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PROFILE

Juthaporn Prom-in

education

Fine And Applied Arts 2022 - 2026
Bangkok University

Experience

Ogilvy & Mather Thailand June - August 2025
Creative intern

Contact
. 093159 8264

< Juthaporn.prom@gmail.com

Q@ Nontaburi,Thailand




HUMANS NEVER GIVE UP BECAUSE NOTHING IS IMPOSSIBLE
B.A.D STUDENT WORKSHOP 2025
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World Chess Champion Magnus
Carlsen Beat Chatgpt Without
Losing A Piece.
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How This Real Image Won an Al Photo
Competition

Nature still outdoes the machine, says a photographer whose real image won

an Al photography competition
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IBM’s fast-talking Al machine just lost to a
human champion in a live debate

NUMans
never

give up
Decause
nothing Is
mpossible




-'mr;%_mr % TCDC %

NUMAans never give up
Decause nothing Is IMpossidle

Background Idea
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LOREAL - WORTHY OF YOUR BATHROOM
ADVERTISING
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UCANDO

BRAND IDENTITY & APPLICATION DESIGN
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Logo

Vertical Primary Logo Horizontal Primary Logo Secondary Logo
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Wichean
Wichean@gmail.com
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Graphic Design HudoDonuUU..
RLP Limited J Ent.
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https://www.figma.com/proto/u4Jc2uBxwRFQfH5rmpi21k/Ucando?node-id=554-4473&p=f&viewport=-3987%2C4965%2C0.41&t=MWFdpjSMcRiH0LGt-1&scaling=scale-down&content-scaling=fixed&page-id=334%3A3876

GREEN HOUSE FRUIT&VEGGI

BRAND IDENTITY DESIGN
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Logo

Vertical Primary Logo Horizontal Primary Logo Secondary Logo
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HALLS PACKAGE

PACKAGE DESIGN
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CHANEL VALENTINE GIFT SET

CAMPAIGN
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CHANEL

VALENTINE GIFT SET

The Best Present For Your Love
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CHANEL

VALENTINE GIFT SET

The Best Present For Your Love
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WASTELAND ALBLUM

ALBLUM DESIGN
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IND VRASTELAND VASTE

ASTELAND V/ASTELAND
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VILLAING THEME LOOSE CHANGE
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CRAVITY [FT. TYLER, THE CREATOR]

VASTELAND YASTELAND P T .
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LAND YASTELAND YASTELA CHETTO GATSEY [FT. ALICIA KEYS]
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SKIT: OBLIVION DEAD MAN WALKING
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PINK PLANET ALBLUM

ALBLUM DESIGN

n1soanuuudldurdadu “PINK PLANET” vav Pink Sweat Unoanuuuvulky uasnndmsuunuloda
laglaw: lag(dinadAn1ssnsniw n1gldnautsydvovoauu 9nso1adBsuw




sa. Ak Ty Worst
LA
© b lows
* s Mok Alright
. Give I To e
. mley
#4. P FAMILY
2 Ak My Wersk feok. Kehloni
. Honesky

2 ——
* Prosiurtios co it lncluide ML (Lo Do e, IR, Sollen HAL [holid], s Michaal Kassar.

F10 G el 4 .}.“h‘- ¥




MIXUE

WEBSITE DESIGN
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https://www.figma.com/proto/vsYC8Nz9H49yKvUa1Dp1HU/Mixue?page-id=0%3A1&node-id=2001-598&p=f&viewport=69%2C212%2C0.1&t=eaGZgsroSbRp30gu-1&scaling=scale-down-width&content-scaling=fixed
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