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I'M A GRAPHIC DESIGNER
FROM THAILAND




PIMPATSORN PHISUTTHIMETHA

Graphic Designer

ABOUT

Communication Design graduate with experience designing integrated
marketing materials for fashion and lifestyle brands across digital, print,

and e-commerce channels. Skilled in creating campaign visuals, promotional
artwork, packaging concepts, and brand communication materials that
effectively engage target audiences while maintaining a cohesive visual

EXPERIENCE

Graphic Design Internship at HOUSE OF FRANK CO., LTD.

Graphic Design (Part-time) at UNDECIMBER

Exhibited original illustration at Bangkok Art and Culture Centre (BACC)

Collaborated with a multidisciplinary team to present design projects at
Bangkok Design Week

Designed marketing graphics, social media visuals, and product catalogs to
support brand communication and promotional campaigns



WHAT I DO

.‘%‘%‘%‘%‘%‘.

ININ/NINN
NNINNN\/
ININININN




ILLUSTRATOR
PHOTOSHOP
AFTEREFFECT
INDESIGN

BLENDER
NOMAD
PROCREATE
CANVA




BRANDED VISUAL SYSTEMS AND PORTFOLIO 2026
SOCIAL MEDIA POST

AT

UNDECIMBER




Myth #1: Sweat is harmless down therEr 3
. = - o In reality, it's not the sweat itself, it's trapped mnm’tura !nhnl:.
Undecimber Care: y B humid weather, sweaf combined VA EGNTEINRENIRERD
. LTI an environ where odor-causing bacteria thrive am:rL
Myth BUSt!ng i % rritation develops. The skin in intimate areas is more dﬂﬂ..atp
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3 things summer gets wrong T disrupt its natural balance.
aboutintimate freshness. T ¥y

UNDECIMBER UNDECIMBER

Songkran water often drawn from
communal tanks and street mains,

especially when
sanitation is inconsistent.

Both male and female intimate areas rely
on a balanced microbiome and protective
pH (with women being more acidic,
(3.8-4.5). Contact with alkaline,
contaminated water can disrupt this
balance and weaken natural defenses.

The result can be irritation, microbial
LN SR B BT imbalance, and increased risk of infections
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Seek the fruth behind the celebration




UNDECIMBER

3 Ways to Restore Your Intimate Health

Rinse your intimate areas as soon as
you're done celebrating, don’t let bacteria
sit on the skin for too long.

Skip harsh or alkaline soaps. Use a
gentle, pH-balanced intimate wash to help
restore your skin's natural balance.

Change into breathable, natural fabrics
so your skin can recover and return to its
normal state.
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Sources

- Arias, M. S., & Taylor, J. L. (2021). Microbial
proliferation in stagnant urban water systems:
Implications for skin health. Journal of
Environmental Health Research.

« Chaiyawat, N., et al. (2023). Water quality
analysis during festive mass gatherings: A
study on bacterial concentrations in communal
vats. Southeast Asian Journal of Tropical
Medicine.

» Power, M. L., & Shaver, J. L. (2020). The impact
of exogenous alkaline exposure on the intimate
microbiome and pH equilibrium. International
Journal of Dermatology & Hygiene.

« World Health Organization. (2022). Guidelines
for recreational water environments: Volume 1:
Coastal and fresh waters.

* Cleanse: “Ir of heatisyreat
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* Rebalance: Get back into a
gonsistent routine that supports
your patural pH and microbiome.

=»Recover: Switch to breathable
fabrics and give your bady time to
restore and regulatel
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Sources
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Arias, M. S., & Taylor, J. L. (2021).

Microbial proliferation in stagnant urban water
systems: Implications for skin health. Journal of
Environmental Health Research.

. Chaiyawat, N., et al. (2023). Water

quality analysis during festive mass gatherings:
A study on bacterial concentrations in
communal vats. Southeast Asian Journal of
Tropical Medicine.

. Power, M. L., & Shaver, J. L. (2020).

The impact of exogenous alkaline exposure on
the intimate microbiome and pH equilibrium.
International Journal of Dermatology &
Hygiene.

. World Health Organization. (2022).

Guidelines for recreational water
environments: Volume 1: Coastal and fresh

waters.
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THE SUMMER
MICROBIOME

SUME}lER READY?
FROM THE INSIDE OUT.

High humidity can trap sweat and moisture against
the skin, disrupting its natural pH balance.

Awareness starts with the microbiome.
Intimate skin stays healthy at pH 3.8-4.5,
Don'tiet the summer heat shift your balance,
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_INTIMATE CARE
IS 365DAYS 65,1 . 4
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CATALOG FOR FRANK!



RAINY DAY
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BRANDED-ORIENTED PAC , PORTFOLIO 2026

BRINE

-

BRINE is a conceptual homemade pickle brand that brings a fresh perspective to traditional preserved
foods through bold colors, playful character design, and witty storytelling. The project explores how a
strong visual identity can transform everyday pantry staples into a fun, memorable brand experience,
extending across packaging, loyalty cards, stickers, and other branded touchpoints.






[

MEET THE CREW

Smooth. Salty. Slightly mysterious.Our olives take a
luxurious soak in a savory brine, developing layers of
flavor and an unjustified amount of confidence.
They're basically the cool friendof the pickle family.

TRY ME WITH

Cheese boards, pasta, salads, cocktails, or any
occasion where you're pretending to have your life
together.

CRUNCH *
CHAOS *
FRIENDLINESS *
FANCINESS *

MEET THE CREW

Smooth. Salty. Slightly mysterious.Our olives take a
luxurious soak in a savory brine, developing layers of
flavor and an unjustified amount of confidence.
They're basically the cool friendof the pickle family.

TRY ME WITH

Cheese boards, pasta, salads, cocktails, or any
occasion where you're pretending to have your life
together.

CRUNCH
CHAOS
FRIENDLINESS
FANCINESS

THE LINE-UP

Olives, Vinegar, Water, Garlic, Herbs, Salt
Simple ingredients. Main-character energy.

KEEP ME COOL

Refrigerate after opening.
Use within 7 days.

Good things take time.
Great olives take brine.

THE LINE-UP

Olives, Vinegar, Water, Garlic, Herbs, Salt
Simple ingredients. Main-character energy.

KEEP ME COOL

Refrigerate after opening.
Use within 7 days.

Good things take time.
Great olives take brine.

MEET THE CREW

Tiny peppers. Huge attitude.

These fiery little troublemakers spend their days
soaking in our signature BRINE until they're tangy,
punchy, and fully prepared to hijack your taste buds.
Proceed with confidence. Or fear.

TRY ME WITH

Noodles, rice bowls, tacos, pizza, fried eggs,
or any meal suffering from a severe lack of excitement.

CRUNCH
CHAOS
FRIENDLINESS
FANCINESS

MEET THE CREW

Tiny peppers. Huge attitude.

These fiery little troublemakers spend their days
soaking in our signature BRINE until they're tangy,
punchy, and fully prepared to hijack your taste buds.
Proceed with confidence. Or fear.

TRY ME WITH

Noodles, rice bowls, tacos, pizza, fried eggs,

or any meal suffering from a severe lack of excitement.

CRUNCH * Kk ok
CHAOS * ok ok
FRIENDLINESS * * 3¢
FANCINESS * k ok

THE LINE-UP

Fresh Chilies, Vinegar, Water, Garlic, Salt, Sugar
‘Warning: may cause spontaneous "just one more bite"
situations.

KEEP ME COOL

Refrigerate after opening.

Use within 7 days.

Heat level: under control.
Personality level: absolutely not.

THE LINE-UP

Fresh Chilies, Vinegar, Water, Garlic, Salt, Sugar
Warning: may cause spontaneous "just one more bite"
situations.

KEEP ME COOL

Refrigerate after opening.

Use within 7 days.

Heat level: under control.
Personality level: absolutely not.

MEET THE CREW

Our BR!NE pickles are handcrafted with fresh

mbers, aromatic dill, garlic, and a touch of pickle
wizardry. Sure, it's techni / ce, but we prefer
to call it delicious magic. Every jar is packed with the
kind of crunch that cal

Burg sandwiches, hot dogs, grilled cheese,
or straight from thy at 2 AM while questioning your
life choices. We've seen it happen

CRUNCH
CHAOS
FRIENDLINESS
FANCINESS

MEET THE CREW

Our BR!NE pickles
cucumber omatic dill,

CRUNCH

CHAOS

FRIENDLINESS * * * % %
FANCINESS *

THE LINE-UP

Fresh Cucumbers, Vinegar, Water, Garlic,
Dill, Salt, Sugar
No weird stuff. Just the good

KEEP ME COOL

Refrigerate after opening
Use within 7 day:

| stay crisp under pressure,
but let's not test my limits.

THE LINE-UP

tuff. Just the good stuff.

KEEP ME COOL

-
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NO CHEF, NO PROBLEM




A self-practice project focused on
designing 3D forms, exploring
color chemes and lighting
techniques to evoke emotions
effectively.

This piece presents a cozy and
inviting kitchen, using soft tones
like pastel green and white as the
primary color palette.




The design balances straight and curved lines,
creating a harmonious composition. Warm lighting
Is carefully arranged to filter through the window,
simulating the golden glow of a sunset, enhancing
the overall sense of warmth and tranquility.




BRANDED-ORIENTED PACKAGEING PORTFOLIO

CARAMBOLA



#3a3401

#F2F2F2

#efedca

#726104

Brand & Packaging Design Starfruit Skincare

This skincare brand is inspired by the natural properties
of carambola (starfruit), a fruit well-known in Thailand but
primarily recognized as food rather than a beauty
ingredient. With its natural acidity, starfruit is transformed
into a skincare solution that helps reduce wrinkles and
enhance skin radiance.



The packaging design features a minimal The clean, understated look adds a luxurious
and elegant aesthetic, with green as the touch to the product while maintaining a
primary color to reflect the natural origins connection to nature.

of the key ingredient.
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BRANDED VISUAL SYSTEMS PORTFOLIO

PIMPAT



This design approach preserves the
essence and meaning of the brand,
ensuring it remains both
recognizableand luxurious and Thai
elegance.
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Trirong Medium Spin Design O\;O Sinhala Sangam MN
Regular

For Pimpat, a fashion brand
that blends Thai heritage
with luxury, the letter “"P" is
transformed into a series of
Thai-inspired patterns.

Pattern Design:

The design explores various
traditional motifs, integrating
them with modern
composition techniques to
create a distinctive and
elegant aesthetic.

Gill Sans Regular Spin Design

Result

The arrangement of the
patterns emphasizes
balance, sophistication, and
cultural richness, making
each piece visually striking
while maintaining a deep
connection to Thai artistry.






BRANDED-ORIENTED PACKAGEING AND PRODUCT DESIGN PORTFOLIO

GUGGENHEIM BILBAO




Designeg the souvenir for the Guggenheim Bilbao
Museum that presents a set of luxurious hair clips,
that drawing inspiration from the iconic sculptures
displayed outside the museum.

GUGOEN

This collection transforms world-class
contemporary art into wearable accessories,
allowing visitors to take home a piece of their
museum experience.

NI EAILRAK



To reflect the museum’s
avantgarde spirit, the hair clips
are designed in a silver finish,
enhancing their luxurious and
contemporary appeal.

The simplified yet recognizable
forms make them both artistic
and functional, appealing to art
lovers, collectors, and
fashionconscious visitors.

Maman

Artist : Louise
Bourpoor

Tall Tree
& The Eye

Artist : Anish
Kapoor

Survival Series :
Men don’t protect
you anymore

Artist : Holzer,
Jenny




BRANDED VISUAL SYSTEMS PORTFOLIO

MAHASON



The logo is inspired by the intricate
weave of the signature green rattan
baskets, simplifying the pattern into
a more recognizable form.

The lime-green color palette—reflecting
the natural hues of the original basketry
Is integrated into various design
elements to maintain a cohesive and
visually appealing brand identity.




The identity design draws
Inspiration from the
community’s signature
woven patterns and colors,
Incorporating them

Into a range of modern product
applications such as tumblers,
food containers, paper bags,
and notebooks.

The aim is to extend and
develop local crafts into
contemporary lifestyle
products while preserving
their authentic charm.
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THANK YOU MUM



For my final project in Creative lllustration, |
created a children’s storybook illustration titled
Thank You, Mum. This work is inspired by the
modern lifestyle, where many people treat their
pets as their own children. | imagined: If | were a
mother cat, how would | love and care for my
Kittens?




Thank you for your self-sacrifice
and constant support

dpt 2
”*f x| _! h

L e

I'm sorry for all the tantrums,
and for ofl the headaches | must caused

Thank you for telling me
I'm beautiful

Mum, thank you for all my parties

Thank you for keeping
my secret

Thank you for helping me look my best

For giving us confidence,
thank you Mum

Thank you for aways
getting me ready on time

When things seem really bad
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Floral Fusion
Festival

June1-15

Y/ 10:00 - 22:00
, 7\ at the fountain area

\ Siam Paragon shopping mall
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WE EXIST IN THE SWEET
SOPOT BETWEEN HIGH
ART AND PRACTICAL
WEARBILITY,

DORLYN STURID

17o7

VERMEL STANDARD

MORE CHARACTER THAN
BMIMIMAL BRANDS,

MORE GROUMDE THAN
THEATRICAL ARTISTRY.

FOR EVERYDAY PIECES
WITH WEIGHT AND
PRESEMNCE-NEVER
FLIMSY, NEVER FRAGILE.
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24 March 2023 Lana Dael Rey
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Ocean Blvd

» Judah Smith Interlude
= Candy Necklace (feat,
Jon Batiste) '-;., -

Jon Batiste Interieie = -~
Kintsugi

= Fingergips
= Paris, Texas (feat HY‘
Grandfather plesse
stand on the gehoulders
of my father while he's
deep-sea fishing (feat
RIOPY)
« Let The Light In (featel ~
Father John Misty) o

® Margaret (feat.
Bleachers)

= Fishtail

» Peppers (feat. Tommy
Genesis)
Taco Truck x VB

DID YOU KNOW THAT
THERE'S A TUNNEL UNDER
OCEAN BLVD
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TYPOGRAPHY &
CALLIGRAPHY
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THANK YOU:!



