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ABOUT )

RATTEERA RUNGSANGA (ZIN) ( $3851 S0 (8u)
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GPA : 3.72 (tngsaldouduaul )

(SKILLS

Program skills Skills
e Procreate . intermediate
e Adobe lllustrator : intermediate
e Adobe Photoshop : intermediate

Digital art

Graphic design, content
Creative director

Brand visual merchandising

e Fashion sketching design
e Fashion Photography
e Pattern making

Language skills
e English : Upper - intermediate (B2 level)

EXPERIENCES

il et PIE————

2026 : Graduate showcase fashion show, Thammasat university e Fashion designer e Graphic design, PR team
2025 : Tokyo, Japan, Exhibit the creative fashion design by Bunka Fashion College e Fashion designer

2025 : Tokyo, Japan, Attended the Bunka Fashion Open College coures (Men’s Fashion)

2025 : Internship at Ablankpage Fashion brand e Assistant Fashion Designer

pm— 2025 : ‘Tile Runway’ All White Collection by PARISCASA e Fashion designer
CONTACTS
e e 2025 : Project Learn@TNLX collection by TNLX e Fashion designer

GMAIL : RATTEERA2002@GMAIL.COM
2 2024 : Bangkok International Fashion Week (BIFW)

e Fashion designer e Head of the organizing team of Thammasat University

2024 : 35th Nai Lert Flower & Garden Art Fair e Fashion designer

TEL : 061-858-1885
INSTAGRAM : @ZIN.JPEG

1246, ONNUT STREET, LATKRABANG DISTRICT,
BANGKOK, 10520
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ARTWORK (BY) ZIN
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Bunka Fashion College tu latfigd Us:inFicgyu C* T
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== » Faculty of
"~ - revardls ' Fine and Applied Arts
' IN_A [/ THAMMASAT UNIVERSITY

Y CERTIFICATE OF PARTICIPATION

THIS CERTIFICATE IS PRESENTED TO

RATTEERA RUNGSANGA

In recognition of presenting the creative fashion design under the theme “Ethnic Remix”
held by Bunka Fashion College, Tokyo, Japan on 22nd January - 3rd February 2025

&z /&
Bunka Internationa] Dean of Faculty of Fine and Applied Arts
Communication Center (BICC) Thammasat University
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MOODBOARD

Black beans
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NAI LERT
FLOWER &
GARDEN
ART FAIR
el e 2024

CERTIFICATE OF PARTICIPATION

'ATTEERA RUNGSANGA

pated in the Fashion and Textile Design Exhibition
3'" Mal Lert Flower and Garden Art Fair 2024
n March 28™ - 31 2024

72~

MNaphaporn Bodiratnangkura

Vice President
Nai Lert Park Association
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SECOND-YEAR DESIGN PROJECT
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EXTILE PROJECT
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Brand design

Logo design

Visual merchandising
Digital content
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	รัฐธีรา รุ่งสง่า (ซิน)
	ระดับการศึกษา
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