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TURN ON (MAY 2026 - PRESENT)

Role & Responsibilities

e Cross-Platform Management:

Handled the complete setup and daily tracking of paid campaigns across Meta,
Google, and TikTok.

» Actionable Reporting:
Delivered monthly performance reports, turning raw data into clear next steps
for media planning, content creation, and budget shifts.

 Market Analysis:
Tracked competitor ads, industry trends, and viral content to help guide the
team's creative strategy.

e Budget Optimization:
Set campaign budgets and KPlIs, actively reallocating ad spend throughout the
month to secure the best possible ROI.



TurnON Achievement

Overachieved Campaign KPlIs

Developed creative directions based on ad learnings and competitor analysis.

Waudh
Headllne ADSDE annutﬁlﬁnngﬂ

tddudin
Headline Aasa:ganulildnng

aImsrisunuSmou 3;":;:
13U avaoda muwhanly
g duane/ooRuauon

nasluandu

'.;‘“
Eninrere 4l Trigger dou
ovmsioa
| wsalsa W
aodu ndd

udomyaaIu

&l eg asswu
=5 aumms

GOOD RECOMMEND

(Should Be Continue) (For better performance)
Product Scene Variety + htsﬁuhﬁmuﬁnmn wu amwmsad
FRSEEEE E M mmm
- ll!uqumn ualBnouinudil headlina/hook dau
. ;wmslaw Mificrxuaniouasmgod

30 1
min tialims drop off dh nmms:hul:ﬂu
fionssuidy A aapaall Woluliinorswidmda

Test content WU tailor (i persona 1o 4 nau
| wodad targeted content dauidy
. performance TdoSoTau .
L - teluoa/KOL anaasondu luusunfiaoondon
{ wu sowila sanrdeme rEsatiiunsaunss
k ¢ = wiandamidSoaimsuazamums ndmudaoso
“ 4 L wWu "ouHunGenunds sehdvguaamsois full HD

C luduinBons” K8 “3u 40+ dovla paSmiunta
B ~ dutuluido L wa
Wudoyalfauganiudm = U'[ljjdnﬂau -

A

itanswidnanionds s.ﬂn:'mm\sdﬁunsw dDoREn
dhusdnoihouriing

IMPs Reaches View EGM Clicks

A 1.8X

A 13X

1,026,007

KPIs Achieved KPIs Achieved KPIs Achieved KPIs Achieved KPI1s Achieved



Gen Z/ First Jobber
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Location: Thailand

TurnON Achievement

Reduced Cost per Result by ~2.5%

Refined audience targeting and refreshed ad creatives based on competitor
benchmarks.
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Location: Thailand Location: Thailand

Age: 20- 25 Age: 20 -45 Age: 23 - 45 Age: 25 - 45 Age: 28- 45
People who match; People who match; People who match: People who match: People who match:

Artificial i Artificial i Digital GitHub, Machine learning,  Interests: Artificial inteliigence, Startup
Infermation technology, Smart Information technology, Office Comp gineering, SAL, pany or i ip, Job title:
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Technology

And must also match:
Interests: Career development,
Internship,

Education level: In college,
College grad,

Field of study: Computer
programming, Software
engineering, Programmer,
Programming language, Data
science

Audience size: 1,500,000 -
1,700,000

Interests: Smart Technologies or Canva
or Innovation

And must also match:
Interests: Ardificial intelligence

And must also match:
Interests: Time management,
Productivity or Personal

development

Audience size: 5,400,000 -

6,400,000 2,900,000
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Audience size: 2,500,000 -

Director, Owner and CEO, CEO &
Founder

language) or Dala science,
Job title: Programmer or Software
Development Engineer

And must also match:

I Data mar B

ytics, learning, B
analysis, Business intelligence, Predictive
analytics

Audience size: 3,600,000 - 4,300,000 Audience size: 2,300,000 - 2,700,000
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Location: Thailand
Age: 24 - 45
People who match:

Interests: DevOps, Cloud computing,
Amazon Web Services or Microsoft Azure

And must alse match:
Interests: Artificial intelligence

And must also match:
Interests: Data management or Machine
leaming

audience size
1,100,000 - 1,300,000

Enterprise Adopter

au'lu non-tech asdngl

|/Creative/Graphic

$1a content finIi tech

& adopt maTuTad

Location: Thailand

Age: 24 - 45

People who match:

Interests: Finance, Financial services,
Insurance or Retail

And must also match:

Interests: Financial technology or High
tech, Behaviors: Technology early
adoplers

audience size
2,800,000 - 3,300,000
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Location: Thailand
Age: 24 - 45
People who match:

Interests: Podcast or YouTube,
Job title: Professor, Teacher, Senior
lecturer or College Instructor

And must also match:
Interests: Arificial intelligence or

Digital Trends

And must also match:
Interests: Educational technology

audience size

1,100,000 - 1,300,000
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Location: Thailand

Age: 24 -45

People who match:
Interests: User experience

Product Management, Graphic
designer, Graphic design,
Product manager or Ul & UX
Designer & Developer

And must also match:

Digital Trends

audience size
2,500,000 - 2,900,000
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VICTOR BILLET (JAN 2024 - APR 2026)

Role & Responsibilities

e Cross-Platform Management:

End-to-end setup and monitoring of client campaigns across Meta, Google, and
TikTok ads.

» Actionable Reporting:
Generated comprehensive monthly and project-based reports, translating raw
performance data into actionable next steps for media, content, and budget
allocation.

 Market Analysis:
Conducted in-depth monitoring of competitor advertisements, viral trends, and
content strategies to inform internal tactics.

e Budget Optimization:
Formulated budget plans and KPI targets. Proactively monitored and adjusted
ad spends mid-month to ensure maximum ROI and KPI attainment.



Victor Billet Achievement

Achieved KPlIs

Total

YoY Sales Growth on Shopee

Shopee revenue
Drove massive revenue expansion for a Food & 2024 5,949,671
Beverage brand. Shopee revenue
Executed a full-funnel strategy leveraging both 2025 10,317,581
Shopee In-App Ads and Shopee CPAS for

YoY 161.23%

conversion, paired with upper-funnel Brand
Awareness campaigns on Meta and TikTok.
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Victor Billet Achievement

Metrics Optimization

Strategic shifts in creative formats and funnel targeting yielded significant
improvements across KPI (CTR and ROAS).

Campaign Objective | Previous Strategy Optimized Strategy Performance Impact

Lead Gen (Line OA) Collection Ads Reel & Video Formats Meta CTR: 1% = 2%
E-commerce (CPAS) Standard Static Creatives Tailored Reel Creatives ROAS: <1.0X = 3.0X
Offline Conversion Pure Top-Funnel Focus Hybrid: KOL (Top) + Brand ROAS: <1.0X = 2.0-3.0X

(Bottom)



CREATEX HOUSE (SEP - DEC 2023)

Role & Responsibilities

« Campaign Execution
Set up and managed cross-channel ad campaigns (Meta, Google, TikTok).

o Strategic Reporting
Delivered detailed monthly/project reports, summarizing performance and
providing strategic next steps for clients and internal teams.

o« Competitive Intelligence
Monitored and analyzed competitor content strategies and ad deployments.

 Budget Management
Strictly monitored and governed monthly budgets to guarantee campaign KPlIs
were consistently met.



Createx House Achievement 5

wiau q Auvaddavuyvusuns??

Community Revitalization
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Challenge: A client's Facebook page suffered from low ACUAU
engagement, lack of comments, and reduced brand seuidanuulys
credibility. vanudulau:
Solution: Shifted content strategy from standard i‘
broadcasts to interactive, question-based posts. 2
Result: Successfully prompted audience interaction, i A Lasork o

generating a high volume of positive comments and

QOO & 1.7 39 comments 5 shares
restoring page credibility.
@ Engagement Rate == Engagement
2800 2.00%
2”““ The engagement rate increased to 1.7%, oo

from the average of 0.53%.
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Createx House Achievement

Creative Testing

Initiative: Conducted rigorous A/B testing on ad
creatives to identify the most efficient drivers for lead
generation.

Insight Discovered: Data definitively proved that video
formats and images with minimal text generated
significantly higher lead volumes compared to standard,
text-heavy graphics.

Impact: Established a new creative benchmark for future
campaigns.

Photo1 Photo2 Photo3

"UruKsind SISB"

Afuidy 70 Bs.3. 3 BIoAsn

IMG 3
10.6%

VDO'1
911%

VDO 1

Double Gate , CCTV
HomelSecurity;




PHYATHAI HOSPITAL AND PAOLO HOSPITAL GROUP (MAR - AUG 2023)

Role & Responsibilities

« Campaign Execution
Managed Branding and Health Checkup package campaigns on Meta and
Google.

o« Competitive Intelligence
Monitored and analyzed competitor ad strategies in the healthcare sector.



Phyathai Hospital and Paolo Hospital Group Achievement
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Return on Ad Spend (ROAS)

e Campaign Objective: Executed a time-sensitive
campaign in April to drive sales revenue. S
e Prioritized budget allocation to Web Conversion and

_ _ Conversion Rate 4.75%
Landmg Page Traffic. Cost per Conversion | 186.52 THB
e Results: Achieved an outstanding Return on Ad Link Click 1,032
Spend (ROAS) exceeding 40X. CPC 4.36

CITR 0.70%



THANK YOU

®) 093 646 4439
a payuda.san@gmail.com
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