and gather insight data to
optimize future action plans and build community.

Cost Per Follower (CPF) of just 2.5 THB


https://www.canva.com/design/DAGGbUwx1BI/cV1pBlRpwTTJ3AC9RB-mOQ/view?utm_content=DAGGbUwx1BI&utm_campaign=designshare&utm_medium=link&utm_source=editor

Examples of past works

All My Best Performing Content
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SHOT AND EDITED BY MYSELF

Shot on iPhone 16 Pro

- Ed Sheeran (cover)



https://www.facebook.com/tpat1medicalondemand/posts/pfbid0233wmdTuXzqAYxAwRYSE5CPqadL4DqafRALyMJK9aQSxxswMVnUcGuWH6LR4GmD6Zl
https://www.facebook.com/pnhongondemand/posts/pfbid0WsXS371p6BKkrMDVAbdn5XAu7SkZmoDGsJpb4gXsJGSRuESrRfudttLhrWXRLhS4l
https://www.facebook.com/164163116964925/posts/5894938110554035/
https://www.facebook.com/121617881245213/posts/8129552420451679/
https://www.facebook.com/164163116964925/posts/5741363775911470/
https://www.tiktok.com/@learnsatitpattanaschool/video/7343968815144914183
https://www.instagram.com/gaysornvillage/reel/DJdY9tyMDCS/
https://www.instagram.com/reel/DNxt1ro3lbD/?igsh=cGo0bzI2bTlkczM0
https://www.instagram.com/reel/DNFNjiYz4q3/?igsh=MW13czlpOGQ3aHRpcg==
https://www.facebook.com/reel/813342149562955
https://www.instagram.com/reel/DUsH95ujwVY/
https://youtu.be/DgM_lLHymvg?si=PaV0G9im0WGWgcPz
https://www.instagram.com/reel/DLZfXzjPLzR/
https://www.instagram.com/reel/DR_RaglgNLY/
https://www.tiktok.com/@eoe_records/video/7513590262875131154
https://youtu.be/8oyA-61BTP0?si=fAGuNjNMLEpEIN8T
https://www.instagram.com/reel/DTFAKp_D22h/
https://www.tiktok.com/@eoe_records
https://www.instagram.com/p/DYOeGCvBxeE/
https://www.instagram.com/reel/DRhelF4Dsm7/
https://www.instagram.com/reel/DWWH30ogQDC/
https://www.instagram.com/reel/DYAN1SxjpDL/

Examples of past works

Social Media Performance

ﬁ & Al OnDemand ¥ compared 1o prewious oo | - Bec 31, 2032

—— - b | s

216,011

torw Pargn Ui
974 .um M
Page wises (1

319 s

@ IAN [ Eng W | este 3% TADE

AR | Eng 49K | rate 2% TADS

28 FEm | Eng 200 | rate mew

ﬁ Comparison with follower of Competitors fan page Q4 2022

-

I Fscetock: sudence Facebock sudbence growth [

i e e e e
[ ————
Thee et RO Platioem

Thee format highest RO
Trared higgharst ROH

T ———

e e e = e

Facebaok

]

Shon Form VDO (Reels, Tikick, Sharts)
WD) i thie Erin e Rormat

[T
and TikTok will anly cortinug 1 tee growing brand inberest in 2023
The wiral short clip viral and the inflssncer’s short clip, we should try next

PHYSIC #Tntio Social Media . Less Fryse o e e -
Fillars MAIN FB MAIN G TWITTER
- Bvard & Campaign gulerw = B-30 Bmadiorw e« B30 Tmathoras 8« auzern Wy e
gl gl Eationis res 3 Emationis 1@ = 3
Brand e ) Emadicrns 18 = 2.3
» ot 1 - W e AR0anE fioodoefoussy = 3 prpr————— )
« Rduttie = S ieaiemalimodang o Activity
S - ddly Tagy s Crobrmmmard e of L
Cmeme sz  mrurpm s
- Al
el e T
PHY FB = ek il [l
Lesson P bl s demn wmnolrads
- e . l—-:ﬁ-p— Toulube WarAY
o) g Comtrrt e ek mate
- ilovdrtaen L T e
rreta L]
- Bt
« By Aaal . g TIKTOK
- dacainsdarad
i - abblgaiep " 3
E — Mecka Tram
RAES - o Enatit Bl LA Rkt
L 1m“nul--uﬁ-m g o S )
ik prochat
Artsmay on grend - Ao beu tag
- e Rewls & Ticlok video
:W) i rrmprape-bby sy g
Tachar Samani ¢ sten foilusena .
Merge vt (afis & MRl ook ., DT 30 - 40
i naranas » shilan ot « i m&dm"m

JUTTT

REPORT SOCIAL MEDIA PERFORMANCE

Collecting the insight data of social media such as
follower growth, Top 3 engagement rate, and
presenting reports in an easy-to-read format

REPORT COMPETITOR’S MOVEMENT

Compare competitors' followers, engagement,
and post frequency. And see the Top content [by
engagement] of them.

TRACKING SOCIAL MEDIA TRENDS
& DECIDE DIRECTION EACH PLATFORM

Collecting the highlighted insight of digital trends and
deciding on the action plan such as content pillars,
posting frequency, tone of voice, and platform
prioritization



Examples of past works

Content Writer
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THE DEEP EMOTIONAL INSIGHT

Study the behavior of M.6 students from many
angles and let students express themselves via our
quote content or our meme content.

DELVE INTO STUDENT'S ATTENTION

How does academic content get attention from students?
When we have the right emotional insight, we can apply
their emotions to the mood and tone of the content.

When approached the right way, content drives both
engagement and purchase intent.

AYUDUQuwWNgDouduIuQ
(Medical by OnDemand)

Students in Thailand who wish to become doctors must
take the TPAT1 exam for university admission. The Medical
by OnDemand fan page offers a course covering the
knowledge and medical ethics necessary for the exam.

Developing the communication plan to drive course sales
was my responsibility.
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Examples of past works

Social Media Strategy

GCP YOUNG TALENT PROIJECT - 2018

Objective: Generate qualified internship applicants with a limited budget.
Result: 20 applicants acquired within 45 days using a 4,500 THB advertising budget.

GCPyoungtalents
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Approach e
o Developed content concept and communication plan B -
e Structured a posting schedule to maintain consistent reach
o Managed paid ads and optimized targeting
e Produced both caption and graphic content
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Key Contribution
Handled end-to-end campaign execution, from

% Thvgarme ! strategy and planning to content production and
' o ey ad management.
el e [ umdBEe i

] o It W o

RAYNUE - SEASON FIVE MINI CONCERT - 2025
Sold out 100 concert seats (100% capacity) before the event date

MAIN POSTER in-store easel sighage u REELS paid ads OQ

paid ads 0Q The content video was used as a conversion-focused

asset to reduce customer hesitation and answer
booking inquiries in advance.

PERFORMANCE OF COLLABORATION WITH MARKETING TEAM
MIDNIGHT BLOOM NYE 2026 RAYNUE NYE 2026

| - (COUNTDOWN
THE e
SOUND OF

ALL GA MIDNIGHT

TICKETS BLOOM

ARE NOW

SOLD oUT

THERE WILL BE
SOME TICKETS AT
THE DOOR

SEE YOU ALL
TOMERROW

Sold out 100 concert seats (100% capacity)


https://www.instagram.com/bloomroom.bk/
https://www.instagram.com/bloomroom.bk/

Examples of past works

SEO
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Examples of past works
Advertorial
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Client : AIS — Read More Client : CPN — Read More Client : PTTCG — Read More


https://drive.google.com/open?id=128s78V5CTVtTAJ8PbSj9_L19oCTqn1_Y
https://drive.google.com/open?id=128s78V5CTVtTAJ8PbSj9_L19oCTqn1_Y
https://drive.google.com/open?id=128s78V5CTVtTAJ8PbSj9_L19oCTqn1_Y
https://drive.google.com/open?id=12mTo-mrUkQCTDTLBgpn879BzZnVJb3Qn
https://drive.google.com/open?id=12mTo-mrUkQCTDTLBgpn879BzZnVJb3Qn
https://drive.google.com/open?id=12mTo-mrUkQCTDTLBgpn879BzZnVJb3Qn
https://drive.google.com/open?id=1Bbv3M9nEZFz1PK0zGh84Ibl6KV0U_Ugm
https://drive.google.com/open?id=1Bbv3M9nEZFz1PK0zGh84Ibl6KV0U_Ugm
https://drive.google.com/open?id=1Bbv3M9nEZFz1PK0zGh84Ibl6KV0U_Ugm

Examples of past works

Project Manager

AN:} nlmin  shofud  enaowusd@lagune  feoder  Dusulan  Sodon u
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An axport in high guality
sterile pharmaceuticsl products
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ANBLAB.COM PROJECT

anblab.com is an affiliated organization of Bangkok Hospital,
focusing on sterile pharmaceutical products.

Maintained the project starting from receiving requirement

B | T |
o W il
g

k ‘ and coordinating with the developer team until the end of
o s the project, and also had the opportunity to do UX
— (Wireframe) and Ul (Design) by yourself.

PR
R
& fun
MK Vocab
MK VOCAL APP PROJECT | I\?‘IK
An English vocabulary training ] oD @
application designed to support I -
reading, listening, and spelling — w-zs
key components of vocabulary

- UsiRniau
memorization. Responsibilities flas e
included maintaining the project - my ORCode
throughout development, as well

as creating the initial wireframe. NIUAAINIDEN




Examples of past works

My side project

ORIGINAL MUSIC PRODUCTION ﬁ

Self-produced music projects, from initial concept to final master.
Focused on mood, texture, and how sound extends beyond the track into space, context, and experience.

J‘ 3:23

REAL J - viuanian : anfiau Prod.ITZ
[Official Visualizer]

aHanadAuhié - [cover by

ANUNSIATAgNAL - DIN (amnesia.) BUGMOOGOLFZ]

1.7K views - 4 ye

MUSIC VIDEO & VISUAL DIRECTION Translating sound into visuals.

Adobe Premiere Pro From moodboards to moving images, shaping visuals
Shot on iPhone 16 Pro that extend and amplify the emotional language of music.

JIM'S - tAiuanu§dn (Piano Version)

I'm ok // not ok (cover)
[EOE Edition]

3.1K views = 6 months ago

Dream - LISA (cover) One - Ed Sheeran (cover)

819 views *+ 4 months ago

1K views - 2 da)


https://www.youtube.com/watch?v=o_ILCwXPYkc
https://www.youtube.com/watch?v=vUfFzL4UNeM
https://www.youtube.com/watch?v=XagQGXcLZL8
https://www.youtube.com/watch?v=A1TGLHwYac8
https://youtu.be/2Mxd3E1kNA0?si=QmrDeRSyQ_OZe32g
https://youtu.be/8xgKQUdRR20?si=PQRZHtIZg9sDtLaq
https://youtu.be/8oyA-61BTP0?si=fAGuNjNMLEpEIN8T

	ITSARAPONG PARPARNPHON
	Software & Tools
	424K
	178K
	100K
	210K
	119K


